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Marshall University 
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Date of Last Review: ____October 2004_______________________________________ 
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Marshall University is obligated to recommend continuance or discontinuance of a program and to provide a brief 
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1. Continuation of the program at the current level of activity; or 

2. Continuation of the program at a reduced level of activity or with corrective action: Corrective action will apply 

to programs that have deficiencies that the program itself can address and correct.  Progress report due by 

November 1 next academic year; or 

3. Continuation of the program with identification of the program for resource development:  Resource 

development will apply to already viable programs that require additional resources from the Administration to 

help achieve their full potential.  This designation is considered an investment in a viable program as opposed to 

addressing issues of a weak program.  Progress report due by November 1 next academic year; or 

4. Development of a cooperative program with another institution, or sharing of courses, facilities, faculty, and the 

like; or 

5. Discontinuation of the program  

 

Rationale for Recommendation:  (Deans, please submit the rationale as a separate document.  Beyond the College level, any 
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College/School Deanôs Recommendation 
 

Deans, please indicate your recommendation and submit the rationale.   

 

Recommendation: Recommended Action: #1 

 

Rationale: 

 The department of Communication Studies offers a masterôs degree in communication 

studies that allows its graduates to pursue careers in education or business, or continue their 

education at a Ph.D. granting institution. After much planning, the department has made the 

strategic decision to develop a program of study that will allow students to develop skills in 

health communications, a program that portends much interest among potential students.  Much 

of the departmentôs efforts are in the delivery of the Universityôs general education requirement, 

the Communication Studies 103, Fundamentals of Speech Communication. The department also 

provides service courses for other colleges, specifically the College of Business and departments 

within the College of Education and Human Services. Many of the departmentôs graduate 

students participate in the teaching of Communication Studies 103.  

 Since the last review, the department has experienced a considerable change in personnel 

due to retirements and faculty leaving the institution to pursue their careers elsewhere. In some 

cases, the department was not able to fill these positions with dispatch due to its inability to offer 

competitive salaries to qualified applicants. In the last two years, the department has been able to 

fill two critical vacancies. In addition to developing the specialization in health communications, 

the department is continuing its attempt to develop a comprehensive plan that will allow it to 

better define its student learning objectives and corresponding assessment techniques, enhance 

its enrollments at the graduate level, and develop opportunities for collaborations with other 

schools on campus. 

 Another notable accomplishment is the return of the departmentôs Forensics Team. The 

root of the word forensics, forensis, means of or before the forum. In Greek and Roman forums, 

citizens and members of the government would speak to an assembly. Hence a forensics team 

allows students to participate in an intercollegiate competition that allows them to demonstrate 

their ability to debate; give extemporaneous, persuasive, and after dinner speeches; and provide 

dramatic interpretations of text. Not only is the Forensics Team an asset for the university in 

recruiting students (most colleges and universities have a Forensics Team) the program provides 

an opportunity for the department to recruit undergraduate students to its program and graduate 

students who wish to develop the skills necessary to coach forensics teams.  

 Clearly, the department offers a necessary academic program that is central to the 

Universityôs general education curriculum and which demonstrates sufficient demand to warrant 

its continuation. Faculty salaries for the department are lower than national and regional cohorts. 

This condition is a liability in the departmentôs ability to attract and retain qualified faculty. 

Given the systemic and pervasive disparity in faculty salaries, the problem will receive 
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university-wide attention and long term planning. The department may soon confront the matter 

again as faculty in the program retire or decide to pursue their careers at other schools, thus 

setting the occasion for searches to fill the vacancies. To the extent that the university increases 

its enrollments through larger first year classes and improvements to student retention, the 

program will experience greater demand for its courses. 

  There are several matters that the Department of Communication Studies will need to 

address. The most basic is its outcomes assessment. Although the current work is serviceable, the 

department can make strides by developing a more comprehensive program of assessment that 

better articulates the skill sets to be developed by its majors, the objective assessment of these, 

and the necessary review of the curriculum for potential course revision. Now that the 

department has a full complement of faculty, the occasion is set for a forward looking plan for 

the department. The plan should outline the future of its specialties within the major, the learning 

objectives for each, and the program of assessment to be pursued. The plan should also consider 

matters related to student recruitment and retention. 

 The department will also need to attend to its recruiting activities with the goal of 

increasing the number and overall quality of students entering the program. The enrollments for 

the past several years raise potential concerns about the future viability of the program. In 

addition, the current GRE scores of students are below the national averages for this test.  

 Finally, the department faces a technology gap. The many media created by computer 

technology gives rise to methods of communication that were not imagined several years ago. 

Therefore, the departmentôs current computer and technology resources require review and 

should be considered as a part of the departmentôs systematic planning. This portion of the 

planning exercise should be done in collaboration with the Universityôs Information Technology 

division to ensure the most effective use of University resources.    

 

 

 

 

David J. Pittenger________________________     November 1, 2009_____________ 

Signature of the Dean                                                             Date 
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Marshall University 
Program Review  

 

Program: _____M.A. Communication Studies______________________ 

 

College: ____College of Liberal Arts______________________________ 

 

Date of Last Review: ___October 2004__________________________ 

 

 

I. Consistency with University Mission 

 Marshall University has a commitment to undergraduate education that ñcontributes to 

the development of society and the individual.ò  In addition the vision of the institution places 

a priority on preparing students for ñthe responsibilities of life within a culturally diverse and 

globally interdependent society.ò  The universityôs mission statement further emphasizes that 

faculty will require students to develop critical thinking skills, and that students will learn to 

engage in civic discourse in order to contribute to the betterment of society.    The study of 

communication is central to these elements of the Universityôs mission.  Since Greco-Roman 

times the study of communication has been at the core of the liberal arts. Logic and Rhetoric 

comprise two of the seven original liberal arts.   

 While the M.A. program in Communication Studies addresses many elements of the 

Marshall University mission, the most substantial contribution of our program is in preparing 

students to ñexamine critically the many issues facing society and, through the process of 

civil discourse, prepare themselves to become socially responsible individuals who contribute 

to the betterment of society.ò  Our M.A. program provides career enhancement opportunities 

to working professionals.  In doing so the program improves the knowledge and critical 

thinking skills our graduate students need to make the community a better place to live.  Our 

courses also promote critical examination of and civil discourse about current problems, 

encouraging our students to be socially responsible and to contribute to improving their 

communities.  For some of our students the M.A. program provides them with preparation for 

further graduate education.   

   

II.  Accreditation Informatio n 

 

No separate accreditation is available in Communication Studies. 

 

III.  Program Statement 

A. Adequacy 

1. Curriculum  

The M.A. program in Communication Studies requires 36 credit hours to complete the 

degree.  Students who elect the thesis option complete 30 hours of coursework and receive 6 

hours of credit for the thesis.  Students who elect the non-thesis option take 36 hours of 

classes.  For all students, CMM 601, Problems and Methods in Communication Research, 

and CMM 606, Studies in Communication Theory, are required.  The remainder of the degree 
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program is developed by the student in consultation with his/her advisor and graduate 

committee members.  Six to nine hours may be taken outside the department if the courses 

are appropriate to the studentôs program and are approved by the studentôs committee.  The 

ability of students to tailor their programs of study to suit their objectives is an important 

feature of the program.  A listing of courses offered in the graduate program is provided in 

Appendix I. 

 

2. Faculty 

Six members of the Communication Studies faculty are members of the graduate faculty.  

Four hold Full Graduate Faculty status (Woods, Cooper, Gilpin, and Calhoun) and are able to 

chair graduate student committees.  Two faculty members (Bookwalter and Brammer) hold 

Associate Graduate Faculty status and are eligible to serve on graduate committees and teach 

graduate classes.  All of these faculty members hold the Ph.D. degree.  Cooper, Woods, 

Bookwalter and Brammer are tenured, Gilpin and Calhoun are tenure-track faculty members.  

During the period of this review, two former members of the department faculty also served 

as graduate faculty.  Dr. Gross served as chair and graduate faculty member until Spring 

2006, while Dr. Winton contributed to our graduate program until Spring 2007.   

 

Appendix II contains detailed Faculty Data Sheets for each member of the graduate faculty.  

These data clearly indicate that our faculty members have a distinguished record of teaching 

and advising, scholarship, and service. 

 

 The graduate faculty members in Communication Studies have an outstanding record of 

teaching.  Student evaluations of teaching in our graduate courses compare favorably with the 

average evaluation results for the college as a whole (3.62/4.00 for the College; 3.65/4.00 for 

graduate courses in CMM).  Drs. Gross, Cooper, Brammer, Denman, Gilpin and Winton all 

developed and taught new graduate courses in the past five years. Dr. Gross developed a 

course in the Rhetoric of the 60ôs, Dr. Cooper developed a course in Scholarly Literacy, Dr. 

Brammer developed and team taught a course in Ambiguous Political Communication, Dr. 

Denman developed a course in Propaganda, Dr. Gilpin developed a course in Rhetorical 

Communication Criticism, and Dr. Winton developed a course in Cross-Cultural 

Communication.  That two faculty members, Dr. Bookwalter and Dr. Gilpin, have been 

finalists for university-wide teaching awards in both 2008 and 2009 provides further evidence 

of teaching excellence among our graduate faculty members.  During the first four years of 

the review period, Dr. Bookwalter served as Director of the Basic Course, training and 

supervising graduate teaching assistants and part time instructors who teach most sections of 

CMM 103 each semester.   

 

 The Communication Studies faculty also offers an outstanding record of service.  During 

the first two years of the period under review Dr. Edmunds  headed the Universityôs Office of 

Assessment and Program Review.   Dr. Bookwalter serves as the Faculty Athletics 

Representative for Marshall University.  Drs. Cooper and Brammer serve on the Institutional 

Review Board.   Drs. Brammer, Gilpin, and Winton have all served on the Faculty Senate.  

Dr. Cooper sits on the American Communication Association Board of Directors.  Drs. 
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Cooper, Brammer and Calhoun serve on the Institutional Review Board, with Cooper 

presiding as chair.  Faculty members have contributed to teaching UNI 101, as advisors to 

student groups, and have made substantial contributions to the Presidentôs Strategic Planning 

Initiative and to the revision of the Core Curriculum at Marshall University. Dr. Brammer 

contributed service to the community by assigning graduate students in her Communication 

Consulting course to develop and deliver communication training programs for local 

businesses and agencies.   

 

 The Communication Studies faculty members have also contributed to scholarship in 

important ways.  Despite the 4/4 teaching load and the high level of service contributed by 

Department faculty, members of the Communication studies faculty have made meaningful 

contributions to scholarly and creative activities in our field.  A review of the faculty profiles 

in Appendix II reveals that during the period of this program review Communication Studies 

faculty have produced one book length monograph, 2 book chapters, 7 peer reviewed articles, 

four revised editions of course workbooks, two editions of a test bank for a nationally 

distributed textbook, 15 paper presentations at national or regional conferences, 10 panel 

presentations, 10 training sessions conducted by faculty,  21 invited lecture/workshops, as 

well as a set of audio visual teaching materials and applied research for state government and 

other public and private agencies.   

