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Marshall University is obligated to recommend continuance or discontinuance of a program and to 
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1. Continuation of the program at the current level of activity; or 
 

2. Continuation of the program at a reduced level of activity or with corrective action: Corrective action 
will apply to programs that have deficiencies that the program itself can address and correct.  Progress 
report due by November 1 next academic year; or 

 

3. Continuation of the program with identification of the program for resource development:  Resource 
development will apply to already viable programs that require additional resources from the 
Administration to help achieve their full potential.  This designation is considered an investment in a 
viable program as opposed to addressing issues of a weak program.  Progress report due by 
November 1 next academic year; or 

 

4. Development of a cooperative program with another institution, or sharing of courses, facilities, faculty, 
and the like; or 

 

5. Discontinuation of the program  
 

Rationale for Recommendation:  (Deans, please submit the rationale as a separate document.  Beyond 
the College level, any office that disagrees with the previous recommendation must submit a separate 
rationale and append it to this document with appropriate signature.) 
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College/School Deanôs Recommendation 
 
Deans, please indicate your recommendation and submit the rationale.   
 

Recommendation: 
 
Continuation of the program at the current level of activity 
 

Rationale: 
(If you recommend a program for resource development identify all areas for specific development) 
 

The JMC program has been fully reaccredited by the Accrediting Council in Education 
for Journalism and Mass Communication. The unit was found in-compliance for all nine 
standards and was unanimously approved for re-accreditation by the ACEJMC Council 
in May 2009.  Professors from peer institutions examined governance, assessment, 
equipment, curriculum, diversity alumni relations, scholarly and creative activity, student 
services and professional and public service. 
 
Furthermore, the unit has maintained due diligence in keeping current with changing 
technological trends in both the industry and in the classroom. Professors have 
attended workshops and seminars to improve teaching methods, have produced 
scholarly and creative documents appropriate to the field and carry out a heavy service 
commitment through committee assignments to the School and the University. 
 
The program, only one of two accredited programs in the state, provides a steady 
stream of prepared graduates to supplement the workforce of West Virginia, the region 
and the nation. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Corley Dennison_______________________      10/15/2009____________________ 
Signature of the Dean                                                             Date 
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Marshall University 
Program Review  

 
For purposes of program review, the academic year will begin in summer and end in spring. 

 
 
Program: Bachelor of Arts_______________________________________________ 
 
College: School of Journalism and Mass Communications__________________ 
 
Date of Last Review: October 2004_______________________ 
 
 
I CONSISTENCY WITH UNIVERSITY MISSION   

 
Mission Statement 

W. Page Pitt School of Journalism and Mass Communications 
(adopted 2001 ï 2002)  

(amended 2008) 
 

As a degree-granting academic unit at Marshall University, the W. Page Pitt School of 
Journalism and Mass Communications pursues Marshallôs general statement of 
purpose. Consequently, the programôs overall mission is to provide an academic 
experience that seeks to enable graduates to: 
 

 think logically, critically and creatively, and be able to recognize this ability in 
others, 

 communicate ideas clearly and effectively, both in speaking and in writing, 

 evaluate the influences that help to shape individuals, institutions, and societies, 

 understand the values, achievements, and aesthetic contributions of past and 
present cultures, and 

 perceive, investigate and solve problems by enlisting the most appropriate 
historical, comparative, quantitative and qualitative research methods available.  

 
The W. Page Pitt School of Journalism and Mass Communicationsô programs and 
curricula are based on the conviction that future journalists and mass communicators 
are best prepared for life and for their careers when they are broadly educated in the 
liberal arts. The importance of preparing them for the demands of the workplace is also 
essential. Knowledge and skills essential to success in journalism and mass 
communications are also emphasized to prepare students for full participation ï 
including leadership ï in their professions. In addition, the School of Journalism and 
Mass Communicationsô program seeks to promote knowledge and awareness about 
mass communications among students who do not intend to pursue careers in one of 
the mass communications fields. 
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The SOJMC offers instruction for students seeking degrees in advertising, broadcast 
journalism, online journalism, print journalism, public relations and radio-television 
production and management. To conform to the universityôs mission and the role and 
realities of the mass media industries in the USA and world, the SOJMC uses teaching, 
research and service to contribute to Marshallôs mission and, to that end, has adopted 
specific goals essential to the achievement of the Universityôs mission.  
 
 
The SOJMC seeks to: 

 provide journalism and mass communications instruction for students primarily 
from the state of West Virginia and the areas of Kentucky and Ohio that comprise 
the Tri-State region, 

 graduate a pool of qualified employees for the advertising, magazine, 
newspaper, public relations, online journalism, radio and television industries, 

 provide assistance to high school media programs in the West Virginia and in the 
Tri-State region, 

 provide information to alumni about the schoolôs activities and to assist alumni 
with career advancement, 

 work with journalism and mass communications professionals on programs of 
mutual benefit, and 

 make a special effort to provide opportunities for women and racial and ethnic 
minorities.  

 
And to graduate students who: 

 understand and apply the principles and laws of freedom of speech and press, 
including the right to dissent, to monitor and criticize power, and to assemble and 
petition for redress of grievances; 

 demonstrate an understanding of the history and role of professionals and 
institutions in shaping communications; 

 demonstrate an understanding of the diversity of groups in a global society in 
relationship to communications; 

 understand concepts and apply theories in the use and presentation of images 
and information; 

 demonstrate an understanding of professional ethical principles and work 
ethically in pursuit of truth, accuracy, fairness and diversity; 

 think critically, creatively and independently; 

 conduct research and evaluate information by methods appropriate to the 
communications professions in which they work; 

 write correctly and clearly in forms and styles appropriate for the communications 
professions, audiences and purposes they serve; 

 critically evaluate their own work and that of others for accuracy and fairness, 
clarity, appropriate style and grammatical correctness; 

 apply basic numerical and statistical concepts; 

 apply tools and technologies appropriate for the communications professions in 
which they work. 
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The Schoolôs programs and curricula are based on the conviction that future 
journalists are best prepared for life and for their careers when they are broadly 
educated in the liberal arts.  The importance of preparing them for the demands of 
the workplace is also essential.  As a consequence, the Schoolsô general studies 
program requires students to take classes offered in the College of Liberal Arts, The 
College of Fine Arts, The College of Science and The Lewis College of Business.   
 
The School works closely with Information Technology collaborating on ñMU Reportò 
and programming for cable channel 25.  WMUL-FM offers valuable experience to 
students from any major.  This academic year, 31 majors are represented as student 
staff members.  WMUL-FM also contributes to the Universityôs Title IX commitments 
by its exclusive coverage of womenôs athletics and provides the only programming in 
the community specifically geared toward minority populations.  The Parthenon has 
served as the campus newspaper since 1898. 
 
The School contributes a faculty member to the Yeager Scholars Program by team 
teaching the YGS 161 seminar.  The School also works closely with the Honors 
Program offering general studies credit for honors seminars. 
 
Additional information regarding the mission statement of the School can referenced 
on pages four, five and six of the On-Site Evaluation Report. 

 
II ACCREDITATION INFORMATION 

 
 A Name and description of the accreditation organization: 
  
The Accrediting Council on Education in Journalism and Mass Communications 
(AEJMC) is the agency formally recognized by the Council for Higher Education 
Accreditation (CHEA) and the U. S. Department of Education for accrediting programs 
for professional education in journalism and mass communications at institutions of 
higher learning. 
 
The structure for evaluating and accrediting journalism and mass communication 
programs was established in 1945 when the American Council on Education in 
Journalism was formed. The name was changed to The Accrediting Council on 
Education in Journalism and Mass Communications in 1980.  Its membership now 
includes national and international associations representing newspapers, broadcasting, 
advertising, photojournalism, public relations, professional societies and educational 
institutions in journalism and mass communications. 
 
Membership on the ACEJMC is open to any educational or professional association 
involved with the professional education of students for careers in journalism and mass 
communications.  Admission to the Council is subject to approval by a majority of the 
Accrediting Council. 
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The Council is assisted in its work by the office of an executive director, an Accrediting 
Committee, an Executive Committee, an Appeals Board and teams that conduct the site 
visits. 
 
The Council elects the Accrediting Committee composed of journalism and mass 
communications educators and industry representatives to advise it on the accreditation 
status of journalism and mass communications units.  A majority of the Accrediting 
Committee members are educators.  The Committee meets each spring to make its 
recommendations based on reports prepared by the visiting teams and responses from 
the institutions. 
 
The members of the visiting team are persons competent to evaluate the curriculum 
offered by a particular institution.  The institution to be visited approves visiting team 
members before invitations are made to the individuals. 
 
The Council consists of representatives of its member associations and of the public.  
Its rules give industry and educator members equal votes.  The Council makes 
decisions about the accreditation of visited units, the periodic revision of its standards 
and procedures and publication of information about accredited programs.  The Council 
meets twice a year. 
 
The Council elects a president and vice president from its members.  The Council 
selects the executive director.  These three members compose the executive committee 
of the Council.  Each year, the president appoints the Appeals Board. 
(Condensed form pp 10-12 of Journalism and Mass Communications Accreditation 
2008-2009) 
 
 B Most recent year program accredited: (include a copy of the letter 

conferring accreditation.) 
 
The program was fully renewed for accreditation in 2009 for a six-year period. Initial 
accreditation came in 1975. A copy of the letter conferring accreditation can be viewed 
in the appendix.  Attachment A ï Letter conferring accreditation 
 
 C Accreditation status:  Regular through 2014 
 
 D Attach a copy of the accreditation organizationôs report to the University if 

different from B. Attachment B. 
 
 E If program deficiencies were noted, attach the report to the accrediting 

agency outlining the deficiencies and corrective action taken or proposed. 
 
The program was found in full compliance for all nine standards. 
 
The report noted systemic weaknesses with the universityôs heavy teaching load and a 
failure on behalf of the university to push for excellence in research as a criterion for 
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promotion and/or tenure.  The authors of the report lauded the School for making 
progress in the scholarly and creative realm despite the heavy teaching commitment.   
 
The report also notes that the salary structure for the entire university remains 
somewhat depressed and that creates difficulties in recruiting and keeping faculty 
members with terminal degrees.  Efforts made by the School to make salaries more 
competitive and to create release time for scholarly projects were deemed 
commendable by the site team. 
 
 
 F        Provide 1 hard copy of the most recent self-study report to the Office of 

Assessment and Program Review.    
 
An electronic copy has been provided. 
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III PROGRAM STATEMENT on Adequacy, Viability, Necessity and 
Consistency with University/College Mission 

 
 A. ADEQUACY Provide a narrative summary for each of the following in 

addition to the requested appendices.   
 
  1. Curriculum:  Appendix I 
 
The curriculum in journalism and mass communications meets all of the University 
standards plus it requires the following: 
 

- Take at least 80 credit hours in non-JMC courses with at least 65 of those hours 
in the liberal arts and sciences 

- Pass a language skills test with a score of at least 77 
- Repeat any JMC course that results in a grade of ñDò or ñFò 
- Earn a grade point average of 2.25 overall and in JMC to graduate. 

 
All JMC majors are required to take a 15 hour core: JMC 101-media literacy, JMC 102-
information gathering and research, JMC 402-mass media law, JMC 440-mass 
communications ethics, JMC 490-internship.   
 
Freshmen have been placed into learning communities consisting of JMC 101 and JMC 
specific sections of UNI 101.  However, that model will change in the coming academic 
year as the University adapts to a new core requiring freshmen to take Freshmen Year 
Seminar or FYS. 
 
All JMC majors are required to take an internship or practicum to gain practical 
experience.  Interns are required to keep extensive journals and are mentored and 
critiqued by their immediate supervisor and are monitored by a faculty member. One 
hundred hours of supervised work must be performed to gain one hour of credit.  Three 
hundred hours are required for three hours of credit. 
 
Above the core, each major requires 24 credit hours of additional work for completion of 
the major. Each major also has a list of required non-JMC courses that must be taken to 
complete the degree requirements.  These classes may also be counted toward the 
general studies requirements.  A list of specific courses for each sequence is available 
in the appendix. 

 
  2. Faculty: Appendix II 
 
Biographical data sheets for all journalism and mass communications faculty members 
are in the appendix.  The School is divided into two divisions, one for journalism and 
one for mass communication.  The faculty consists of 12 people including the dean, who 
represent a cross-section of the world of journalism and mass communications: four 
specialize in print/on-line journalism, three specialize in advertising, one in public 
relations and four in radio/TV.  The four women and eight men include four faculty 
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members with terminal degrees, two who are ABD with expectations of completion in 
2010, one with substantial progress on course completion for the doctorate and five with 
masterôs degrees.   
 
  3. Students:   
 
   a. Entrance Standards:  
 
Admission standards for the School are the same as the University.  However, the 
School does require that students complete JMC 101-Media Literacy and JMC 102-
Information Gathering and Research with a grade of ñCò or better before being allowed 
to continue to enroll in other JMC courses. Students must also pass a language skills 
test with a score of at least a 77. 
 
 
 
 
   b. Entrance Abilities: Appendix III 
 
Incoming high school students for the years 2004 to 2008 had a mean ACT score of 
22.7.  The average high school GPA for the same period was 3.26.  The accreditation 
report does not specifically refer to student entrance abilities, although student advising, 
student records and instruction are addressed beginning on page 94. 
 
   c. Exit Abilities: Appendix IV. 
 
Two hundred seventy four students graduated for the same reporting period, 2004 to 
2008, with a mean GPA of 3.15. 
     
  4. Resources:   

 
   a. Financial:  

 
All financial resources are committed to journalism and mass communication programs 
and activities.  A financial report for the current year is attached in the appendix.  The 
accreditation report refers to resources beginning on page 102.  Even though the report 
listed the School in compliance on the budget, that recommendation was based on the 
context of historic underfunding. 
 
The equipment intensive nature of the program required the establishment of a lab fee 
at $50.00 per class for courses utilizing computers or television equipment.  This 
generates about $32,000 each year, covers most equipment repair and allows for some 
limited replacement of electronic equipment.   A program fee of $25.00 was approved 
for fiscal year 2010 that should generate approximately $7500 per semester.  That 
money is to be used to defray computer lab costs.   
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Two student media operations receive student fee money, The Parthenon and WMUL-
FM.  WMUL operates 365 days a year usually at 18 hours per day while The Parthenon 
publishes five days a week during the traditional academic year and once a week in the 
summer. WMUL receives approximately $126,000 dollars per year while The Parthenon 
receives about $106,000 for the academic year.   
 
JMC provides a unique program track for the students at Marshall University.  It is likely, 
that should the University choose to eliminate the program, most of these students 
would no longer attend Marshall University.  The School provides one of only two 
accredited programs in the state. 
      
Furthermore, the student media are the only media outlets to provide full coverage of 
campus events.  Current staffing would not allow the newspaper and radio station to 
operate as independent entities.  The newspaper, with a circulation of 6,000, provides 
an outlet for student and faculty issues of concern.  The radio station, with a signal from 
Ashland, Ky. to Milton, W. Va. provides programming of importance to students that is 
not available on the commercial channels and supports Title IX initiatives through its 
exclusive coverage of womenôs sports. WMUL is also the only station in the Huntington 
market to provide programming specifically for the African-American population. 
 
 
   b. Facilities:    

 
The Schoolôs production facilities include an HD digital TV studio, three dedicated 
computer labs, a video editing suite, a newspaper newsroom, advertising design area, 
and a radio station with three production studios including digital production facilities.  
 
Apple computer labs are located in the Communications Building, the second floor of 
Smith Hall and the third floor of Smith Hall.  The first floor lab in the Communications 
Building is used to teach four or five sections of JMC 102-information gathering and 
research, two sections of JMC 201-news writing as well as public affairs reporting and 
computer assisted reporting.  The lab in Smith Hall 209 is used for JMC 241-graphics of 
communications, JMC 302-advanced editing and design, JMC 437-public relations 
writing and JMC 462-Web Design.  The lab in Smith Hall 331 is used for multiple 
sections of JMC 360-digital imaging and supports various advertising sequence 
assignments.  Students operate a PR/ Ad agency for non-profits and campus groups in 
Smith Hall 324. 
 
The Parthenon newsroom, CB109, is utilized for JMC 301-advanced reporting in the 
morning and is used to write, assemble, lay-out and design the newspaper in the 
afternoon and evening for the following dayôs edition.  The advertising design area 
supports the paper with the creation and design of advertising for each edition of the 
paper. 
 
The radio station, WMUL-FM, located on the second floor of the Communications 
Building houses a staffing area, offices for the faculty station manager and graduate 
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assistants, an on-air studio, two analog audio production studios, one digital production 
studio and a classroom with audio equipment.  WMUL has remote equipment for live 
broadcasts of important campus events and for sports broadcasts. 
 
The broadcast journalism major utilizes the digital TV studio, the video editing suite with 
three stations and a remote equipment storage area. The students produce news 
packages for a four-day per week headline newscast on cable channel 25 and a 
biweekly newsmagazine airing statewide on West Virginia Public Broadcasting.   
 
A student advertising and public relations agency named ñOut Loudò has offices on the 
third floor of Smith Hall. The agency services a number of non-profit and campus 
organizations with media planning, graphic design and public relations. 
 
There are also three traditional lecture classrooms with JMC priority located on the third 
floor of Smith Hall.  The School archives trade journals, some books and provides a 
newspaper reading area in the Stone Reading Room.  The reading room is named for 
benefactor Marvin Stone, former editor of U.S. News and World Report, class of 1940. 
 
 
 
  5. Assessment Information:  
 

a. Provide summary information on the following elements. 
Please include this information in Appendix V. 

 

 Student learning outcomes 

 assessment tools/measures  

 standards/benchmarks  

 results/analysis 

 action taken 
 
 

Unit wide assessment for JMC was formalized in 2004 when the School required 
graduation portfolios from students.  Improvements to and expansion of the first 
procedures have formed the current plan that includes six carefully defined learning 
outcomes for the unit, six direct measures, five indirect measures and two assessments 
of instruction.  The measures now occur on a regular schedule, they are reported three 
times a year.  Course, curricular and tactical revisions are guided by the findings. 
 
Direct measures include a graduation portfolio, a senior writing requirement, freshmen 
testing, a senior exit exam, an internship preview and tracking of capstone grades. 
 
Indirect measures include student focus groups, alumni surveys, grade distribution, 
tracking and participation in contests and review of retention, probation and dismissal. 
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Course evaluations are completed at the conclusion of each semester and the 
university assessment committee reviews course syllabi periodically. 
 
Reporting of results takes place at the summer faculty retreat before the beginning of 
the fall semester, at the faculty meeting before the spring semester and on university 
assessment day, the first Wednesday in April. 
 