 

 

3. Students 

a. Entrance Standards 

 To be admitted to the M.A. program in Communication Studies, students must meet the 

entrance requirements of the Graduate College which include 1) receipt of a baccalaureate 

degree from a regionally accredited college or university; 2) a minimum undergraduate grade 

point average of 2.5 on a 4.0 scale; 3) a score of 800 or above on the verbal and quantitative 

sections of the GRE, and a score of 4 or more on the GRE writing sample; and 4) the 

information required on the Application for Graduate Admissions.  There are no other 

requirements for admission. 

 

b. Entrance Abilities 

 Data provided by the Office of Institutional Research indicate that 67 students were 

admitted to the M.A. program in Communication Studies.  Because students were not 

required to complete the GRE prior to admission until 2007, only 25 entering students posted 

GRE scores.  The scores of those students average 904.  The undergraduate GPA for entering 

students averages 3.16, compared to an average GPA of 3.0 for the 54 students who entered 

the program in the previous 5-year review period.  More detailed data are reported in 

Appendix III. 

 

c. Exit Abilities  

 There are no standardized examinations or certification tests for graduates of the 

program.  All graduates are required to pass a written comprehensive examination which 

includes one question on communication theory, one question on communication research 
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methods, and two questions from an area of communication study in which the student has 

specialized.   Candidates who write theses are required to have a successful oral defense of 

the thesis. More detailed data are reported in Appendix IV. 

The Office of Institutional Research reports that there have been 48 graduates of the M.A. 

program in the current 5-year review period with an average GPA at graduation of 3.57.  

These numbers are virtually equivalent to the previous review, which reported 45 graduates 

with an average GPA of 3.63.  The department is initiating a review of assessment procedures 

in the graduate program aimed at providing more valid and reliable data regarding M.A. 

graduatesô exit abilities. 

Detailed data regarding exit abilities are available in Appendix IV 

 

4.  Resources 

a.  Financial 

 The Department of Communication Studies received approximately $735,000 from state funds 

for 2008-2009, as compared to $825,000 in 2004-2005.  This figure includes approximately $625,000 in 

full time faculty salaries and fringe benefits (including summer pay), $60,000 for teaching assistant 
salaries, $30,000 for part time instructor and work study salaries, $20,000 in operating expenses and just 

over $3000 in e-course income.   The sum does not include the money provided for faculty development 

grants, summer research grants, and faculty travel grants.  Based on the ratio of graduate courses and 
undergraduate courses offered, approximately 92% of program resources support the undergraduate 

program, with the remainder supporting the graduate program. 

 If the M.A. program in Communication Studies were to be eliminated, there would not only be no 
savings, there would be substantial cost to the university.  Approximately six graduate seminars per year 
could be eliminated.  But without graduate students in Communication Studies to serve as teaching 

assistants for the delivery of 40 sections of CMM 103 each year, the university would have to hire some 

combination of adjuncts and full time faculty.  The part time faculty pool available would soon diminish, 

since virtually all of our part time instructors are graduates of our M.A. program.  The university would 
be unable to offer sufficient sections of an important general education requirement without hiring at least 

five full time instructors whose combined salary and benefits would exceed $175,000 per year to cover 

the number of sections that serve the non-major population of students.  With this in mind, the costs of 
eliminating the program would far outweigh any savings.   

b.  Facilities 

 The Department of Communication Studies has four dedicated classrooms, three of which are 
located on the same floor as faculty offices; the fourth is two floors above the location of the department 

offices.  A workroom for the forensics team, an office housing 10 teaching assistants, and a conference 

room/library for student and faculty use are located on that floor as well.  Two additional offices are used 
for part time instructors.  The program employs 8-10 part time instructors each semester.  Each faculty 

office is equipped with a networked desktop computer as is the administrative secretaryôs office.  One 

additional computer, with a scanner, is linked to the department printer and is available for the use of part-
time faculty and teaching assistants. It should be noted that this one computer serves a teaching staff of 10 

graduate teaching assistants and 8 to 10 part time faculty each semester.  That level of access is simply 

inadequate and indicates the institutionôs expectation that graduate teaching assistants and part time 

instructors should be responsible for providing their own computers. 

 We would do well to create more space for teaching assistants.  Presently we have 10 graduate 
teaching assistants sharing one crowded room.  There is little space for student conferences, and no 
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privacy for those conferences.  Ten teaching assistants, with their desks, should have a space larger than a 

20ôx20ô room to conduct business and meet with students. 

We also need our classrooms upgraded with permanent computer stations and network connections as 
well as permanent projection equipment to support the needs of both students and faculty.  We have 

acquired a variety of portable equipment over the years and are able to ñmake doò in that manner.  

However, the time involved in setting up, taking down, and storing portable equipment makes it difficult 

to use and creates considerable wear and tear on the equipment.  Communication technology has changed 
dramatically in recent years and we need to be able to bring these new developments into our classrooms.   

Graduate students are dependent upon adequate library resources and the Marshall University Library has 
done a good job of acquiring useful electronic databases.  However, the acquisition of up-to-date books in 

Communication Studies and related fields has diminished over the years.  Improving library holdings is 
necessary to support the M.A. program. 

 

5. Assessment Information 

a. Outcomes/Measures/Benchmarks/Results 

Student learning outcomes for the M.A. program in Communication Studies are: 
i. Distinguish among the major theoretical approaches to communication 

ii.  Achieve mastery knowledge of a theory or program of research 

iii.  Describe major theories/research programs in a communication field (e.g., interpersonal, 
organizational, public) 

iv. Apply theoretical knowledge of communication to a particular context or situation 

v. Demonstrate critical thinking/listening skills 
vi. Communicate effectively applying standards of the communication discipline 

vii.  Explain major communication methodologies 

viii.  Describe the validity elements of a major communication methodology 

ix. Analyze/apply a communication research methodology in a particular communication field 
(e.g., interpersonal, organizational, public) and situations 

 

 Assessment data are derived from course grades in the required theory and research courses; from 
midterm exam responses in the theory course; from student performance on papers, presentations 

and proposals in the required theory and research courses; and from comprehensive examination 

results.  Comprehensive examination responses are used as a measure of theoretical knowledge, 

ability to apply theory to communication contexts, and an understanding of methodological validity.  
Midterm examination results from the 600-level seminar courses are used as a measure of student 

competency in critical thinking and listening as well as their ability to explain major communication 

methodologies.  Papers, presentations and proposals are used as measures of mastery of 
communication theory, competence in oral and written communication, and the ability to apply 

research methodology appropriately to communication phenomena.  The benchmarks set for student 

achievement on these measures are a 100 percent success rate on comprehensive examination 
responses and 80 percent of students earning A or B grades on papers, presentations, and 

examinations.   

 Results of the programôs assessment efforts show that students generally exceed the benchmarks 

set for the outcomes related mastering communication theory and applying theory to selected 
communication situations.  Assessment results for the outcomes related to critical thinking, effective 

oral and written communication, and mastery of research methodology fall short of the benchmarks 

set by the program.  A substantial majority of students are achieving success on these measures, but 
the success rate has not risen to the level of 80-100 percent.  The two notable initiatives taken to 
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improve student performance have been to: a) clarify program expectations for performance on 

comprehensive examinations by having graduate students meet with the Director of Graduate 
Studies, and b) incorporating a stronger emphasis on strategic application of research methods to 

communication phenomena.  As a result of this review, the program will conduct a comprehensive 

review of our assessment process to examine the appropriateness and correspondence of our 

outcomes, measures, and benchmarks. 
 

b. Other Learning and Service Activities 

The program has no other activities not covered by the assessment program described above. 
 

c. Plans for Program Improvement 

 The M.A. program in Communication Studies has gone through a significant transition during the 
period of this review.  Three senior faculty members, including the long-time department chair, have 

retired, and another faculty member left for a position at another institution.  The program hired a 

new assistant professor just prior to the period of this review, another faculty member joined the 

program in Fall 2006, and a new assistant professor was hired in Fall 2008.  One additional faculty 
member was hired to join the faculty during the 2009-2010 academic year.  The Director of the Basic 

Course left that position in 2008-2009 to take on the responsibilities of the Department Chair, and 

the Director of Forensics became the Basic Course Director.  This substantial restructuring of 
program personnel has prompted an effort to review our entire program, from our mission and 

vision, to our course offerings, our course rotations, our recruiting efforts, and our assessment 

procedures. 
 The most significant initiative resulting from this review is the creation of a new graduate 

emphasis in Health Communication.  Health Communication is an emerging area of study within our 

field and the proximity of Marshall University to two major medical centers, as well as a nursing 

school and a medical school, makes an expansion of our offerings in Health Communication a 
promising direction to take.  Our most recent hire, Dr. Cynthia Torppa will be expanding our current 

offerings in Health Communication.  We will develop a sequence of courses so that graduate 

students can develop expertise in this area, and so that we might attract graduate students from 
related programs.   

   

d. Graduate and Employer Satisfaction 

The Office of Program Review and Assessment conducts periodic surveys of graduates.  
Unfortunately, there are no available data for graduates of the M.A. program in Communication 

Studies.  There has been no systematic effort by the department to solicit satisfaction data from 

recent graduates.  Anecdotal data indicate that graduates of our M.A. program value the career 
preparation they gained as students.  Twelve of our recent graduates have served as part time 

instructors, indicating that they value their connection to our program and are willing to continue to 

contribute their time and effort to teaching communication courses.  One M.A. graduate, now a 
Development Director for Habitat for Humanity, called to ask about opportunities to give back to the 

department because he has derived so much value from the education he earned in our program. 

 

e. Attach the previous five years of evaluations of your annual assessment reports provided by 

the Office of Assessment.  

Letters are appended at the end of this document. 

 

6. Previous Reviews 

 The previous review concurred with the institutional recommendation to continue the program at 

the current level of activity. 
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7. Strengths/Weaknesses 

 One of the strengths of the M.A. program in Communication Studies is the diversity of our 
student population.  Approximately 20 percent of the students entering our graduate program hold 

bachelorôs degrees from our undergraduate program, but an equal number of our M.A. graduates are 

international students from Saudi Arabia, Japan, Thailand, Vietnam, Great Britain, Venezuela, Jamaica, 

and Turkey.  The remaining 60 percent of our students come from regional universities such as 
Georgetown (KY), Bowling Green State, Otterbein, Concord, and Shawnee State.   

 Many of our graduate students support their graduate education by serving as graduate teaching 

assistants.  They do a remarkably fine job teaching two sections per semester of CMM 103.  The program 
is able to hire 10 graduate students per year, providing an opportunity for a graduate education to the 

students and serving over 1000 students in the required CMM 103 course.  Student evaluations show that 

our graduate teaching assistants are very well-received by their students.  On the whole, the graduate 
teaching assistants in our program are outstanding ambassadors for the department and for the university.   

 One area of concern in our graduate program is the trend toward fewer students pursuing thesis 

research and further graduate study in the field.  During the period of this review, the program 

experienced a reduction in the number of full graduate faculty members and a reduction in the number of 
graduate students pursuing doctoral study after completing their M.A. degree in Communication Studies.  