The School aggressively enters student production awards contests.  Students have 
won over 300 awards for production and design during the reporting period.  Both The 
Parthenon and WMUL-FM have won national awards from the Society of Professional 
Journalists, College Media Association and the National Broadcasting Society. Three 
students placed in the top three (Third in 2006, second in 2007 and 2009) in the 
prestigious Hearst Awards competition.  Student media have won awards at the state 
and regional level from West Virginia Associated Press, West Virginia Broadcasters, 
The Ad Club and The Public Relations Society of America.  The Marshall Student Ad 
Club placed seventh nationally in the 2007 student advertising competitions. 
 
Measures of faculty performance and development include student course evaluations, 
peer evaluations, supervisor evaluations and national accreditation. External peer 
review includes national accreditation, submission of journal articles, conference 
presentations and faculty production awards.  Faculty members also submit articles and 
productions for commercial consumption. 
 
The annual report is to include an overall composite ranking based on calendar year 
performance of the faculty.  The weighting of service, teaching and scholarship 
components are negotiated with the dean.    Each January the dean can review all 
aspects of the faculty memberôs performance and make suggestions for improvement.   
 
 
   b. Other Learning and Service Activities 

Provide a summary of learning and service activities not 
covered explicitly in section a. 
 

The student media constitute a major portion of the studentôs learning experience in the 
School.  Through WMUL-FM, Cable Channel 25, The Parthenon, the campus 
newspaper and Out Loud, the student PR/ad agency, students gain valuable practical 
experience. These activities are measured indirectly through aggressive entry in 
contests.  Student professional organizations also provide opportunities for learning 
outside of the classroom. Both the student media and the professional organizations 
provide service to the campus and the community through promotional announcements, 
awareness campaigns, in-depth reporting of important issues and fund raising drives. 

 
 

c. Plans for Program Improvement 
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Graduation portfolios demonstrated that studentsô journalism and mass communications 
writing skills are satisfactory with the average score for the 2008 graduating class being 
3.70 on a five-point scale or in the proficient range (ratings are accomplished, proficient, 
developing, novice, unacceptable).  However, a few specific writing skills, while in the 
proficient range were below average: grammar-3.47, spelling-3.76, coherence-3.47, 
arrangement-3.59 and thesis-3.37.  Three actions were recommended to ameliorate the 
problems: 

 Strengthen demands on the research paper in JMC 102 by fall 2010, 

 Add at least one required formal academic paper in 200 or 300 level courses by 
fall 2010, 

 Add writing across the curriculum in upper division courses. JMC 440 and JMC 
461 have been offered as writing across the curriculum certified 

 Establish prerequisites for JMC490/491, internship. 
 
Another example is that student work samples in the print/on-line major demonstrated a 
need to more carefully edit news stories.  A copy editing class, JMC 305-Copy Editing 
was created to meet this need.  

 
 

d. Graduate and Employer Satisfaction 
 
In August 2008, The School invited 150 randomly selected JMC alumni to respond to a 
survey Facebook. Ninety-six responses were generated. Of the respondents, 36% had 
graduated since 2004, 20% graduated between 2000 and 2004, 19% graduated 
between 1990 and 1999 while the remainder of the respondents graduated prior to 
1990. 
 
Seventy-five percent of respondents answered that they had found employment closely 
related to the media field. Another 14.9% indicated they had not found work related to 
their field of study with the remainder indicating they had not sought work related to their 
area of study.  
 
Alumni were asked to cite three strengths of the program and three weaknesses. 
Answers were grouped by similarity. Most frequently stated strengths were a motivated 
and involved teaching faculty, demanding curriculum and opportunity to attain practical 
experience while in school. The top two weaknesses were grouped and the 
overwhelming number one weakness was cited as a need for more up-to-date video 
equipment (remedied by upgrading of the TV facilities in 2009). The only other 
weakness cited in a significant grouping was a need for more web-based classes.  
 
Students also receive feedback from their internship experiences. The on-site 
supervisor is asked to rate the student regarding work, work-ethic and appearance by 
completing a work appraisal survey and is given the option of providing narrative 
feedback. All faculty members at regularly scheduled assessment meetings review the 
completed feedback forms. 
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Compiling six years of internship supervisor evaluations resulted in an average rating of 
3.8 on a scale of 4.0. The range for evaluations was 3.72 to 3.93. All JMC students are 
required to complete three credit hours in JMC 490/491, Internship.  
 
Attachment C ï 2008 alumni survey 
 
 

e. Attach the previous five years of evaluations of your annual 
assessment reports provided by the Office of Assessment. 
Attachment D 

 
 

  6. Previous Reviews:   
 
The last program review recommended continuance of the Bachelor of Arts in 
Journalism and Mass Communications as a program of excellence. 
 
 
  7. Strengths/Weaknesses:   
 
The site visit report for ACEJMC accreditation found the following strengths and 
weaknesses of the program: 
  
ñAfter four years of constant change, the unit has made excellent progress toward 
stabilizing the faculty, planning strategically and managing with limited resources.  The 
site team found the unit to be strong in the following ways: 

 Enthusiastic, engaged students 

 Talented, dedicated faculty 

 An effective administrative team 

 An atmosphere of learning and engagement 

 Comprehensive and intensive advising system 

 An entrepreneurial spirit 

 A well-respected and energetically-managed internship program 

 An unusually healthy relationship between school and community 
Amidst the stabilization cited above, some issues have not received the support or 
attention necessary: 

 Limited emphasis on faculty scholarship 

 Heavy faculty loads: teaching, recruitment, service, advising, professional 
development 

 Sufficient resources for teaching public relationsò 
 
 

 B. VIABILITY  
 

  1. Articulation Agreements:  
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The School currently has a two plus two articulation agreement with Ashland 
Community and Technical College. 
 
 
  2. Off-Campus Classes:  
 

The School has offered classes at the Teays Valley Center, The Mid-Ohio Valley Center 
and the Air National Guard base in Martinsburg, WV.  
 
See Appendix VI. 
 
 
  3.  Online Courses:   
 

JMC offers two on-line courses each semester:  JMC 330-Fundamentals of Public 
Relations and JMC 100-Fundamentals of Journalism.  Another course, JMC 461-Web 
Strategies is expected to come on-line during the 2010 school year.  Additionally, all 
sections of JMC 360-Digital Imaging are ñTò courses, utilizing on-line techniques but 
meeting in person once a week. 
 
See Appendix VI. 
 
 
 
  4. Service Courses:  
 
The School offers no general service courses.  However, students in marketing are 
required to take JMC 330-Introduction to Public Relations and art students may choose 
JMC 360-Digital Imaging or JMC-432-Corporate-Instructional Video as an option from a 
group of required courses.   
 
See Appendix VI. 
 
 
  5. Program Course Enrollment:  
 
All required courses are offered on at least an annual basis within the School.  The core 
courses, JMC 101, JMC 102, JMC 402 and JMC 440, are offered each semester.  
Additionally, each sequence requires an internship or professional practicum from each 
student. JMC 470 (practicum) and 490 (internship) are offered every semester.  
Enrollments for all required classes are healthy.  Production courses are limited to 15 or 
18 seats as required by accreditation.  
 
See Appendix VI. 
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  6. Program Enrollment:  
 
Program enrollment has remained healthy even though there has been a downturn in 
enrollment over the reporting period. More stringent academic standards imposed since 
the last reporting period and an overall decline in University enrollment may have 
affected numbers.  The actual number of students enrolled in the School has gone from 
399 in the 2003/2004 reporting period to 328 students for the period ending in the spring 
of 2009.  Freshmen enrollment for fall 2009 is up by 19%. 
 
See Appendix VII. 
 
 
  7. Enrollment Projections:  
 

Enrollment projections are hard to predict.  The declining high school population in West 
Virginia is bound to make its mark on college enrollment. However, Marshall offers a 
competitive journalism and mass communications program at a reasonable cost to out-
of state students.  It is possible that enrollment figures can be sustained though utilizing 
any opportunities to recruit out-of-state students.  Also, programs such as United High 
School Media, an annual weekend workshop for high school students, and Scholastic 
Journalists Program, a chance for high school newspaper editors to work with The 
Parthenon staff will continue to attract in-state and metro students.  The unit has also 
launched an outreach effort with state high schools sending faculty members to visit 
high schools and guest lecture to classes on media issues. 
 
 
 C. NECESSITY:  Additional information is available beginning on page 140 

or the 2008 ACEJMC accreditation self-study. 
 
  1. Advisory Committee:  

 
JMC has a very active alumni association and the dean has an advisory panel as an 
active sub-committee of the JMC Alumni Association. The members of this committee 
represent local media companies and provide input into curriculum, fundraising and 
external visibility matters for the school.  The committee meets at least once a year and 
more frequently when needed.  It is also important that the advisory committee 
members be advocates for the School to entities that are internal and external to the 
campus. 
 