In large part this can be attributed to the limited support for faculty and student research.  Faculty receive 

no adjustment in their teaching responsibilities as recognition of the greater time and resources devoted to 
teaching graduate courses and directing masterôs theses.  Faculty and students alike receive minimal 

support for conducting research and for travel to conferences to present research papers.  Further, the 

program has only one computer available to be shared by teaching assistants and other graduate students 
for preparing and printing course materials, research and writing.  This highlights the expectations of the 

institution that graduate students will provide their own computer hardware and software to perform even 

those duties that are assigned by the department.  Additional hardware and software needed to support 

student research efforts would have to be acquired using a department budget, which has been cut in three 
of the five years of this review period. 

   

B. Viability  

 

1. Articulation Agreements 

 The Department of Communication Studies does not participate in any articulation agreements. 

 

2. Off Campus Classes 

 Due to very limited enrollment courses off campus, delivered via videoconferencing, were 

discontinued in the last year of the previous review period.   

 

3. Online Courses 

 No graduate classes in Communication Studies are offered online. 

 

4. Service Courses 

 Students from other graduate programs often enroll in graduate courses in Communication 

Studies.  However, the Safety Management program is the only graduate program to require 
Communication Studies courses.  That program requires students to complete CMM 508, Leadership 

and Group Communication and CMM 520, Conflict and Communication. 

 

5. Program Course Enrollment 

 Most courses in the Communication Studies M.A. program are offered every fourth semester.  

This practice enables us to offer a broader range of graduate courses than would be the case if each 
class were scheduled more frequently.  Most full-time graduate students take two years to complete 

their degree requirements, so every course in the department is available to any graduate student 
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pursuing a degree within a normal time frame.  The two required courses in the M.A. program, 

CMM 601, Problems and Methods in Communication Research and CMM 606, Studies in 
Communication Theory, are offered every third semester to meet the greater demand.  One course, 

CMM 511, Communication Study and Research is offered every fall because it is intended as an 

introduction to graduate study in our program.   

 Enrollment in graduate courses in Communication Studies during the current review period 
averaged 159 students per year, compared to 164 students per year in the previous review period, a 

slight decrease of 3 percent.  Detailed course enrollment data are available in Appendix VI.  

  

6. Program Enrollment 

 According to the Office of Institutional Research a total of 67 students were admitted to the 

program during the current review period, a 24 percent increase over the previous review period.  
The total number of students enrolled in the graduate program averaged 27, as compared to an 

average of 30 students during the previous review period.  Over the five year period, 48 students 

graduated from the program, as compared to 45 graduates in the previous review period.  These data 

are provided in greater detail in Appendix VII. 
  

 

7. Enrollment Projections 
 Average enrollment in the M.A. program in Communication Studies has remained the same over 

the past two review periods.  However, there has been a slight decline over the past two years.  This 

past year the program has initiated a recruiting effort to draw potential teaching assistants from 
undergraduate schools in the region.  This effort has brought two new graduate students from Hollins 

University in Virginia, and promises to attract at least a few more graduate students per year from 

colleges and universities in our region.  In addition, present economic conditions may encourage 

more students to enter graduate school due to limited opportunities in the workforce.  This may lead 
to a short term slight increase in enrollment.   

 

C. Necessity 

 

1. Advisory Committee 

 The Department of Communication does not have an advisory committee for its M.A. program at 

the present time. 
 

2. Graduates 

 Three graduates of the M.A. program have gone on to further graduate study: two to Ph.D. 
programs, one to pursue a second masterôs in Education.  Six graduates have taken full or part time 

teaching positions in either two-year or four-year colleges.  Three graduates have positions in high 

schools, one as a school librarian, one as a speech teacher and the other as a special education 
teacher.  Two other graduates have taken positions in higher education administration. 

 Excellent communication skills are widely valued and graduates of the M.A. program have found 

employment in a wide variety of settings.  Our graduates have management positions at Amazon, 

Habitat for Humanity, Shands Health Systems in Florida, and Wells Fargo Bank in Washington, 
D.C.  Some graduates have created their own businesses, as corporate event planner, clothing line 

entrepreneur, communication and leadership consultant, and restaurant owner.  We have graduates 

working in government, in the West Virginia State Treasurerôs office; in the media at WVCN in 
Charleston and the Herald-Dispatch in Huntington; in corporate sales and pharmaceutical sales; and 

in international aid in Vietnam.   

Detailed data are provided in Appendix VIII. 
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3. Job Placement 

 The Career Planning and Placement Center offers assistance to graduates in their job search.  The 
members of the faculty serve as mentors and use their contacts to assist students as well.  The 

program has recently begun an initiative to create a network of alumni who will advise graduate 

students in the department and help locate job opportunities for new graduates. 

 

IV.  Resource Development 

 Two key initiatives are planned to help the M.A. program in Communication Studies improve its 

course offerings, keep up with current trends in the field, attract graduate students to the university, 
and promote research. 

 First, the program has begun an effort to establish a Health Communication emphasis within the 

graduate program.  This initiative includes adding new courses in Health Communication to the 
department curriculum and developing cooperative educational programs with the nursing program 

and the Joan C. Edwards School of Medicine for educating nursing and medical students in current 

research and theory in Health Communication.  Similar Health Communication programs have 

recently been developed at Ohio University, East Carolina University, University of North Carolina 
at Greensboro, and Southern Illinois University.  Dr. Cynthia Torppa will lead the effort upon 

joining the department faculty in January 2010.  She will be developing a 600-level graduate seminar 

in Health Communication to be offered in Fall 2010.  An additional course will be designed and 
introduced in Spring 2010.  During her initial year, Dr. Torppa will begin discussions with 

administrators in the nursing and medical programs to design appropriate coursework for students in 

those programs.  We plan to have some agreement for their students to take coursework in Health 
Communication by Fall 2011.  To implement the several elements of this initiative, Dr. Torppa 

should be granted reassigned time for course development and to act as liaison with administrators in 

nursing and medical education. 

 The second initiative will be to improve the technological capabilities in the department and to 
expand course offerings in Communication and Technology.  Technological advancements in 

communication create a demand for state of the art equipment and instruction.  Each of the 

classrooms used by graduate students needs up-to-date technology for delivering presentations and 
reports.  Students need to be able to produce electronic portfolios to demonstrate their 

communication competence in oral, written, and visual communication.  The Department of 

Communication Studies can promote these competencies by developing coursework and/or training 

in communication technology and by creating a Communication Laboratory similar to those found at 
UNC Greensboro, Southern Illinois University and the University of Wyoming.  These 

Communication Laboratories use Internet and video delivery systems to supplement oral 

presentations and to provide practice and feedback capabilities for students to refine the delivery of 
presentations.  This technology can also be used for all program students, graduate and 

undergraduate, to prepare electronic portfolios.  In addition, the Communication Laboratory is used 

to provide presentation development tutoring for students across campus and can lead to the 
development of a communication across the curriculum program, similar to the writing across the 

curriculum program at Marshall University. 

 The first steps in promoting this initiative will require faculty development and a thorough study 

of the technology needed to equip the laboratory.  Dr. Bookwalter will collect data from programs 
with existing communication laboratories to determine the hardware and software needs of a fully 

functioning laboratory.  Some members of the current program faculty will attend some training to 

develop expertise in the use and maintenance of the technology.  These faculty members will need to 
draw on travel funds designated for faculty development activities to attend conferences for this 

purpose.  The impact of new technologies on every area of communication- public, interpersonal, 

organizational, and health communication- is so great that it would be wise for the department to 
focus on this area of expertise when filling the next available faculty position. 
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Appendix I 

Required/Elective Course Work in the Program 

 

Degree Program:  MA Communication Studies  Person responsible for the report: _Dr. Robert B. Bookwalter                                                    

 

Courses Required in 

Major (By Course 

Number and Title) 

Total 

Required 

Hours 

 

Elective Credit Required by the Major  (By Course Number 

and Title) 

Elective 

Hours 

Related Fields 

Courses 

Required 

Total 

Related 

Hours 

 

CMM 601 Problems and 

Methods in 

Communication Research 

 

CMM 606 Studies in 

Communication Theory 

6  

CMM 501 Organizational Communication 

CMM 502 Rhetorical Theory 

CMM 504 Rhetorical Communication Criticism 

CMM 506 Interviewing 

CMM 508 Leadership and Group Communication 

CMM 509 Theories of Persuasion and Change 

CMM 511 Communication Study and Research 

CMM 513 Theories of Interpersonal Communication 

CMM 520 Communication and Conflict 

CMM 521 Gender and Communication 

CMM 541 Development and Appreciation of Film Since 1930 

CMM 550 Direction of Speech Activities 

CMM 556 Computer-Mediated Communication 

CMM 574 Health Communication 

CMM 576 Communication for Classroom Teachers 

CMM 580-583 Special Topics 

 

30   

Professional society that may have influenced the program offering and/or requirements:    None                                                                                                                              
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Appendix I 

Required/Elective Course Work in the Program 

 

 

Degree Program:  MA Communication Studies  Person responsible for the report: _Robert B. Bookwalter                                                      

 

 

Courses Required in 

Major (By Course 

Number and Title) 

Total 

Required 

Hours 

 

Elective Credit Required by the Major  (By Course Number 

and Title) 

Elective 

Hours 

Related Fields 

Courses 

Required 

Total 

Related 

Hours 

CMM 601 Problems and 

Methods in 

Communication Research 

 

CMM 606 Studies in 

Communication Theory 

 CMM 585-588 Independent Study 

CMM 597-598 Instructional Television Course 

CMM 602 Communication Consultation Strategies 

CMM 603 Nonverbal  Communication 

CMM 650 Leadership and Movements in Communication 

Education 

CMM 656 Seminar in Public Communication 

CMM 673 Seminar in Communication in Interpersonal 

Communication 

CMM 674 Seminar in Communication Pedagogy 

CMM 675-676 Seminar 

CMM 677-678 Special Topics 

 

   

 

Professional society that may have influenced the program offering and/or requirements. 
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Appendix II 
Faculty Data Sheet 

(Information for the period of this review) 

 

Name: ___Robert B. Bookwalter_________   Rank: _Professor 

 

Status (Check one):  Full-time__x___   Part-time_____   Adjunct _____  Current MU Faculty:  Yes _x__    No ___ 

 

Highest Degree Earned: ___Ph.D._______________   Date Degree Received: ___May 1989____ 

 

Conferred by: __University of Kansas______________________________________ 

 

Area of Specialization: __Communication Studies___________________________________ 

 

Professional Registration/Licensure_______________     Agency: _______________________________ 

 

Years non-teaching experience                 ________ 

Years of employment other than Marshall   __1_____ 

Years of employment at Marshall    __22____ 

Years of employment in higher education   __23____ 

Years in service at Marshall during this period of review  __5_____ 

 

List courses you taught during the final two years of this review.  If you participated in a team-taught course, indicate each of them 

and what percentage of the course you taught.  For each course include the year and semester taught (summer through spring), 

course number, course title and enrollment.  (Expand the table as necessary) 

 

YEAR/SEMESTER ALPHA DES. & NO. TITLE ENROLLMENT 

Summer D 2007 CMM 103 Fund Speech-Communication 14 

Summer D 2007 CMM 315 Group Communication 5 

Fall 2007 CMM 207 Bus & Prof Communication 15 

Fall 2007 CMM 322 Intercultural Communication 21 

Fall 2007 CMM 486 Independent Study 1 

Fall 2007 CMM 673 Seminar Interpersonal  

Communication 
15 

Fall 2007 CMM 686 Independent Study 0 

Fall 2007 CMM 689 Internship 0 

Fall 2007 UNI 101 New Student Seminar 16 

Spring 2008 CMM 311 Lang & Communication 19 

Spring 2008 CMM 408 Leadership & Group  

Communication 
15 

Spring 2008 CMM 486 Independent Study 0 

Spring 2008 CMM 508 Leadership & Group  

Communication 
6 

Spring 2008 CMM 686 Independent Study 1 

Summer 6 2008 CMM 103 Fund Speech-Communication 15 

Fall 2008 CMM 213 Fund Interpersonal Com 19 

Fall 2008 CMM 420 Communication & Conflict 21 

Fall 2008 CMM 485 Independent Study 0 

Fall 2008 CMM 520 Communication & Conflict 10 

Fall 2008 CMM 681 Thesis 0 

Fall 2008 CMM 685 Independent Study 0 

Fall 2008 UNI 101 New Student Seminar 17 

Spring 2009 CMM 413 Theories of Interpersonal  

Communication 
7 

Spring 2009 CMM 486 Independent Study 1 

Spring 2009 CMM 513 Theories of Interpersonal  

Communication 
3 

Spring 2009 CMM 686 Independent Study 2 
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NOTE: Part-time adjunct faculty do not need to fill in the remainder of this document. 

 

1) If your degree is not in your area of current assignment, please explain. 

 N/A 
(For each of the following sections, list only events during the period of this review and begin with the most recent 

activities.) 

2) Activities that have enhanced your teaching and or research. 
 

3) Discipline-related books/papers published (provide a full citation). 
Bookwalter, R.B. (2007). Fundamentals of Speech Communication: Student Workbook; 11

th
 edition.  Boston, MA: Pearson Custom 

Publishing. 

Bookwalter, R.B. (2006). Fundamentals of Speech Communication: Student Workbook; 10
th
 edition.  Boston, MA: Pearson Custom 

Publishing. 

 Bookwalter, R.B. (2004). Fundamentals of Speech Communication: Student Workbook; 9
th
 edition.  Boston, MA:  Pearson 

Custom Publishing. 

Bookwalter, R.B. (2008). Test Bank for Zarefsky, Public Speaking Strategies for Success. 5
th
 edition. Boston, MA:  Pearson 

Education Inc. 
Bookwalter, R.B. (2005). Test Bank for Zarefsky, Public Speaking Strategies for Success. 4

th
 edition. Boston, MA:  Pearson 

Education Inc. 
 
4) Papers presented at state, regional, national, or international conferences. 

Winton, K.V. & Bookwalter, R.B. (2007). ñVeteranôs Day: Meditations on death and friendship.ò  Paper presented to the National 

Communication Association annual conference, Chicago, IL, November 2007. 

Edmunds, R. & Bookwalter, R.B. (2007). ñApplication of NCAôs Competent Speaker speech evaluation form: Institutional case 

studies.ò Paper  presented to the National Communication Association annual conference, Chicago, IL, November 2007. 

 
5) Professional development activities, including professional organizations to which you belong and state, 

regional, national, and international conferences attended. List any panels on which you chaired or participated. 

List any offices you hold in professional organizations. 

ñUnconventional approaches to assessment in the basic communication course.ò  Panel presentation for the National 

 Communication Association annual conference, San Diego, CA, November 2008. 

ñWell-balanced and healthy grading criteria in public speaking.ò Panel presentation for the National Communication Association 

annual conference, Boston, MA, November 2005. 

ñRemembering John óSamô Keltner: A celebration of his life and work.ò Panel participant at the National Communication Association 

annual conference, Boston, MA, November 2005. 

 ñHealthy Grading for Balance in the Basic Course.ò National Communication Association, Boston, MA, November 2005. 

 

Member of the National Communication Association 

Attended the National Communication Association annual conference, San Diego, CA, November 2008. 

 

6) Externally funded research grants and contracts you received. 
 NONE 
 

7) Awards/honors (including invitations to speak in your area of expertise) or special recognition. 
 Reynolds Teaching Award Finalist, 2009 
 Reynolds Teaching Award Finalist, 2008 

 

8)  Community service as defined in the Greenbook. 

 Training workshops for community organizations 

ñNegotiation Skills.ò  For CASA Training Program, Cabell County Child Protection Team, presented twice annually from 1993 to 

2009. 

ñBreaking Stereotypes: Appalachians as Ambassadors for WV Abroad,ò For Thanks! Plain & Simple, Inc. Charleston, WV, October 

2006. 

ñThe Courage of Leadership,ò Department of Veteranôs Affairs, Huntington, WV, November 2006. 

ñLanguage & Critical Thinking.ò For Booth Scholars Program, Huntington, WV, October 2005. 

ñTo ñeò or not to ñeò: Using email for effective communication.ò For the Marshall University Research Corporation,  October 

2005. 

ñSpeaking Skills for Success.ò For Booth Scholars Program, Huntington, WV, July 2005. 

ñMultiDimensional Communication.ò For the Marshall University Research Corporation, April 2005. 

 ñConflict Strategies for Peaceful People.ò For Booth Scholars Program, Huntington, WV, October 2004.  

 

 

Mayorôs Marketing Committee, 2006 
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Appendix II 
Faculty Data Sheet 

(Information for the period of this review) 

 

Name: __Camilla A. Brammer_____________________   Rank: _Professor 

 

Status (Check one):  Full-time_x____   Part-time_____   Adjunct _____  Current MU Faculty:  Yes _x__    No ___ 

 

Highest Degree Earned: __Ph.D.___________   Date Degree Received: ___June 1992_____________ 

 

Conferred by: _____________Ohio University_______________________________________________ 

 

Area of Specialization: _________Organizational Communication/Theory__________________________ 

 

Professional Registration/Licensure_______________     Agency: _______________________________ 

 

Years non-teaching experience                 ________ 

Years of employment other than Marshall   ________ 

Years of employment at Marshall    ___25___ 

Years of employment in higher education   ___25___ 

Years in service at Marshall during this period of review  ___5____ 

 

List courses you taught during the final two years of this review.  If you participated in a team-taught course, indicate each of them 

and what percentage of the course you taught.  For each course include the year and semester taught (summer through spring), 

course number, course title and enrollment.  (Expand the table as necessary) 

 

YEAR/SEMESTER ALPHA DES. & NO. TITLE ENROLLMENT 

Summer B 2007 CMM 345 Listening & Feedback 8 

Summer B 2007 CMM 420 Communication & Conflict 4 

Summer B 2007 CMM 520 Communication & Conflict 7 

Fall 2007 CMM 303 Intro Communication Theory 17 

Fall 2007 CMM 315 Group Communication 22 

Fall 2007 CMM 315 Group Communication 22 

Fall 2007 CMM 480 SpTp:Family Communication 13 

Fall 2007 CMM 580 SpTp: Family Communication 17 

Spring 2008 CMM 315 Group Communication 18 

Spring 2008 CMM 315 Group Communication 16 

Spring 2008 CMM 478 Senior Seminar 7 

Spring 2008 CMM 677 SpTp:Ambiguous Political CMM 13 

Spring 2008 CMM 689 Internship 3 

Spring 2008 PSC 650 Seminar: Political Communication 4 

Summer 3 2008 CMM 421 Gender and Communication 8 

Summer 3 2008 CMM 521 Gender and Communication 5 

Fall 2008 CMM 303 Intro Communication Theory 17 

Fall 2008 CMM 345 Listening & Feedback 11 

Fall 2008 CMM 406 Interviewing 9 

Fall 2008 CMM 490 Internship 1 

Fall 2008 CMM 506 Interviewing 16 

Fall 2008 CMM 685 Independent Study 1 

Fall 2008 CMM 689 Internship 1 

Spring 2009 CMM 478 Senior Seminar 10 

Spring 2009 CMM 490 Internship 1 

Spring 2009 CMM 602 Communication Consulting Strategies 16 

 

 

1) If your degree is not in your area of current assignment, please explain. 
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(For each of the following sections, list only events during the period of this review and begin with the most recent 

activities.) 

2) Activities that have enhanced your teaching and or research. 
Supervising student research project Spring 2009: 

Stacey Bowen, Andrew Burdette, Aaron Ede, Zack Frame, Traci Goode, Katernia Hay, Lindsey Hunt, Robert Krzesinski, 
Tara Shreve, Carrie Watkins, ñCommunication Skills Needed in the Workplaceò 

Supervising student research projects Spring 2008 : 

Carla Davis, ñBilingual Intercultural Communication Competenceò 

Michael McKinney, ñThe Influence of Television on the Publicôs Opinion on Presidential Candidatesò 

Mike Lerch, ñDifferences in Undergraduate Smoker and Nonsmoker Perceptions of Strategies That Would Help an 

Undergraduate Quit Smokingò 

Kelly Cremeans, ñEffects of Alcohol Advertising on the Perceptions of Young Adultsò 

Amber Julian, ñHow Do Social Networking Sites Influence Individualsô Perceptions of Themselves and Others?ò 

Micha Sowards, ñEffects of Diversity on Students in Societyò 

Chad McKinney, ñ What are he Effects of Heavy Internet Use on Individuals in Relation to Feelings of Social 

Anxiety and /or Loneliness?ò 

Supervising student research projects Spring 2007: 

  Gabriel Hinerman and Steve Sayre: ñAn Examination of Messages Presented by Mega Churches in Comparison to    

Small Churchesò 

  Shanda layne: ñCommunication in Children with Autismò 

  Eric Fannin: ñMotivational Factors of Faith Sharingò 

  Jarod Zelaska: ñThe Use of Fear Appeals in Health Campaignsò 

  Linsay Foster: ñDoctor/Patient Communicationò 

  Matt Skeens: ñCounterfactual Thinking to Counterfactual Measuresò 

  Rachel Green and Shaleana Keys: ñPreferred Romantic Communicationò 

  Mia Rucker: ñParent-Adolescent Confirming Messages and Relationship Satisfactionò 

       Spring 2006 Students mentored for the College of Liberal Arts Research and Creativitu Conference: 
Alexandra Christian ñHow Couples Understand (or Donôt) Each Otherôs Non-Verbal Communicationò 

Pamela Akers ñPersuasive Strategies of Managers: Female and Maleò 

William Kuhn ñLeadership Behaviors at Marshall University Army ROTCò 

Laura Peard ñWhoôs Catching the Signals?: Gender and Non-Verbal Communicationò 

Amber Lockhart ñThe Transformation of óLittle Red Riding Hoodô: A Look at the Role of Storytelling in Societyò 

Nina Tunstalle ñMusic Videos and Womenò 

Maureen Williams ñCultural Influences on Womenôs Body Image, Urban and Ruralò 

Lindsey Thacker ñThe Difference in Body Perception Ideals from Children to Young Adultsò 

Tara Null ñBreaking Through the Glass Ceiling Without Breaking a Nail: Women Executives in Fortune Magazineôs 

óPower 50ô List: A Revisitation  

 
Communication Audit. (Oct. 2005 to Jan. 2006). Brickstreet, Inc. (formally known as  West Virginia Workers Compensation 

Commission).  Directors Cindy Grinstead &  John Womack, Charleston, WV. 