 
  2. Graduates:  
 
The School is proud of its placement record for JMC graduates.  Some of the 
placements include the following: 
 
National Public Radio 
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San Antonio Spurs Sports and Entertainment 
The Herald Dispatch 
The Charleston Gazette 
The Charleston Daily Mail 
The Beckley Register-Herald 
The InterMountain News (Elkins) 
Point Pleasant Register   
Ashland Daily Independent 
The Associated Press 
WOWK-TV-Huntington/Charleston 
WSAZ-TV-Huntington/Charleston 
WCHS-TV-Charleston 
WBOY-TV, Claksburg 
WDRB-TV-Louisville, Ky 
WTAP-TV-Parkersburg, WV 
WRNR News Talk Radio-Martinsburg, WV 
WPAW-FM, Greensboro, NC 
Clear Channel Radio 
Kindred Communications (WRVC and The Herd Insider) 
ISP Communications 
Charles Ryan and Associates 
MU Sports Information Office 
Time-Warner 
The Indianapolis Star 
The Miami Dolphins 
The State Journal 
St. Maryôs Hospital PR Division 
Cabell-Huntington Hospital PR Division 
CAMC PR Division 
The Arnold Agency 
WV Division of Tourism 
Chapman Printing 
Metro News 
ORR Game Show Acquisitions-Los Angeles, Ca. 
West Virginia Radio Corporation 
West Virginia Public Broadcasting 
University of South Florida Communications Office 
Kingôs Daughter Medical Center PR Division 
Motion Masters 
Army Corps of Engineers 
Warner Brothers Productions 
Youngstown Phantoms Hockey Club 
 
See Appendix VIII. 
 
  3. Job Placement:  
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Although the School does not have a formal placement program, its faculty members 
are active in helping students obtain jobs and in tracking their professional careers.  The 
Schoolôs website also offers placement assistance by posting open positions. 
 
Professor Allyson Goodman and Sandy Savage-York direct internships and handle 
placement within the School.  They use e-mail and post notices to disseminate job 
opportunities to faculty and students. Our annual Internship and Career Fair, held in 
February, attracts 20 or more companies each year.  Many of our students discover job 
opportunities through our internship program.  Faculty members advise students to 
attend the University career fairs and to utilize the services of the Career Services 
Center.   
 
Prior to the economic downturn, jobs were abundant for journalism graduates.  Some 
years, more available jobs were reported to the school than there were available 
graduates.  Even with the downturn, placement has remained viable.  Not all of the 
latest graduating class responded to our request for post-graduate information. 
However, at least 60% of the graduating class of 2009 has reported either successful 
placement into a job or acceptance into a graduate program.
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Degree Program:         Advertising                                                             Person responsible for the report:  Janet Dooley    
                                                  

Courses Required in Major (By 
Course Number and Title) 

Total 
Required 

Hours 

Elective Credit Required by the 
Major  (By Course Number and 

Title) 

Elective 
Hours 

Related Fields Courses 
Required 

Total 
Related 
Hours 

UNI 101-New Student Seminar 
ENG 101-English Composition 
ENG 102 or ENG 201H-Composition 
Modern Language 1 & 2 
Modern Language 3 & 4 or Study     
   Abroad or International 
CMM 103-Fund. of Speech Comm. 
CLS/PHL/RST 
LITERATURE 
ECN 200-Survey of Economics 
HST 231-Am. History since 1877 
HST ANY U.S. 
PSC 307-Public Opinion and Propag. 
PSY 201-General Psychology 
MTH 121 -Concept & App. or above 
FINE ARTS 
NATURAL SCIENCE 
INTEGRATED SCIENCE 
MINOR 
JMC 101-Media Literacy 
JMC 102-Information Gathering 
JMC 221-Copywriting & Continuity 
JMC 241-Graphics of Communication 
JMC 245-Fund of Advertising 
JMC 383-Ad Layout and Design 
JMC 385-Ad Media Planning 
JMC 402-Law of Mass Comm. 
JMC 408-Ad Research 
JMC 415-Ad Strategy 
JMC 425-Ad Campaigns 
JMC 440-Mass Comm. Ethics 
JMC 470 OR 490-Internship/Pract. 
JMC ELECTIVE 300/400 

1 
3 
3 
6 
6 
 

3 
3 
6 
3 
3 
3 
3 
3 
3 
3 
8 
4 

15-18 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 

General Elective hours 1-4 MKT 340-Intro to Marketing 3 

Professional society that may have influenced the program offering and/or requirements:    
 
Accrediting Council for Education in Journalism and Mass Communications 
American Advertising Federation 
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Degree Program:         Broadcast Journalism                                       Person responsible for the report:  Janet Dooley 

Courses Required in Major (By 
Course Number and Title) 

Total 
Required 

Hours 

Elective Credit Required by the 
Major  (By Course Number and 

Title) 

Elective 
Hours 

Related Fields Courses 
Required 

Total 
Related 
Hours 

UNI 101-New Student Seminar 
ENG 101-English Composition 
ENG 102 or ENG 201H-Composition 
Modern Language 1 & 2 
Modern Language 3 & 4 or Study     
   Abroad or International 
CMM 103-Fund. of Speech Comm. 
CLS/PHL/RST 
LITERATURE 
ECN 200-Survey of Economics 
HST 230-Am. History to 1877 
HST 231-Am. History since 1877 
PSC 104-Am. National Government 
PSC 202-Am. State Government 
Any PSC 
MTH 121 -Concept & App. or above 
FINE ARTS 
NATURAL SCIENCE 
INTEGRATED SCIENCE 
MINOR 
JMC 101-Media Literacy 
JMC 102-Information Gathering 
JMC 201-News Writing 1 
JMC 301-News Writing II 
JMC 350-Television Reporting 
JMC 351-Advanced TV Reporting 
JMC 360-Digital Imaging 
JMC 402-Law of Mass Comm. 
JMC 414-Reporting Public Affairs 
JMC 440-Mass Comm. Ethics 
JMC 461-Web Strategies 
JMC 470 OR 490-Internship/Pract. 
JMC ELECTIVE 300/400 

1 
3 
3 
6 
6 
 

3 
3 
6 
3 
3 
3 
3 
3 
3 
3 
8 
4 

15-18 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
6 

General Elective hours 1-4   

Professional society that may have influenced the program offering and/or requirements:    
 
Accrediting Council for Education in Journalism and Mass Communications 
National Broadcast Society 
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Degree Program:         Radio & Television Production and Management    Person responsible for the report:  Janet Dooley           
                                             

Courses Required in Major (By 
Course Number and Title) 

Total 
Required 

Hours 

Elective Credit Required by the 
Major  (By Course Number and 

Title) 

Elective 
Hours 

Related Fields Courses 
Required 

Total 
Related 
Hours 

UNI 101-New Student Seminar 
ENG 101-English Composition 
ENG 102 or ENG 201H-Composition 
Modern Language 1 & 2 
Modern Language 3 & 4 or Study     
   Abroad or International 
CMM 103-Fund. of Speech Comm. 
CLS/PHL/RST 
LITERATURE 
ECN 200-Survey of Economics 
PSY 201-General Psychology 
PSY 302-Social Psychology 
SOC 200-Intro to Sociology 
MTH 121 -Concept & App. or above 
FINE ARTS 
NATURAL SCIENCE 
INTEGRATED SCIENCE 
MINOR 
JMC 101-Media Literacy 
JMC 102-Information Gathering 
JMC 201-News Writing 1 or JMC 221 
JMC 231-Audio Production 
JMC 272 or 273-Practice in Radio 
JMC 332-Video Prod. or JMC 432 
JMC 390-B'cast Promo/Sales/Und. 
JMC 402-Law of Mass Comm. 
JMC 420-Electronic Media Mgt. 
JMC 436-International Comm. 
JMC 440-Mass Comm. Ethics 
JMC 450-Issues or 455-Women/Med. 
JMC 461-Web Strat. OR 462- Design 
JMC 470 OR 490-Internship/Pract. 
JMC ELECTIVE 300/400 

1 
3 
3 
6 
6 
 

3 
3 
6 
3 
3 
3 
3 
3 
3 
3 
8 
4 

15-18 
3 
3 
3 
3 
1 
3 
3 
3 
3 
3 
3 
3 
3 
3 

One elective from ANT, SOC, CJ, ECN, 
HST, PSC, PSY, GEO or WS 
General Elective hours 

3 
 
 

1-4 

ACC 215ð Prinicples of Accounting 
MKT 231ðPrinciples of Selling 

3 
 
3 

Professional society that may have influenced the program offering and/or requirements:    
 
Accrediting Council for Education in Journalism and Mass Communications 
National Broadcast Society 



25 

 

 

Degree Program:         Online Journalism                           Person responsible for the report:  Janet Dooley                   
 

Courses Required in Major (By 
Course Number and Title) 

Total 
Required 

Hours 

Elective Credit Required by the 
Major  (By Course Number and 

Title) 

Elective 
Hours 

Related Fields Courses 
Required 

Total 
Related 
Hours 

UNI 101-New Student Seminar 
ENG 101-English Composition 
ENG 102 or ENG 201H-Composition 
Modern Language 1 & 2 
Modern Language 3 & 4 or Study     
   Abroad or International 
CMM 103-Fund. of Speech Comm. 
CLS/PHL/RST 
LITERATURE 
CJ-200 
ECN 200-Survey of Economics 
GEO 100 or 317 
HST 230-American History to 1877 
HST 231-American Hist. since 1877 
PSC 104-Am. Nat. Government 
PSC 202-Am State Government 
MTH 121 -Concept & App. or above 
FINE ARTS 
NATURAL SCIENCE 
INTEGRATED SCIENCE 
MINOR 
JMC 101-Media Literacy 
JMC 102-Information Gathering 
JMC 201-News Writing 1  
JMC 241-Graphics of Communication 
JMC 301-News Gathering II 
JMC 302-Advanced Editing & Design 
JMC 360-Digital Imaging 
JMC 402-Law of Mass Comm. 
JMC 414-Reporting Public Affairs 
JMC 440-Mass Comm. Ethics 
JMC 461-Web Strategies 
JMC 462-Web Design for Mass Med. 
JMC 470 OR 490-Internship/Pract. 
JMC ELECTIVE 300/400 