Brammer, C., Morrison, A., Collins, S., and Ashworth, D. (2005) Conflict management. Service Wire, Inc., Culloden, WV. 

December 2. 

Brammer, C. & Modlin, J., (2005). Customer service.  St. Maryôs Hospital, Inc., Huntington, WV. December 21. 

Brammer, C., Burton, S., Mangus, K., & Ozat, E. (2005). Conflict management, listening, and team building skills training. 

Marshall University Career Services Center, Huntington, WV. November. 

Grant Writing Conference ï November 18-19, 2005 (11.5 actual hours) 

Brammer, C. And Booth, K. (2004). Team-building & motivation. Amazon.com, WVCS., Huntington, WV. May. 

Brammer, C., Maka, B., and Capelli, C. (2004). An electronic marketing plan for the Point Industrial Park. Lawrence 

Economic Development Corporation, Dr. Bill Dingus, Executive Director, South Point, OH. April. 

Brammer, C. and Hoffman, T. (2004). Time management: An interactive training program. Upper-Classman Management 

Group, Huntington, WV. April. 

Brammer, C. and Conner, T. (2004) Catôs eye news training: Nonverbal communication and conflict management. Paul 

Blazer High School, Ashland, KY. April. 

Brammer, C., Aliff, A., Connor, J., and Jay, A. (2004). Organizational communication strategies: What works and what 

doesnôt. WV department of Health and Human Resources Management Information Services, Marshall University, 

Huntington, WV. April. 

Brammer, C. And Booth, K. (2004). Effective communication: How to get what you want from your employees. 

Amazon.com, WVCS., Huntington, WV. April. 

Brammer, C. And Booth, K. (2004). Performance management: The art of coaching. Amazon.com, WVCS., Huntington, WV. 

April. 

Brammer, C. And Booth, K. (2004). Making great hiring decisions. Amazon.com, WVCS., Huntington, WV. April. 

Brammer, C., Kluemper III, T., and Jordan, A. (2004). D.A.T. Training: Team preparedness, response and support. American 

Red Cross, Western WV Chapter, Huntington, WV. April. 

Brammer, C., OôCassidy, T., Arrington, S., Mullins, L., and Keeling, J. (2004). Selling West Virginia: Converting image 

problems into persuasive sales. West Virginia Division of Tourism, Stonewall Resort, Roanoke, WV. April. 
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Brammer, C., OôCassidy, T., Arrington, S., Mullins, L., and Keeling, J. (2004). Selling West Virginia: Converting image 

problems into persuasive sales. West Virginia Division of Tourism, South Charleston, WV. April. 

Brammer, C. (2003). Improving group communication: An exercise in team building. 

West Virginia Division of Personnel. Charleston, WV. 

Brammer, C. (2003). Communication Audit. Downard Hydraulics, Princeton, WV. 

 

3) Discipline-related books/papers published (provide a full citation). 
Brammer, C. A. and Greenwood, K. L. (2009). Business and professional communication: Student workbook. Pearson 

Custom Publishing, Boston, MA. 

Brammer, C. A. and Greenwood, K. L. (2007). Business and professional communication: Student workbook. Pearson 

Custom Publishing, Boston, MA. 

Brammer, C. A. and Greenwood, K. L. (2005). Business and professional communication: Student workbook. Pearson 

Custom Publishing, Boston, MA. 

Brammer, C. A. and Greenwood, K. L. (2003). Business and professional communication: Student workbook. Pearson 

Custom Publishing, Boston, MA. 

 
4) Papers presented at state, regional, national, or international conferences. 
 Woods, E. and Brammer, C. A. (2009) ñEmotional Intellignce and Communication Competence.ò  Paper accepted for 

 National Communication Association Conference, Nov. 2009. Chicago (Paper being revised for publication) 

 Institute for Higher Education Policy: Summer Academy: Cultivating Student Access & Success: Investing in First 

 Generation Student Achievement(2009), Weston, FL July 19-July 23 

 Brown, C. A. and Brammer, C. A. (2009) ñEight Survival Strategies for Team Teachingò,  National Technology and Social  

Science Conference ,LasVegas, NV    April 5-8, 2009 

 

5) Professional development activities, including professional organizations to which you belong and state, regional, national, 

and international conferences attended. List any panels on which you chaired or participated. List any offices you hold in 

professional organizations. 

6) Externally funded research grants and contracts you received 
Brammer, C. (2008). Effective communication. U. S. Army Corps of Engineers, Ramada Inn, LTD., Huntington, WV.   (Aug. , 

2008) 

Brammer, C. (2008). Leadership Training: Effective Superior/Subordinate Communication. U. S. Army Corps of Engineers, 

Ramada Inn, LTD., Huntington, WV. (Nov. 15, 2008) 

United States Army Corps of Engineers: Leadership Training: Effective Superior/Subordinate Communication (Nov. 15, 

2008)   

Brammer, C. (2007). Effective communication. U. S. Army Corps of Engineers, Ramada Inn, LTD., Huntington, WV.   (Aug. 9, 

2007) 

Brammer, C. (2007). Leadership Training: Effective conflict communication. U. S. Army Corps of Engineers, Ramada Inn, 

LTD., Huntington, WV. (Nov. 15, 2007) 

Communication Audit. (Oct. 2005 to Jan. 2006). Brickstreet, Inc. (formally known as  West Virginia Workers Compensation 

Commission).  Directors Cindy Grinstead &  John Womack, Charleston, WV. 
Brammer, C. (2005). Effective presentations. U. S. Army Corps of Engineers, Ramada Inn, LTD., Huntington, WV.  October 

13. 

Brammer, C. (2005). Leadership Training: Effective communication. U. S. Army Corps of Engineers, Ramada Inn, LTD., 

Huntington, WV. July 14. 

Brammer, C. (2005). Effective communication. Amazon.com. Ramada Inn, LTD., Huntington, WV.  

7)Awards/honors (including invitations to speak in your area of expertise) or special recognition. 

 Elected Faculty Senate Chair Spring 2008 for 2 year term 

 Guest lecturer, Joan C. Edwards School of Medicine, Fall 2008 

 Guest lecturer, Joan C. Edwards School of Medicine, Fall 2007 

  Guest lecturer, Joan C. Edwards School of Medicine, Fall 2005 
 Guest lecturer, Joan C. Edwards School of Medicine, Fall 2006 

 Guest lecturer, College of Fine Arts, ART 390, Feb. 21, 2006 

 Guest lecturer, Joan C. Edwards School of Medicine, Fall 2005 

8) Community service as defined in the Greenbook. 

.    St. Josephôs High School Talk about plagiarism in April, 2004. 

     Baxter Artists Series Usher, 2002 to present 

   Eucharistic Minister, Trinity Episcopal Church 

     Vestry Member and Junior Warden, Trinity Episcopal Church 
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Appendix II 
Faculty Data Sheet 

(Information for the period of this review) 

 

Name: ___Lindsay R. Calhoun_________   Rank: ___Assistant Professor 

 

Status (Check one):  Full-time__x___   Part-time_____   Adjunct _____  Current MU Faculty:  Yes _x__    No ___ 

 

Highest Degree Earned: ____Ph.D._________________   Date Degree Received: __Aug 2007________ 

 

Conferred by: ____University of Utah______________________________________________________ 

 

Area of Specialization: _Communication Theory and Research__________________________________ 

 

Professional Registration/Licensure_______________     Agency: _______________________________ 

 

Years non-teaching experience                 _________ 

Years of employment other than Marshall   ____3____ 

Years of employment at Marshall    ____1____ 

Years of employment in higher education   ____4____ 

Years in service at Marshall during this period of review  ____1____ 

 

List courses you taught during the final two years of this review.  If you participated in a team-taught course, indicate each of them 

and what percentage of the course you taught.  For each course include the year and semester taught (summer through spring), 

course number, course title and enrollment.  (Expand the table as necessary) 

 

YEAR/SEMESTER ALPHA DES. & NO. TITLE ENROLLMENT 

Fall 2008 CMM 207 Bus & Prof Communication 19 

Fall 2008 CMM 322 Intercultural Communication 13 

Fall 2008 YGS 271 Sem Thry Sciences & Stats 11 

Spring 2009 CMM 207 Bus & Prof Communication 9 

Spring 2009 CMM 322 Intercultural Communication 20 

Spring 2009 CMM 686 Independent Study 1 

Spring 2009 YGS 272 Seminar Arts & History 11 

Intersession 2009 CMM 103 Fund Speech-Communication 12 

Intersession 2009 CMM 103 Fund Speech-Communication 17 

 

 

NOTE: Part-time adjunct faculty do not need to fill in the remainder of this document. 

 

1) If your degree is not in your area of current assignment, please explain. 
 

(For each of the following sections, list only events during the period of this review and begin with the most recent 

activities.) 

2) Activities that have enhanced your teaching and or research. 
  Spring 2009 Research Boot Camp 

Fall 2008 Teaching and mentoring for Yeager Seminars, YGS 271 Science and Statistics 

Spring 2009 Teaching and mentoring for Yeager Seminars, YGS 272 Arts and History 

Fall 2008 Developing a New Class: Developed and prepared the Intercultural Communication Course CMM 322 

for the undergraduate level 

   
Professional Journal and Textbook Reviews 

 

ñShopping the Shopper: Predictable Performances and Retail Surveillanceò Paper reviewed for Western Journal of Communication 

 

ñHow to Define and Categorize Critical Media and Communication Studiesò Paper reviewed for Critical Studies in Media 

Communication 

 
Twice reviewed persuasion textbook manuscript, 2 chapters, for Oxford University Press 
 

3) Discipline-related books/papers published (provide a full citation). 
4) Papers presented at state, regional, national, or international conferences. 
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National Conference: ñOne Cannot Not Communicate (Unless You are the US and Iran)ò An Interactionist 

Perspective on the Foreign Policy Dilemmas between the US and Iran,ò Presented at panel UnCONVENTIONal 

Examinations of Terrorism and Foreign Policy.  Competitively accepted paper to the Peace and Conflict Division 

at the National Communication Association 2008 National Convention, San Diego, CA November 21-24 

 

International Conference: ñ óWhat Do We Do When Things Fall Apart?ô Rwandaôs Attempt at Restorative Justice 

Through the Gacaca Courtsò Competitively accepted paper presented in multiple workshop sessions at NCA 

Summer Conference: Conference on Intercultural Dialogue 2009 Maltepe University Istanbul, Turkey July 22-

26, 2009  

 
5) Professional development activities, including professional organizations to which you belong and state, regional, national, 

and international conferences attended. List any panels on which you chaired or participated. List any offices you hold in 

professional organizations. 

  Professional Associations: National Communication Association 

Madison Whoôs Who Registry of Executives and     Professionals 

West Virginia Consortium for Faculty & Course Development in International 

Studies 

 

Panels participated in: ñColonialism and Post-Colonialism in a Global Villageò Respondent in Session National 

Communication Association 2008 National Convention, San Diego, CA  November 21-24 

 

ñTelevision and Journalism on a Global Stageò Chair in Session National Communication Association National 

Convention, San Diego, CA  November 21-24 

 

Conferences Attended Fall 2008: 2008 FACDIS 28
TH

 Annual Conference and Workshops ñThe Impact of Global 

Movementò Nov 13-14 2008, Morgantown WV 

 

2008 National Communication Association National Convention, San Diego, CA  Nov 21-24 

  

Conferences Attended Spring 2009: 2009 FACDIS John A Maxwell Scholar-Diplomat Program on ñAmerican 

Century II or Global Century I?  Barack Obama and the World in the 21
st
 Centuryò March 25-27, 2009 

 

Conferences Attended Summer 2009: NCA Summer Conference on Intercultural Dialogue, July 22-26, 2009 

Maltepe University Istanbul, Turkey 

 

6) Externally funded research grants and contracts you received. 
7) Awards/honors (including invitations to speak in your area of expertise) or special recognition. 
8)  Community service as defined in the Greenbook. 

 Volunteer to serve as coach and judge for Marshall University Forensics Program
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Appendix II 
Faculty Data Sheet 

(Information for the period of this review) 

 

Name: _Stephen D. Cooper______________   Rank: Associate Professor 

 

Status (Check one):  Full-time__x___   Part-time_____   Adjunct _____  Current MU Faculty:  Yes _x__    No ___ 

 

Highest Degree Earned: ____Ph.D._________________   Date Degree Received: __2001________ 

 

Conferred by: ____Rutgers University__________________________________________________ 

 

Area of Specialization: __communication__________________________________________ 

 

Professional Registration/Licensure___n/a_______     Agency: ________n/a_________________ 

 

Years non-teaching experience                 28 

Years of employment other than Marshall   28 

Years of employment at Marshall    8 

Years of employment in higher education   27 

Years in service at Marshall during this period of review  5 

 

List courses you taught during the final two years of this review.  If you participated in a team-taught course, indicate each of them 

and what percentage of the course you taught.  For each course include the year and semester taught (summer through spring), 

course number, course title and enrollment.  (Expand the table as necessary) 

 

YEAR/SEMESTER ALPHA DES. & NO. TITLE ENROLLMENT 

Summer D 2007 CMM 689 Internship 1 

Fall 2007 CMM 207 Bus & Prof Communication 19 

Fall 2007 CMM 207 Bus & Prof Communication 20 

Fall 2007 CMM 411 Communication Study & Research 9 

Fall 2007 CMM 511 Communication Std & Res 3 

Fall 2007 CMM 689 Internship 1 

Spring 2008 CMM 207 Bus & Prof Communication 11 

Spring 2008 CMM 207 Bus & Prof Communication 14 

Spring 2008 CMM 456 Computer-Mediated Communication 3 

Spring 2008 CMM 556 Computer-Mediated Communication 3 

Spring 2008 CMM 689 Internship 1 

Fall 2008 CMM 315 Group Communication 24 

Fall 2008 CMM 315 Group Communication 26 

Fall 2008 CMM 411 Communication Study & Research 13 

Fall 2008 CMM 511 Communication Std & Res 8 

Spring 2009 CMM 207 Bus & Prof Communication 16 

Spring 2009 CMM 255 Intro Computer-Communication 16 

Spring 2009 CMM 401 Organization Communication 12 

Spring 2009 CMM 486 Independent Study 1 

Spring 2009 CMM 501 Organization Communication 6 

 

  

NOTE: Part-time adjunct faculty do not need to fill in the remainder of this document. 

 

1) If your degree is not in your area of current assignment, please explain.   

 
n/a 
 

(For each of the following sections, list only events during the period of this review and begin with the most recent 

activities.) 

2) Activities that have enhanced your teaching and or research. 
 

Chairing  IRB #2 (social and behavioral research)ðDecember 2003 to the present 
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teaching  writing-intensive courses; serving on university WAC committee (August 2005 to the present); serving as facilitator at 
WAC retreats 

 
3) Discipline-related books/papers published (provide a full citation). 
 

Kuypers, J. A., Cooper, S. D., & Althouse, M. T. (2008).  The President and the press: The framing of George W. Bushôs 
speech to the United Nations on November 10, 2001.  The American Communication Journal, Vol. 10, No. 3.  

  

Cooper, S. D. (2007).  A concise history of the fauxtography blogstorm in the 2006 Lebanon War.  The American 
Communication Journal, Vol. 9 Issue 2.  (http://acjournal.org/holdings/vol9/summer/articles/fauxtography.html)   

  

Cooper, S. D. (2006).  Watching the watchdog: Bloggers as the fifth estate.  Spokane, WA: Marquette Books.  

  

Cooper, S. D. (2006).  Journalistic ethics.  In J. Ciment (Ed.), Social issues in America (pp. 981-991) Armonk, NY: Sharpe 
Reference.  

 

Cooper, S. D. (2006).  Media bias.  In J. Ciment (Ed.), Social issues in America (pp. 1064-1071) Armonk, NY: Sharpe 
Reference.  

Kuypers, J. A., & Cooper, S. D. (2005).  A comparative framing analysis of embedded and behind-the-lines reporting on the 2003 

Iraq war.  Qualitative Research Reports in Communication, 6, 1-10. 

 

Cooper, S. D. (2005).  Bringing some clarity to the media bias debate.  Review of Communication, 5, 81-84. 

 

4) Papers presented at state, regional, national, or international conferences. 
 
A Concise History of the Fauxtography Blogstorm in the 2006 Lebanon War 

Presented at the American Communication Association conference, October 2007. 

 

Biased Battle Reports in Gulf War II: A Comparative Framing Analysis 

Coauthor, with Jim A. Kuypers.  Presented by Kuypers at the National Communication Association conference, November 

2005. 

 

A Comparative Framing Analysis of Embedded and Behind-the-Lines Reporting on the 2003 Iraq War 

Primary author, with Jim A. Kuypers.  Presented at the Southern States Communication Association conference, April 

2005. 

 

5) Professional development activities, including professional organizations to which you belong and state, regional, national, 

and international conferences attended. List any panels on which you chaired or participated. List any offices you hold in 

professional organizations. 

 

The Atlantic Journal of Communication 

 Editorial Advisory Board, Article Review Board; August 1996 to the present. 

American Communication Association (ACA) 

 Board of Directors; September 2003 to the present. 

 

The American Communication Journal 

 Editorial Board; June 2008 to the present. 
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Appendix II 
Faculty Data Sheet 

(Information for the period of this review) 

 

Name: ____Susan S. Gilpin___________   Rank: __Assistant Professor 

 

Status (Check one):  Full-time___x__   Part-time_____   Adjunct _____  Current MU Faculty:  Yes _x__    No ___ 

 

Highest Degree Earned: __Ph.D.____________________   Date Degree Received: _December 2004_ 

 

Conferred by: ____Department of English, Carnegie Mellon University___________________ 

 

Area of Specialization: ___Rhetoric______________________________________________________ 

 

Professional Registration/Licensure_______________     Agency: _______________________________ 

 

Years non-teaching experience                 ___2__ 

Years of employment other than Marshall   ___7.5 (part time) 

Years of employment at Marshall    __1 part time, 4.5 full time 

Years of employment in higher education   __8.5 part time,4.5 full time______ 

Years in service at Marshall during this period of review  __4.5______ 

 

List courses you taught during the final two years of this review.  If you participated in a team-taught course, indicate each of them 

and what percentage of the course you taught.  For each course include the year and semester taught (summer through spring), 

course number, course title and enrollment.  (Expand the table as necessary) 

 

YEAR/SEMESTER ALPHA DES. & NO. TITLE ENROLLMENT 

Spring 2007 CMM 280 SpTp: Rhetoric Civic Life 11 

Spring 2007 CMM 302 Professional Presentations 17 

Spring 2007 CMM 308 Persuasive Communication 12 

Spring 2007 CMM 308 Persuasive Communication 18 

Spring 2007 CMM 486 Independent Study 1 

Fall 2007 CMM 308 Persuasive Communication 17 

Fall 2007 CMM 308 Persuasive Communication 18 

Fall 2007 CMM 404 Rhetorical Communication Criticism 11 

Fall 2007 CMM 504 Rhetorical Communication Criticism 3 

Fall 2007 YGS 161 Seminar Communication Computer 

Team Taught ï 40% 
11 

Spring 2008 CMM 308 Persuasive Communication 18 

Spring 2008 CMM 308 Persuasive Communication 17 

Spring 2008 CMM 409 Theory Persuasion Change 7 

Spring 2008 CMM 509 Theory Persuasion Change 3 

Fall 2008 CMM 205 The Rhetorical World 12 

Fall 2008 CMM 308 Persuasive Communication 20 

Fall 2008 CMM 308 Persuasive Communication 20 

Fall 2008 YGS 161 Seminar Communication Computer 

Team Taught ï 40% 
12 

Spring 2009 CMM 308 Persuasive Communication 19 

Spring 2009 CMM 308 Persuasive Communication 24 

Spring 2009 CMM 402 Rhetorical Theory 9 

Spring 2009 CMM 502 Rhetorical Theory 6 

Spring 2009 HON 480 SpTp:Climate Change Sci/Comm 

Team Taught ï 50% 
13 

  

NOTE: Part-time adjunct faculty do not need to fill in the remainder of this document. 

 

1) If your degree is not in your area of current assignment, please explain. 
 
(For each of the following sections, list only events during the period of this review and begin with the most recent 

activities.) 
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2) Activities that have enhanced your teaching and or research. 
Marshall University 

Center for the Advancement of Teaching and Learning 

Assignment Design and Information Literacy Workshop, February 2007 

Professional Development Seminars, August 2004, 2005, 2006, 2007 

Faculty Writing Group Fall 2005, Spring 2006 

  Graduate College Advisor Training, August 2007 

  College of Liberal Arts Advisor Training, September 2007 

 Office of Judicial Affairs, Faculty Justice Training, September 2005, 2006, 2007 

 Service Learning Course Construction Training, May 2005 

 West Virginia Great Teachersô Seminar, 2006 

 Biennial Public Address Conference: ñThe Arts of Praise and Blame:  Characters of Public Address.ò  Vanderbilt Univ., 

Oct.  2006;  

ñRepresenting the Republic.ò  University of Wisconsin-Madison, September 2008. 