1 
3 
3 
6 
6 
 

3 
3 
6 
3 
3 
3 
3 
3 
3 
3 
3 
3 
8 
4 

15-18 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 

General Elective hours 1   

Professional society that may have influenced the program offering and/or requirements:    
 
Accrediting Council for Education in Journalism and Mass Communications 
Society of Professional Journalists 
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Degree Program:         Print Journalism                           Person responsible for the report:  Janet Dooley              
 

Courses Required in Major (By 
Course Number and Title) 

Total 
Required 

Hours 

Elective Credit Required by the 
Major  (By Course Number and 

Title) 

Elective 
Hours 

Related Fields Courses 
Required 

Total 
Related 
Hours 

UNI 101-New Student Seminar 
ENG 101-English Composition 
ENG 102 or ENG 201H-Composition 
Modern Language 1 & 2 
Modern Language 3 & 4 or Study     
   Abroad or International 
CMM 103-Fund. of Speech Comm. 
CLS/PHL/RST 
LITERATURE 
CJ-200 
ECN 200-Survey of Economics 
GEO 100 or 317 
HST 230-American History to 1877 
HST 231-American Hist. since 1877 
PSC 104-Am. Nat. Government 
PSC 202-Am State Government 
MTH 121 -Concept & App. or above 
FINE ARTS 
NATURAL SCIENCE 
INTEGRATED SCIENCE 
MINOR 
JMC 101-Media Literacy 
JMC 102-Information Gathering 
JMC 201-News Writing 1  
JMC 241-Graphics of Communication 
JMC 301-News Gathering II 
JMC 302-Advanced Editing & Design 
JMC 305-Copy Editing 
JMC 360-Digital Imaging 
JMC 402-Law of Mass Comm. 
JMC 414-Reporting Public Affairs 
JMC 430-Magazine Article Writing 
JMC 440-Mass Comm. Ethics 
JMC 470 OR 490-Internship/Pract. 
JMC ELECTIVE 300/400 

1 
3 
3 
6 
6 
 

3 
3 
6 
3 
3 
3 
3 
3 
3 
3 
3 
3 
8 
4 

15-18 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 

General Elective hours 1   

Professional society that may have influenced the program offering and/or requirements:    
 
Accrediting Council for Education in Journalism and Mass Communications 
Society of Professional Journalists 
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Degree Program:         Public Relations                           Person responsible for the report:  Janet Dooley                   

Courses Required in Major (By 
Course Number and Title) 

Total 
Required 

Hours 

Elective Credit Required by the 
Major  (By Course Number and 

Title) 

Elective 
Hours 

Related Fields Courses 
Required 

Total 
Related 
Hours 

UNI 101-New Student Seminar 
ENG 101-English Composition 
ENG 102 or ENG 201H-Composition 
Modern Language 1 & 2 
Modern Language 3 & 4 or Study     
   Abroad or International 
CMM 103-Fund. of Speech Comm. 
CLS/PHL/RST 
LITERATURE 
CJ-200 
ECN 200-Survey of Economics 
GEO 100 or 317 
PSC Any Course 
PSC 307-Public Opinion & Propaganda 
PSY 201-General Psychology 
PSY 302 or SOC 200 or 302 or Ant 201 
CMM 308/311/315/319/401/408/409 
MTH 121 -Concept & App. or above 
FINE ARTS 
NATURAL SCIENCE 
INTEGRATED SCIENCE 
MINOR 
JMC 101-Media Literacy 
JMC 102-Information Gathering 
JMC 201-News Writing 1  
JMC 241-Graphics of Communication 
JMC 301-News Gathering II 
JMC 330-Fund. of  Public Relations 
JMC 360-Digital Imaging 
JMC 402-Law of Mass Comm. 
JMC 437-Public Relations Writing 
JMC 438-Public Relations Cases 
JMC 439-Public Relations Campaigns 
JMC 440-Mass Comm. Ethics 
JMC 470 OR 490-Internship/Pract. 
JMC ELECTIVE 300/400 

1 
3 
3 
6 
6 
 

3 
3 
6 
3 
3 
3 
3 
3 
3 
3 
3 
3 
8 
4 

15-18 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 

  ACC 215-Principles of Accounting 3 

Professional society that may have influenced the program offering and/or requirements:    
 
Accrediting Council for Education in Journalism and Mass Communications 
Public Relations Society of America 
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Appendix II 
Faculty Data Sheet 

(Information for the period of this review) 
 

Name: Dr. Charles G. Bailey  Rank:  Professor, Radio-Television Production and  
Management 
Status:  Full-time   X   Part-time_____   Adjunct ____Current MU Faculty:Yes  X No ___ 
Highest Degree Earned:  Doctor of Education     Date Degree Received:  May 16, 1993 
Conferred by:  West Virginia University in cooperation with Marshall University and 
COGS 
Area of Specialization:  Higher Education Administration and a minor in Broadcasting 
Professional Registration/Licensure_______________  Agency: __________________ 
Years non-teaching experience                 None 
Years of employment other than Marshall   Ten in the coal industry 
Years of employment at Marshall     Twenty-four Years 
Years of employment in higher education   Twenty-four Years 
Years in service at Marshall during this period of review Twenty-four Years 
List courses you taught during the final two years of this review 

Year/Semester Alpha Des. & No. Title Enrollment 

2007 Spring               JMC 231                    Introduction to Audio Production                  8                    
2007 Spring               JMC 603                    Media Management                                          6 

2007 Spring               JMC 273                    Practice in Radio                                             4                    
2007 Spring        JMC 373                   Practice in Radio or Television   0                   

2007 Summer C         JMC 272                    Practice in Radio      0                             
2007 Summer C         JMC 372                    Practice in Radio or Television   0                    

2007 Summer D         JMC 273                    Practice in Radio      1                           
2007 Summer D         JMC 373                    Practice in Radio or Television    0                   

2007 Fall                     YGS 161  (TEAM)     Seminar in Communication                11                            
2007 Fall                     JMC 420                    Electronic Media Management              12                 
2007 Fall                     JMC 272                    Practice in Radio      3                  

2007 Fall                     JMC 373                    Practice in Radio or Television    0                   
2008 Spring          JMC 231               Introduction to Audio Production   8                          
2008 Spring                JMC 433                    Radio-Television Programming   7                      

2008 Spring          JMC 273               Practice in Radio      7                       
2008 Spring          JMC 373                    Practice in Radio or Television    0                      

2008 Summer C         JMC 272                     Practice in Radio       2                      
2008 Summer C         JMC 372                     Practice in Radio or Television    0                      

2008 Summer D         JMC 273                     Practice in Radio      1 
2008 Summer D         JMC 373                     Practice in Radio or Television    0    

2008 Fall                     YGS 161  (TEAM)      Seminar in Communication                12                      
2008 Fall                     JMC 321                    Sportscasting                13                      

2008 Fall                     JMC 272                    Practice in Radio      3                      
2008 Fall                     JMC 373                    Practice in Radio or Television    0                      

 
1) If your degree is not in your area of current assignment, please explain. 

*Doctoral degree program was approved by the Chair of the Department of Speech, the 

  Dean of the College of Liberal Arts and the Vice President of Academic Affairs before 
  the faculty member enrolled in the WVU/MU/COGS Cooperative Ed. D. Program.. 

2) Activities that have enhanced your teaching and or research            
 On-Site Producer of Marshall Football Broadcasts for 2007-2008  
5)  Professional development activities. 
             A. Professional Organizations. Broadcast Educators Association, Alpha Epsilon Rho, Collegiate Broadcasters,  Inc., 

College Media Advisers, Inc., National Broadcasting Society, National Communication Association,  National Sportscasters and 
Sportswriters Association, Omicron Delta Kappa, Press Association, Society of  Professional Journalists, the Society to Preserve 
and Exchange Radio Drama, Variety and Comedy, Eastern  Communication Association, West Virginia Associated Press 

Broadcasters Association, and West Virginia  Broadcasters Association 
              B. List state, regional, national, and international conferences attended. 
 National - College Media Advisers, Inc. (CMA) 2007, 2008 

 State West Virginia Associated Press Broadcasters Association (WVAPBA) 2007, 2008 
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              C. List any panels on which you chaired or participated. 
         I made professional presentations "New Adviser Short Course, Part I" and ñPart IIIò at the Associated 

                  Collegiate Press/College Media Advisers Inc. /Collegiate Broadcasters Incorporated National Student Media 
                   Convention in Washington, D.C., Thursday, October 25 and Friday, October 26, 2007.   
                  I made professional presentations "New Adviser Short Course, Part I" and ñPart IIò at the Associated Collegiate 

                  Press/College Media Advisers Inc. /Collegiate Broadcasters Incorporated National Student Media Convention 
                  in Kansas City, Missouri, Thursday, October 30 and Friday, October 31, 2008.   

7) Awards/honors (including invitations to speak in your area of expertise) or special recognition. 

                A.  I was honored to receive the Lifetime Achievement Award from the    West Virginia Associated Press 
                Broadcasters Association (WVAPBA)  during the WVAPBA Convention at Pullman Plaza Hotel, Huntington,      
                West Virginia, Saturday, April 21, 2007.  

 B. I was featured in ñTalklineò host Hoppy Kerchevalôs commentary blog titled ñLeftover thoughts from the 
Friends of Coal Bowlò on the West Virginia MetroNews web page.                    
C.  I received a platinum award in The Hermes Creative Awards 2008 Competition in the Publication/Manual/  

                 Training category.  The platinum award winner was for the "WMUL-FM Promo and PSA Production Manual" 

                 and was published in December 2007.   
 D. I received a letter from Congressman Nick J. Rahall II in which he thanked me for my ñdedication to the 

students of Marshall University.ò  The letter was dated Thursday, May 22, 2008. 

 E. I was interviewed concerning WMUL-FMôs continual success during   ñThe Tom Roten Morning Showò on 
 WVHU-AM 800 in Huntington, West Virginia Wednesday, July 16, 2008. 
  F. I was interviewed by Leah Edwards for a package on the cable channel 25 program ñWe Are Marshall 

 Todayò Friday, November 21, 2008. 
8)  Community service as defined in the Greenbook. 

A. I supervised two high school students in the 2007 Upward Bound Student  Work Program from June 11 to 

July 17, 2007. 
B. I coordinated a ceremony to honor Vernon Cremeansô 25 years of service to  WMUL-FM and his listeners 

in the Tri-State, Marcoôs in the basement of the Memorial Student Center, Sunday,  

        May 4, 2008.  I had a newspaper article with a color picture provided to the Herald-Dispatch.    
        The article and the picture appeared in the newspaper June 7, 2008. 
C. I participateded the WFGH-FM 35

th
 Anniversary Celebration at Tolisa High School in Glenhayes, West 

Virginia, Thursday, June 5, 2008. 
D. I supervised two high school students in the 2008 Upward Bound Student Work Program from June 9 to 

July 15, 2008. 

  1. Membership on University Committees. 
      Alternate faculty representative to the Advisory Council for Faculty for 2007-2008  

and 2008-2009 (Elected by the Faculty Senate) 

Faculty Personnel Committee  
(Appointed by the School of Journalism and Mass Communications for 2007-2008 
and 2008-2009)      

      Faculty Personnel Committee  
             (Appointed by the School of Journalism and Mass Communications for 2007-2008 

 and 2008-2009)      

       CORE Foundations Ad Hoc Committee Summer 2007 
    (Appointed by Faculty Senate Chair) 
        S.C.O.R.E.S. Committee  

    (Appointed by School of Journalism and Mass Communications for 2007-2008 
                  and 2008-2009) 
      Society of Yeager Scholars Steering Committee 

    (Appointed by School of Journalism and Mass Communications for 2007-2008) 
      Honors Council  
    (Appointed by School of Journalism and Mass Communications for 2007-2008)  
      Faculty Evaluation and Compensation Review Ad Hoc Committee 

    (Appointed by School of Journalism and Mass Communications for 2007-2008  
                and 2008-2009)  I was elected the Chair of the committee May 11, 2007. The     
                FEACRAHC completed its work and was dissolved in the 2008 fall semester.   

                A new raise letter with an explanation of how the merit and equity increases were 
                calculated was the most visible result of FEACRAHCôs work.  However, other beneficial 
                recommendations were passed and approved by the Faculty Senate and signed by the 

                Marshall President.   
   2. Participation in Other Activities on Behalf of the University.  

A. Student Judicial Appeals Board 2007-2008 and 2008-2009 in the Office of Judicial Affairs  

B.  Academic Appeals Subcommittee 2007-2008 and 2008-2009  
1. I was the hearing officer for Shelly Carpenterôs plagiarism academic hearing in MSC 2W9, Tuesday, July 10, 

2007. 
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Appendix II 
Faculty Data Sheet 

(Information for the period of this review) 
 

Name: _Corley Dennison____________Rank: Professor/Dean_______ 
 

Status (Check one):  Full-time_X____   Part-time_____   Adjunct _____   
Current MU Faculty:  Yes X ___    No ___ 
 
Highest Degree Earned: Doctorate _________ 
Date Degree Received:  1992 _________________ 
 
Conferred by:  WVU  
 
Area of Specialization:  Administration/Journalism 
 
Professional Registration/Licensure_________Agency: ________________________ 
 

Years non-teaching experience                 __9______ 
Years of employment other than Marshall   ___9_____ 
Years of employment at Marshall     ___25_____ 
Years of employment in higher education   ___29_____ 
Years in service at Marshall during this period of review ____5____ 
 

List courses you taught during the final two years of this review.  If you participated in a 
team-taught course, indicate each of them and what percentage of the course you 
taught.  For each course include the year and semester taught (summer through 
spring), course number, course title and enrollment.  (Expand the table as necessary) 
 

Year/Semester 
Alpha Des. & 

No. 
Title Enrollment 

Fall 09 
Fall 09 

Fall 09 
 

JMC 440 
JMC 485 

JMC 470 

Mass Media Ethics 
Independent Study 

Professional Practicum 
 

28 
1 

2 
 

Spring 09 JMC 470 Professional Practicum 4 

Fall 08 JMC 485 Independent Study 2 

Spring  08 

Spring 08 
Spring 08 

JMC 470 

JMC 436/536 
JMC 603 

Professional Practicum 

International Communications 
Media Management 

3 

26 
9 

 

NOTE: Part-time adjunct faculty do not need to fill in the remainder of this 
document. 

 
1) If your degree is not in your area of current assignment, please explain. 
 

(For each of the following sections, list only events during the period of this 
review and begin with the most recent activities.) 

2) Activities that have enhanced your teaching and or research. 
 
              Attended Association of Schools of Journalism and mass Communications Conferences in 2005, 
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2006, 2007, 2008, 2009.  Attended Association for Education in Journalism conferences in  2005, 2006, 
2007, 2008, 2009.  Attended Broadcast Education Association conferences in 2005, 2007, 2008, 2009 
 
3) Discipline-related books/papers published (provide a full citation). 
 
              Narrator, script consultant on ñReconstructing Bill:  The Story of Governor William C. Marland.ò  
Winner of 2009 West Va. Film Guild Award for Best Documentary. 
              Script consultant for ñKen Hechler-Man of Justiceò aired statewide on WVPBS and syndicated 
nationally 
 
4) Papers presented at state, regional, national, or international conferences. 
 
           ñIs Anybody Here from West Virginia, The Story of Howard Chertoff,ò at BEA, Las Vegas NV, April 
2009 
           ñMahlon Loomis-Genius or Crank?ò at BEA, Las Vegas Nv, April 2006 
            ñBig Time Radio in a Small Townò at BEA, Las Vegas Nv, April 2005 
 

5) Professional development activities, including professional organizations to which 
you belong and state, regional, national, and international conferences attended. 
List any panels on which you chaired or participated. List any offices you hold in 
professional organizations. 

        
              ñPreparing for the Accreditation Site Visitò- panel member at ASJMC, Mexico 

City, Feb 2009 
              ñAccreditation Self-Study and Site Visitò-Panel member at AEJMC, Boston Ma, 

Aug, 2009 
               ñAdministrative Nuts and Boltsò-Journalism Leadership Initiative for Diversity, 

Chicago, Il, Aug 2008 
              ñCharter fellow, ASJMC Leadership Institute,  Feb 2006 to Feb 2007 
               Member ASJMC Publications Committee 
                Member-AEJMC Outreach Committee 
                Member-Journal of Radio and Audio Media Editorial Board, BEA, since 1997  
              
6) Externally funded research grants and contracts you received. 
 
              Appropriation for $800,000 to develop digital HD TV studio from WV Department of Education 

and the Arts 
             Grant for $10,000 from Benedum Foundation to develop aReporterôs Guide on Reporting Child 

Abuse cases 
 
7) Awards/honors (including invitations to speak in your area of expertise) or special recognition. 

8)  Community service as defined in the Greenbook. 
             
              Member WVPBS Friends Board 
              Treasurer WV Open Government FOIA Coalition 
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Appendix II 
Faculty Data Sheet 

(No more than TWO pages per faculty member) 
 

Name:___________________________________________Rank:________________________ 

 

Status: (Check one) Full-time_____; Part-time_____;  Graduate Assistant._____ 

 

Highest Degree Earned: __________________________Date Degree 

Received:________________ 

 

Conferred 

by:___________________________________________________________________ 

 

Area of 

Specialization:_____________________________________________________________ 

 

Professional Registration/Licensure________ 

Agency:____________________________________ 

 

Years non-teaching experience    ________ 

Years of employment other than Marshall   ________ 

Years of employment at Marshall    ________ 

Years of employment in higher education   ________ 

 

1. List courses you taught during the final two years of this review.  If you participated in a 

team-taught course, indicate each of them and what percent of the course you taught.  For 

each course include the year and semester taught, course number, course title and enrollment. 

 

Year/Semester  Course Number & Title     Enrollment 

 

 

 

 

 

 

 

 

 

 

 

 
2. If your degree is not in your area of current assignment, please explain.  (NOTE: Part-time; adjunct; graduate assistant 

faculty do not need to fill in the remainder of this document.) Not applicable. 
 
3. Professional development activities during the past five years, including professional organizations to which you belong and state, 

regional, and national conferences attended.  List any offices you hold in professional organizations. (NOTE: Begin with the 
most recent activities in each of the following sections.) 