                Symposium on Revisionist Classical Rhetorics: Carnegie Mellon University and the University of Pittsburgh, April 2005 

Rhetoric Society of America: national seminar in Medical Rhetoric, Rensselaer Polytechnic Institute, June 2007; 

Advanced Seminar in  

the History of Rhetoric on ñApthonius and the Progymnasmataò , Memphis, TN, May 2006; teaching institute on 

rhetorical theory, Kent State University, May 2005 

National Communication Association 

NCA Hope Faculty Development Conference, July 2007 

 NCA Annual Convention Short Courses, Chicago, November 2004: Teaching Persuasion, Teaching the 

College Course in  

the Rhetoric of the 1960s, Teaching the College Course in Communication Theory, Teaching 

Rhetorical Criticism and Theory at the Introductory Level 

 NCA Annual Convention Short Courses, San Diego, November 2008: Rhetoric and the Study of Public Memory 

(pre- 

conference seminar), Teaching the Rhetoric of Social Intervention, Teaching Political Communication, 

Teaching  

the Course in Communication Ethics 

3) Discipline-related books/papers published (provide a full citation). 
Gilpin, Susan.  2008. ñAnalyzing Everyday Talk about Social Issues,ò in Rhetoric in Detail, Barbara Johnstone and Christopher 

Eisenhart, eds.   

Amsterdam: John  Benjamins. 

Gilpin, Susan.  2008.  ñDisadvantaged Women Dress for Success:  A Study in Empowerment and Censure,ò American 

Communication Journal  

10:2.  

4) Papers presented at state, regional, national, or international conferences. 
Southern States Communication Association, Norfolk, VA; March 2009. 

 Panel Moderator.  Experiencing Boundaries in a Changing World:  The Reflection and Construction of Group Identities in 

Language  

and Discourse 

 Reclaiming Civility in the Classroom:  A Roundtable Discussion of Discursive Challenges and Opportunities.  ñDiscourse 

Strategies for  

Teaching Civility:  Inviting Forni into Communication Classroomsò 

 ñWho Speaks for This Child?:  An Ethnographic Narrative of Child Advocacyò 

National Communication Association.  San Diego, CA; November 2008.  ñTo Touch in Passing: Experiencing the Franklin Delano 

Roosevelt  Memorialò 

Southern States Communication Association, Language and Social Interaction Division.  Savannah, GA; March 2008.  TOP 

FACULTY PAPER.   

ñInvestigating Everyday Talk about Social Issues:  A Discourse Analytic Approachò 

Southern States Communication Association, Language and Social Interaction Division.  Savannah, GA; March 2008.  Panel 

Respondent  

Language as Negotiation:  How Communication Shapes our Lives  

National Communication Association, Critical and Cultural Studies Division.  Chicago, IL;  

November 2007.  ñDisadvantaged Women Dress for Success:  A Study of Empowerment and Censureò 

Southern States Communication Association, Language and Social Interaction Division.  Louisville, KY; March 2007.  ñEveryday 

Talk:  A Civic  

Site for Connection and Actionò 

Rhetoric Society of America.  Memphis, TN; May 2006.  ñSummer Institute Roundtableò 

Figures of Democracy:  Rhetoric, Authority, and Civil Culture.  Concordia University; Montreal, Quebec; October 2005.  ñFiguring 

Citizenship  

through Everyday Talkò 

Eastern Communication Association, Theory and Methodology Division.  Pittsburgh, PA; April 2005.  ñCommunicating Greater 

Expectations:   

Deliberation, Negotiation, and Heuretic Engagementò 
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Rhetoric Society of America; Austin, TX, May 2004.  ñHeuretic Engagement:  Everyday Talk about Social Issuesò   

Eastern Communication Association; Washington, DC.  April 2003.  TOP PAPERS IN HUMAN INFORMATION TECHNOLOGIES.  

ñDemocracy  

as Conversation?  Prospects for Online Deliberationò         

National Communication Association; New Orleans, LA.  November 2002.  Language and Social Interaction Division. ñOnline 

Publics and Public  

Spheres: Citizen Voices in an EPA National Dialogueò   

The Thomas R. Watson Conference on Rhetoric and Composition; Louisville, KY.  October 2002.  ñComposing Identity in an Online 

Public  

Sphereò 

Conference on College Composition and Communication; Denver, CO.  March 2002. 

Panel: The Rhetoric of Making a Difference: Working Theories of Agency, Assessment, and Community Action. 

ñSupporting the Decision Making of Others Through Writing: Students, Software, and Urban Low-wage Workersò   

5) Professional development activities, including professional organizations to which you belong and state, regional, national, and 

international conferences attended. List any panels on which you chaired or participated. List any offices you hold in 

professional organizations. 

See 2 and 4 above.  Memberships:  National Communication Association, Rhetoric Society of America, Alliance of  Rhetoric 

Societies, Southern States Communication Association (Language and Social Interaction Division paper reviewer and secretary)  

6) Externally funded research grants and contracts you received. 

7) Awards/honors (including invitations to speak in your area of expertise) or special recognition: Top Faculty Paper, Language 

and Social Interaction Division, Southern States Communication Annual Conference, March 2008; Research Award (reassigned 

time), Marshall University, Spring 2008;Pickens-Queen Teaching Award Nominee, Marshall University, October 2007; Finalist, 

January 2008;National Society of Collegiate Scholars, Marshall University Chapter.  Invitation to be keynote speaker and inducted 

into the Society, August 2007; Quinlan Grant for Faculty Travel, 2005; INCO Foundation Grant, Marshall University, 2005; Whoôs 

Who Among Americaôs Teachers, 2005  

8) Community service as defined in the Greenbook:  Board Member and workshop leader, WV Center for Civic  Life, 2007 - 

present 
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Appendix II 
Faculty Data Sheet 

(Information for the period of this review) 

 

Name: __Kristine L. Greenwood________   Rank: _Associate Professor 

 

Status (Check one):  Full-time__x___   Part-time_____   Adjunct _____  Current MU Faculty:  Yes x___    No ___ 

 

Highest Degree Earned: _____PhD__________   Date Degree Received: ____1997_____________ 

 

Conferred by: ___________Ohio University_________________________________ 

 

Area of Specialization: ______Communication Theory & Organizational Communication_____________________ 

 

Professional Registration/Licensure_______________     Agency: _______________________________ 

 

Years non-teaching experience                ___3_____ 

Years of employment other than Marshall   ________ 

Years of employment at Marshall    ___18_____ 

Years of employment in higher education   ___18_____ 

Years in service at Marshall during this period of review  ___5_____ 

 

List courses you taught during the final two years of this review.  If you participated in a team-taught course, indicate each of them 

and what percentage of the course you taught.  For each course include the year and semester taught (summer through spring), 

course number, course title and enrollment.  (Expand the table as necessary) 

 

YEAR/SEMESTER ALPHA DES. & NO. TITLE ENROLLMENT 

Summer C 2007 CMM 103 Fund Speech-Communication 20 

Summer C 2007 CMM 315 Group Communication 4 

Fall 2007 CMM 207 Bus & Prof Communication 23 

Fall 2007 CMM 270 Intercollegiate Debate 1 

Fall 2007 CMM 302 Professional Presentations 17 

Fall 2007 CMM 310 Argumentation & Debate 13 

Spring 2008 CMM 207 Bus & Prof Communication 9 

Spring 2008 CMM 308 Persuasive Communication 21 

Summer 6 2008 CMM 103 Fund Speech-Communication 13 

Summer 6 2008 CMM 315 Group Communication 10 

Summer 6 2008 CMM 485 Independent Study 1 

Fall 2008 CMM 103 Fund Speech-Communication 17 

Fall 2008 CMM 103 Fund Speech-Communication 18 

Fall 2008 CMM 320 Oral Interpretation Lit 6 

Spring 2009 CMM 207 Bus & Prof Communication 9 

Spring 2009 CMM 207 Bus & Prof Communication 14 

Spring 2009 CMM 302 Professional Presentations 20 

 

  

NOTE: Part-time adjunct faculty do not need to fill in the remainder of this document. 

 

1) If your degree is not in your area of current assignment, please explain. 

 
(For each of the following sections, list only events during the period of this review and begin with the most recent 

activities.) 

2) Activities that have enhanced your teaching and or research. 

 
 Coaching the Debate & Individual Events Team academic years 2004-2005, 2005-2006, 2006-2007.  Coaching 
competitive debate and speaking events enhanced my teaching of Debate & Argumentation, Oral Interpretation, advanced and 

basic public speaking. 
 Conducting teaching assistant training in 2008 & 2009 along with weekly meetings in Fall 2008 and Fall 2009 enhanced 
my own teaching  

  
3) Discipline-related books/papers published (provide a full citation). 
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 Brammer & Greenwood .  Student Workbook ï Business and Professional Communication.  Pearson Custom Publishing. 

MA  2005 , 2008 

 
4) Papers presented at state, regional, national, or international conferences. 
 

 Eastern Communication Association Annual Meeting April 2006 ï panel paper presentation ñForty Years of Community 
ConnectionðThe John Marshall Tournamentò. 
 

5) Professional development activities, including professional organizations to which you belong and state, regional, national, 

and international conferences attended. List any panels on which you  

chaired or participated. List any offices you hold in professional organizations. 

 

President ï West Virginia Intercollegiate Forensics Association  2004-2007 

 Judging Panels and host of Annual State Championships Tournaments 

Eastern Communication Association 

National Forensics Association -  Judging panels for National Tournament 2004-2007 

 

 

6) Externally funded research grants and contracts you received. 

7) Awards/honors (including invitations to speak in your area of expertise) or special recognition. 
8)  Community service as defined in the Greenbook. 

 

 Department Promotion & Tenure committees  2005, 2006 

 CoLA Curriculum Committee  2004-2006 

 Faculty Advisor Marshall University Forensics Union  2004-2009 

 CoLA  Faculty Concerns Committee2006-2009 

 Chair Department Search Committee  Spring 2006 

 Host John Marshall High School Forensics Tournament 2005-2007 

 Director Marshall University Debate Program  2004-2008 

 Director of Basic Public Speaking program  2008-2009 

 

 

 

 

 

 



 
31 

No more than two pages; Minimum type 8 point Arial) 

Appendix II 
Faculty Data Sheet 

(Information for the period of this review) 

 

Name: ___Barbara J. Tarter_______________   Rank: _Associate Professor 

 

Status (Check one):  Full-time__x___   Part-time_____   Adjunct _____  Current MU Faculty:  Yes _x__    No ___ 

 

Highest Degree Earned: ________Ph.D____________   Date Degree Received: _____1983________ 

 

Conferred by: ________Ohio University___________________________________________ 

 

Area of Specialization: ___Organizational Communication______________________________ 

 

Professional Registration/Licensure_______________     Agency: _______________________________ 

 

Years non-teaching experience                 __17 years_ 

Years of employment other than Marshall   _21 years_ 

Years of employment at Marshall    ___11years_ 

Years of employment in higher education   ____29 years_ 

Years in service at Marshall during this period of review  ___5 years__ 

 

List courses you taught during the final two years of this review.  If you participated in a team-taught course, indicate each of them 

and what percentage of the course you taught.  For each course include the year and semester taught (summer through spring), 

course number, course title and enrollment.  (Expand the table as necessary) 

/SEMESTER ALPHA DES. & NO. TITLE ENROLLMENT 

Summer B 2007 CMM 103 Fund Speech-Communication 6 

Summer B 2007 CMM 103 Fund Speech-Communication 9 

Fall 2007 CMM 308 Persuasive Communication 19 

Fall 2007 CMM 315 Group Communication 20 

Fall 2007 CMM 481 SpTp: Nonverbal Communication 12 

Fall 2007 YGS 161 Seminar Communication Computer  11 

Spring 2008 CMM 315 Group Communication 22 

Spring 2008 CMM 315 Group Communication 21 

Spring 2008 CMM 315 Group Communication 13 

Spring 2008 YGS 162 Sem Humanities & Values 11 

Summer 1 2008 CMM 103 Fund Speech-Communication 14 

Summer 1 2008 CMM 103 Fund Speech-Communication 13 

Fall 2008 CMM 302 Professional Presentations 19 

Fall 2008 CMM 315 Group Communication 17 

Fall 2008 CMM 315 Group Communication 18 

Fall 2008 CMM 316 Legal Communication 9 

Spring 2009 CMM 308 Persuasive Communication 17 

Spring 2009 CMM 315 Group Communication 12 

Spring 2009 CMM 315 Group Communication 17 

Spring 2009 CMM 315 Group Communication 19 

 

 

NOTE: Part-time adjunct faculty do not need to fill in the remainder of this document. 