 

Janet Dooley             Assoc. Professor 
 
                  X 
 
     MS  
                 March 1975 
             
                  University of Tennessee  
                      Mass Communications/Advertising 
 
 
 
                  
            
            
  

        5 
             

30 
            30 
 
\ 
 
 
 
   

 
2009 Spring  JMC 221 Advertising Copywriting     12 
2009 Spring  JMC 602 Mass Comm. Research and Method.          12 

2009 Spring  6 hours reassigned for assistant dean 
 
2008 Fall   JMC 4/515 Advertising Strategy           15  

2008 Fall   JMC 630 Seminar in Media Criticism           10 
2008 Fall   6 hours reassigned for assistant dean 
 

2008 Spring  JMC 4/525 Advertising Campaigns    23 
2008 Spring  JMC 602 Mass Comm. Research and Method    15 
2008 Spring  6 hours reassigned for assistant dean 

 
2007 Fall   JMC 4/515 Advertising Strategy           21 
2007 Fall   JMC 4/555 Women, Minorities and the Media   23 

2007 Fall   6 hours reassigned for assistant dean 
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American Advertising Federation, school, local and national affiliations 
Å AAF National Academic Committee 

  
Professional Meetings 

American Advertising Federation National conference, Atlanta, GA, June 8-10, 2009 

AAF National Academic Committee meeting and Student Conference, Washington, D. C., October 24, 2008 
SIFE Training Workshop, Cincinnati OH, Sept. 2008 
AAF National Academic Committee meeting, Las Vegas, July 17-19, 2008 

AAF National Academic Committee meeting, Washington, D. C., October 20, 2007 
AAF National Academic Committee meeting, San Diego, CA, July 20-21, 2007 
AAF National Conference, Louisville, KY, June 7-9, 2007 

Freepress National Conference on Media Reform, Memphis, TN, January 12-14, 2007 
RMS-SOJMC Tobacco Conference, Huntington, WV, November, 2006 
AAF National Academic Committee meeting, Washington, D.C., November 4, 2006 

AAF National Academic Committee meeting, Montreal, CN, July 21, 22, 2006 
American Advertising Federation National Conference, San Francisco, CA, June 10-13, 2006 
SIFE USA National Exposition, Kansas City, MO, May 21-23, 2006 

Internationalizing Higher Education in West Virginia, HEPC, Charleston, WV, April 24-25, 2006 
College Student Retention Conference, HEPC, Charleston, WV, March 20-21, 2006 
AAF National Academic Committee meeting, Portland, OR, July 14-16, 2005, 

AAF National Conference, Nashville, TN, June 4-7, 2005  
16

th
 annual teaching and learning conference, Jacksonville, FL, March 29 ï April 2, 2005,  

AAF National Academic Committee meeting and Student Career Conference, Chicago, IL, November 2004 

AAF National Academic Committee meeting, Charleston, SC, July 2004 
AAF Annual Conference, Dallas, TX, June 2004 
 
Professional Development Programs 

ñAn Introduction to Critical Thinking and the Art of Instruction,ò CATL Workshop August 20, 2008 
 ñUsing Portfolios for Assessment and Learning,ò Barbary OôByrne, February 1, 2008 

ñHow to Use Effective Learning Environments to Motivate and Engage Students, CATL Fall Faculty Workshop, Marshall University, 
August 15, 2007 
ñCommon Myths about Assessment,ò Assessment Day keynote speaker, Dr. Karen Tarnoff, Marshall University, April 4, 2007 

ñEducating for the 21
st
 Century: Thinking and Learning,ò Dr. Stephen Kopp, Marshall University, April 4, 2007 

Online Course Design and Delivery, Lisa A. Heaton, October 27, 2006 
Faculty Success Initiative, New VISTA online training, Computing Services, Fall 2006 

Subverting the Academic Model by Bill Roberson, CATL, Huntington, WV, August 16, 2006 
UNI instructor workshop, Huntington, WV, May 16, 2006 
How to Produce Beautiful Documents with LaTex, Venkat Gudivada, Nov. 1, 2005 

Creating Significant Student Learning, Dr. Dee Fink, August 17, 2005 
Faculty Overload and Burnout, Dr. William Addison, April 19, 2005 
 

4. List awards/honors (including invitations to speak in your area of expertise) or special recognition in the last five years. 
 
Distinguished service award 2006 
(2008, November  13). Media that shaped a movement: June Cleaver and Gloria Steinem Share a Room. Symposium: 1968 

Revisted, Marshall University 
 (2008, March 28). Infusing social justice into the curriculum. Panelist, Appalachian Studies Association, Marshall University, 

Huntington, WV. 
(2007, October 18). How to run a successful AAF  college chapter. Invited speaker, AAF National Student Conference, Dulles, VA. 

 

5. Indicate any other activities that have contributed to effective teaching. 
$1500 grant for SIFE Environmental Challenge, April, 2009 
DaVinci roundtable, 2008-2009 

WAC recertified, 2008 
IRB training, 2008 
 

6. List professional books/papers published during the last five years. 
 
(2004). Jim Haught. Encyclopedia of Appalachia, Knoxville: University of Tennessee Press. 

 
 
7. List papers presented at state, regional, and/or national organization conferences during the last five years.  

Not applicable 
 
8. List externally funded research (grants and contracts) you received during the last five years. 

Not applicable 
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(No more than two pages; Minimum type 8 point Arial) 

Appendix II 
Faculty Data Sheet 

(Information for the period of this review) 
 

Name: Terry Hapney   Rank: Assistant Professor 
 
Status (Check one):  Full-time X   Part-time_____   Adjunct _____Current MU Faculty:  Yes  X    No ___ 

 
Highest Degree Earned: M.A.J. (A.B.D. in Ph.D. program) Date Degree Received: August 1997 
 

Conferred by: Marshall University 
Area of Specialization: Journalism and Mass CommunicationsðPublic Relations 
Professional Registration/Licensure_______________     Agency: ________________ 

 
Years non-teaching experience                  21+ 
Years of employment other than Marshall     20 

Years of employment at Marshall      1 (in my second year, currently) 
Years of employment in higher education    15 
Years in service at Marshall during this period of review   1 (in my second year, currently) 

 
List courses you taught during the final two years of this review.  If you participated in a team-taught course, indicate each of them 
and what percentage of the course you taught.  For each course include the year and semester taught (summer through spring), 
course number, course title and enrollment.  (Expand the table as necessary) 

 

Year/Semester Alpha Des. & No. Title Enrollment 

Fall 2008 JMC 330 Fundamentals of Public Relations 60+ 

Fall 2008 JMC 437/537 Public Relations Writing 18 

Fall 2008 JMC 438/538 Public Relations Case Studies 18 

Spring 2009 JMC 439/539 Public Relations Campaign Management1 18 

Spring 2009 JMC 330 Fundamentals of Public Relations 60+ 

Spring 2009 JMC 201 News Writing I 18 

Fall 2009 JMC 330 Fundamentals of Public Relations 60+ 

Fall 2009 JMC 437/537 Public Relations Writing 18 

Fall 2009 JMC 438/538 Public Relations Case Studies 18 

    

 
NOTE: Part-time adjunct faculty do not need to fill in the remainder of this document. 

 
1) If your degree is not in your area of current assignment, please explain. 
 

(For each of the following sections, list only events during the period of this review and begin with the most recent 
activities.) 

2) Activities that have enhanced your teaching and or research. 

 

 Working on my Ph.D. research for my dissertation (taking up a great deal of time). 

 Attended the new faculty seminar (running six weeks). 

 Attended the fall faculty workshops. 

 Invited public relations professionals into my classes to speak; had public relations professionals provide 
feedback when my students ñpitchedò their ideas to the ñclient.ò 

 
3) Discipline-related books/papers published (provide a full citation). 
4) Papers presented at state, regional, national, or international conferences. 

5) Professional development activities, including professional organizations to which you belong and state, regional, national, 
and international conferences attended. List any panels on which you chaired or participated. List any offices you hold in 
professional organizations. 
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 Member of Public Relations Society of America. 

 Member of the PRSA-W.Va. Higher Education Committee. 
 

6) Externally funded research grants and contracts you received. 
7) Awards/honors (including invitations to speak in your area of expertise) or special recognition. 
 

 My public relations students have received several $500 grants from the SGA. 

 My JMC 439/539 students wrote a proposal for a grant that was subsequently funded via SIFE; the $500 in 

funding was subsequently utilized for Out Loud, a student public relations/advertising agency. 

 Consulted with an academic department at a public university in Ohio to write a job description for a journalism 

and mass communications faculty member at that institution. 
 

8)  Community service as defined in the Greenbook. 

 

 Have spoken to various journalism and UNI classes, promoting the public relations discipline and the public 

relations major at Marshall University. Have done the same with the Greenup County school system in 
Kentucky. 

 Serve on the curriculum and SOJMC Graduate Faculty committees. 

 Serve on the Student Conduct and Welfare university committee. 

 Serve on the Provostôs Campus Internationalization Committee. 

 Served on the management functions committee in the SOJMC. 

 Served on a committee of JMC faculty to start Out Loudðthe student PR/Advertising agency. 

 Adviser to the Public Relations Student Society of America chapter at MU. 

 Attended each Green and White Day (open house) to promote the public relations major at MU. 

 Attended and presented a public relations exercises at the S.C.O.R.E.S. competition at MU. 

 Write non-profit news releases for Connoisseur Mediaða local radio broadcasting company. 

 Supervised the major student public relations campaignðñEmpty Bowls,ò during which Marshall University 

public relations students raised a record of $20,000 (double the maximum amount raised in past years) in one 
day (during spring semester) to benefit the Huntington Area Food Bank. My students researched, planned, 

communicated, and evaluated during each step of the campaign. 

 Co-host for the televised Ironton-Lawrence County Memorial Day Parade in Ironton, Ohio (for the 11
th
 year), 

with J.B. Miller from Magic 97.9. The event is featured on Time Warner Cable channel 25 in Greenup and Boyd 

counties in Kentucky, and Lawrence County in Ohio. 

 Wrote numerous letters of recommendations for my graduates. Assisted in their pursuit for public relations jobs.  

 Provided career and internship advice to my students. 

 Attended the three-day new faculty seminar in August 2008. 

 Worked on SOJMC accreditation, signing up PR students to meet with the accreditation team members. Was 
interviewed by two accreditation team members and observed teaching my JMC 330 class.  

 Met with Scholastic Journalism high school students whose interests lie in public relations. 

 Met with prospective SOJMC students to discuss the public relations major. 

 Utilized new technologies (social media) to communication with students. 

 Currently working with the management of the Huntington Area Food Bank to develop a new campaign my JMC 
439/539 students will carry out during spring semester 2009. I am doing this by utilizing my JMC 437/537 class, 
in the form of a PR agency, to do research and plan the campaign. The class will even do some communication 

(this fall) as it relates to the spring campaign. 
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(No more than two pages; Minimum type 8 point Arial) 

Appendix II 
Faculty Data Sheet 

(Information for the period of this review) 
         

Name: Burnis R. Morris ___________________Rank:__ Professor ______________________ 
             
Status (Check one):  Full-time_X___   Part-time_____   Adjunct _____  Current MU Faculty:  Yes _X_    No ___ 

 
Highest Degree Earned: _ MASTER OF PUBLIC ADMINISTRATION   Date Degree Received: MAY 1977 
   

Conferred by: UNIVERSITY OF DAYTON _______________________________ 
 
Area of Specialization: NEWS EDITING, REPORTING, COVERAGE OF NONPROFITS, PUBLIC AFFAIRS REPORTING 

      
Professional Registration/Licensure__ N/A _     Agency: ________________________ 
 

Years non-teaching experience     ______15 
Years of employment other than Marshall   ______30 
Years of employment at Marshall    _______6 

Years of employment in higher education   ______21 
Years in service at Marshall during this period of review  _______6 
 

List courses you taught during the final two years of this review.  If you participated in a team-taught course, indicate each of them 
and what percentage of the course you taught.  For each course include the year and semester taught (summer through spring), 
course number, course title and enrollment.  (Expand the table as necessary) 

 

Year/Semester 
Alpha Des. & 

No. 
Title Enrollment 

SUMMER ii 2009 JMC 414 PUBLIC AFFAIRS REPORTING 10 

SPRING 2009 JMC 301 NEWS REPORTING II 11 

SPRING 2009 JMC 414 PUBLIC AFFAIRS REPORTING 16 

FALL 2008 JMC 301 NEWS REPORTING II 13 

FALL 2008 JMC 305 COPY EDITING 14 

SPRING 2008 JMC 301 NEWS REPORTING II 10 

SPRING 2008 JMC 330 FUNDAMENTALS OF PUBLIC RELATIONS 28 

SPRING 2008 JMC 414 PUBLIC AFFAIRS REPORTING 16 

SUMMER 2008 JMC 330 FUNDAMENTALS OF PUBLIC RELATIONS 7 

FALL 2007 JMC 301 NEWS REPORTING II 11 

FALL 2007 JMC 305 COPY EDITING 15 

FALL 2007 JMC 312 INDEPENDENT STUDY  (DIVERSITY ISSUES) 1 

 
NOTE: Part-time adjunct faculty do not need to fill in the remainder of this document. 

1) If your degree is not in your area of current assignment, please explain. BA JOURNALISM, 1973, U OF MISSISSIPPI; 
MPA, U OF DAYTON, 1973;  JOURNALISM AND MANAGEMENT POSITIONS IN MEDIA, 1973-88. A WORKING JOURNALIST 
WITH AN ADVANCED DEGREE IN AREA OF EXPERTISE ï REPORTING AND EDITING INVOLVING POLITICS, BUSINESS 

AND PUBLIC AFFAIRS. 
 
(For each of the following sections, list only events during the period of this review and begin with the most recent 

activities.) 

2) Activities that have enhanced your teaching and or research. 
-- DEVELOPED AND TAUGHT NEW COURSE, JMC 305, COPY EDITING FOR PRINT AND ONLINE, ADDRESSING WEAKNESS 

IN JOURNALISM CURRICULUM, 2007. 
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-- Created blog: www.fourthestatethirdsector.blogspot.com, 2007. 
--Monitor: Dow Jones Newspaper Fund editing tests for national internships since 2007-- produced two interns from 

Marshall. 
-- Produced Web site: www.fets.tv, 2004.  

3) Discipline-related books/papers published (provide a full citation). 

 Monograph: ISBN-13: 9780773458727 
Morris, B. R. (2007). Foreword. In Wickham, W. W. & Morris, B. R. (2007). The Role of the Clarion-Ledger in the Adoption of 
the 1982 Education Reform Act: Winning the Pulitzer Prize. Edwin  Mellen Press. 

4) Papers presented at state, regional, national, or international conferences. 
Morris, B. R. (May5, 2009). A Response to Bessie Woodson Yanceyôs Letters to the Editor of the    
Huntington Herald Advertiser, 1956-1958.  Paper presented at Faces of Appalachia Symposium, Marshall University. 

Morris, B. R. (June 15, 2007). Nonprofits and Journalism, Paper presented at Knight Center for Specialized Journalism conference 

on nonprofits. University of Maryland. 
5) PROFESSIONAL DEVELOPMENT ACTIVITIES, INCLUDING PROFESSIONAL ORGANIZATIONS TO WHICH YOU 

BELONG AND STATE, REGIONAL, NATIONAL, AND INTERNATIONAL CONFERENCES ATTENDED. LIST ANY 
PANELS ON WHICH YOU CHAIRED OR PARTICIPATED. LIST ANY OFFICES YOU HOLD IN PROFESSIONAL 
ORGANIZATIONS. 

-- ATTENDED LECTURE, ñTHE AFRICAN-AMERICAN EXPERIENCE IN ANTEBELLUM CABELL COUNTY,ò BY 
CICERO FAIN III, AT WEST VIRGINIA HUMANITIES COUNCIL CONFERENCE, HUNTINGTON, WEST VIRGINIA, 
FEBRUARY 22, 2009,  

-- MEMBER, NATIONAL PRESS FOUNDATION ADVISORY COMMITTEE, SINCE 2002. 
-- MEMBER, MEMBERSHIP COMMITTEE, ASSOCIATION FOR EDUCATION IN JOURNALISM AND MASS 
COMMUNICATION, 2003-2004. 

 -- MEMBER, EDUCATION COMMITTEE, INVESTIGATIVE REPORTERS AND EDITORS, 2004-2005. 
 -- MEMBER, INVESTIGATIVE REPORTERS AND EDITORS, SINCE 2000. 
6) Externally funded research grants and contracts you received. 

-- CHAMPION AND THE HERALD-DISPATCH, $12,500, TO HOLD WORKSHOP FOR HIGH SCHOOL JOURNALISM 
STUDENTS, 2008. 
-- JOHN S. AND JAMES L. KNIGHT FOUNDATION, $167,000, TO TRAIN JOURNALISTS WHO COVER 

PHILANTHROPY AND NONPROFIT ORGANIZATIONS, 2005. 
-- JOHN S. AND JAMES L. KNIGHT FOUNDATION, $15,000, TO CREATE BLOG FOR JOURNALISTS WHO COVER 
PHILANTHROPY AND NONPROFIT ORGANIZATIONS, 2007. 

-- THE RECORD OF BERGEN COUNTY, NEW JERSEY, $1,500, FOR CO-SPONSORSHIP OF CONFERENCE ON 
NONPROFITS, 2006. 

 -- TRENT LOTT LEADERSHIP INSTITUTE, $7,000, TO SUPPORT CONFERENCE ON MINORITIES AND 

PHILANTHROPY IN HIGHER EDUCATION IN THE SOUTH AND $15,000 TO SUPPORT WORKSHOPS FOR 
MINORITY STUDENTS AND HIGH SCHOOL JOURNALISM TEACHERS, 2001-2005. 
-- DOW JONES NEWSPAPER FUND, $22,600 TO HOLD WORKSHOPS FOR MINORITY STUDENTS AND HIGH 

SCHOOL JOURNALISM TEACHERS, 2000-2005. 
7) Awards/honors (including invitations to speak in your area of expertise) or special recognition. 
Morris, B. R. (June 17, 2006). Investigating Nonprofits. Presenter and  moderator, panel on coverage of nonprofits, at investigative 

reporters and editors, national conference, Fort Worth, Texas. 
Morris. B. R. (June 3, 2005). Digging into Nonprofits. Presenter, moderator, panel on coverage of nonprofits at Investigative 

Reporters and Editors National Conference, Denver, Colorado.  
8)  Community service as defined in the Greenbook. EXPERT WITNESS, LINCOLN JOURNAL LIBEL CASE, 2009 

 

http://www.fourthestatethirdsector.blogspot.com/
http://www.fets.tv/
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