 

1) If your degree is not in your area of current assignment, please explain. 

 
(For each of the following sections, list only events during the period of this review and begin with the most recent 

activities.) 

2) Activities that have enhanced your teaching and or research. 

 
 Have integrated Grant Writing into the Group Communication Course 
 Took Professional Presentation students to the high school to present their speeches 

 Yeager Speech Mentor 
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 Obtained Writing Across the Curriculum Certification 

 Obtained Service Learning Certification 
 
 Teach all of my upper level courses as Writing Intensive Courses 

 Teach all of the Group Communication Courses as Service Learning Courses 
 
3) Discipline-related books/papers published (provide a full citation). 

4) Papers presented at state, regional, national, or international conferences. 
 
 Engaging Students:  Building Community Relationships through the Grant Writing Process ï (Gulf South Summit) - 

Service Learning Conference, Nashville, TN 2008 
 
5) Professional development activities, including professional organizations to which you belong and state, regional, national, 

and international conferences attended. List any panels on which you chaired or participated. List any offices you hold in 

professional organizations. 

 

 North Central Peer Reviewer 

 Reviewed University of Wisconsin @ Oshkosh 

 

 Assisted Missouri Western State University with a Student Support Services grant. 

 

6) Externally funded research grants and contracts you received. 
 

 Huntington Foundation Inc. Grant for Literacy ï Tri-State Literacy Foundation ï Written with Group Communication 
Students ($7,332.36) 

 

7) Awards/honors (including invitations to speak in your area of expertise) or special recognition. 
 
 Booth Scholars Program 

 Library Service Presenter 
 
8)  Community service as defined in the Greenbook. 

 

 Tri-State Literacy Volunteer 
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Appendix II 
Faculty Data Sheet 

(Information for the period of this review) 

 

Name: __Edward H. Woods_____________   Rank: __Professor 

 

Status (Check one):  Full-time__x__   Part-time_____   Adjunct _____  Current MU Faculty:  Yes _x__    No ___ 

 

Highest Degree Earned: ___Ph. D.__________________   Date Degree Received: __May 1993_______ 

 

Conferred by: _University of Kentucky___________________________________________________ 

 

Area of Specialization: ___Communication_________________________________________________ 

 

Professional Registration/Licensure_______________     Agency: _______________________________ 

 

Years non-teaching experience                 ___11_____ 

Years of employment other than Marshall   ___24_____ 

Years of employment at Marshall    __16______ 

Years of employment in higher education   __29______ 

Years in service at Marshall during this period of review  ___5_____ 

 

List courses you taught during the final two years of this review.  If you participated in a team-taught course, indicate each of them 

and what percentage of the course you taught.  For each course include the year and semester taught (summer through spring), 

course number, course title and enrollment.  (Expand the table as necessary) 

 

YEAR/SEMESTER ALPHA DES. & NO. TITLE ENROLLMENT 

Summer C 2007 CMM 207 Bus & Prof Communication 5 

Summer C 2007 CMM 319 Superior-Subordinate Communication 15 

Fall 2007 CMM 319 Superior-Subordinate Communication 12 

Fall 2007 CMM 319 Superior-Subordinate Communication 23 

Fall 2007 CMM 319 Superior-Subordinate Communication 17 

Fall 2007 CMM 319 Superior-Subordinate Communication 22 

Fall 2007 CMM 606 Study Communication Theory 17 

Spring 2008 CMM 319 Superior-Subordinate Communication 16 

Spring 2008 CMM 319 Superior-Subordinate Communication 23 

Spring 2008 CMM 319 Superior-Subordinate Communication 22 

Spring 2008 CMM 319 Superior-Subordinate Communication 11 

Spring 2008 CMM 601 Problems & Methods in Communication Research 13 

Summer 5 2008 CMM 319 Superior-Subordinate Communication 24 

Summer 5 2008 CMM 401 Organization Communication 6 

Summer 5 2008 CMM 501 Organization Communication 7 

Fall 2008 CMM 207 Business & Professional Communication 21 

Fall 2008 CMM 319 Superior-Subordinate Communication 24 

Fall 2008 CMM 319 Superior-Subordinate Communication 21 

Fall 2008 CMM 319 Superior-Subordinate Communication 23 

Fall 2008 CMM 603 Nonverbal Communication 7 

Spring 2009 CMM 319 Superior-Subordinate Communication 17 

Spring 2009 CMM 319 Superior-Subordinate Communication 21 

Spring 2009 CMM 474 Health Communication 9 

Spring 2009 CMM 574 Health Communication 1 

Spring 2009 CMM 606 Study Communication Theory 13 

 

NOTE: Part-time adjunct faculty do not need to fill in the remainder of this document. 

 

1) If your degree is not in your area of current assignment, please explain. 
 
(For each of the following sections, list only events during the period of this review and begin with the most recent 

activities.) 

2) Activities that have enhanced your teaching and or research. Development of online course  2004/2005. 
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3) Discipline-related books/papers published (provide a full citation) 
 Woods, E. (2005). Employee development at the workplace: Achieving empowerment in a continuous learning 

environment (Second Edition). Dubuque, IA: Kendall-Hunt. 
4) Papers presented at state, regional, national, or international conferences. 

Woods, E. (2004). ñCan you feel a connection?ò: The relationship between emotional intelligence and communication 

competence. Presented at the April meeting of the Eastern Communication Association, Boston, MA. 
5) Professional development activities, including professional organizations to which you belong and state, regional, national, 

and international conferences attended. List any panels on which you chaired or participated. List any offices you hold in 

professional organizations. 

 Eastern Communication Association 

6) Externally funded research grants and contracts you received. 

7) Awards/honors (including invitations to speak in your area of expertise) or special recognition. 
8)  Community service as defined in the Greenbook. 

1. SCORES FestivalðHave run two public speaking contests for area high schools all of the years of this assessmentð

2004-2009 

2. Judge for John Marshall Tournamentðforensics contests for area high schoolsð2004-2008 

 3. LectorðAt St. Joseph Parish 2004-2009 
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Appendix IIa  

Teaching Assistant Data Sheet 

 

GTA Name 
Course 

No. 
Course Name 

Year 1 

20__- 20__ 

Year 2 

20__- 20__ 

Year 3 

20__- 20__ 

Year 4 

20__-20__ 

Year 5 

20__-20__ 

 (e.g. 101)  Su Fa Sp Su Fa Sp Su Fa Sp Su Fa Sp Su Fa Sp 

N/A                  

                  

                  

 

Complete graduate teaching assistantôs name; course number and course name taught; indicate enrollment in the semesters taught.   

 

Expand table as needed. 
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Appendix III  

Studentsô Entrance Abilities: MA in Communication Studies 

 

 

Year N 
Mean Undergraduate 

GPA 
Mean GRE Verbal 

Mean GRE 

Quantitative 

Fall 2004 15 2.82 414 (n = 5) 472 (n = 5) 

Spring 2005 5 3.52 440 (n = 1) 250 (n = 1) 

Fall 2005 14 3.09 440 (n = 4) 365 (n = 4) 

Spring 2006 4 2.95 450 (n = 1) 390 (n = 1) 

Fall 2006 15 3.07 426.7 (n = 3) 523.3 (n = 3) 

Spring 2007 2 3.24 N/A N/A 

Fall 2007 3 2.96 483.3 7 (n = 3) 456.7 (n = 3) 

Spring 2008 1 3.50 N/A N/A 

Fall 2008 8 3.43 397.5 (n = 8) 558.8 (n = 8) 

Spring 2009 0 N/A N/A N/A 
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Appendix IV  

Studentsô Exit Abilities: MA in Communication Studies 

 

 

 

Year N Mean GPA 
Licensure Exam 

Results 

2004-05 11 3.51 N/A 

2005-06 11 3.64 N/A 

2006-07 14 3.50 N/A 

2007-08 10 3.61 N/A 

2008-09 2 3.61 N/A 
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Appendix V 

 Assessment Summary 

Marshall University  

Assessment of the Programôs Student Learning Outcomes 
5 year summary 

 

Component Area/Program/Discipline: ____MA Communication Studies_____________________                                                                                                                       

 

Program Level 

Programôs Student Learning 

Outcomes 

Assessment Measures 

(Tools) 
Standards/Benchmark Results/Analysis 

Action Taken to 

improve the 

program 

1. Distinguish among the major 

theoretical approaches to 
communication 

04-05 & 05-06: CMM 606 

Course Grade 

07-08: Comprehensive Exam & 

CMM 606 Final Grade 

 

80% of students earn A or B 

 

100% pass Comp exam 

80% earn A or B in CMM 606 

04-05: 84% 

05-06: no data 

06-07: nd 

07-08: 75%; 71% 

08-09: n/a 

 

2. Achieve mastery level 
knowledge of a theory or 
program of research 
 

Comprehensive Exam 

CMM 606 Term Papers 

 

For 05-06 only: 

CMM 603 Term Paper 

 

For 06-07 only:  

CMM 501 Term paper 

 

For 07-08: 

Comprehensive Exam 

100% pass the Comprehensive Exam 

theory section; 80% earn A or B on 

CMM 606 Term Paper 

 

05-06: 80% earn A or B 

 

06-07: 80% earn A or B 

 

07-08: 100% pass 

04-05: 75% pass comps 

            74% earn A or B 

05-06: 90%; 56% 

06-07: 90%; 70% 

07-08: 65% 606 paper 

           86% 501 paper 

           81% comps  

08-09: n/a 

Cumulative results exceed 

the benchmark 

 

 

 

 

 

 



 
39 

 
 

Appendix V 

 Assessment Summary 

Marshall University  

Assessment of the Programôs Student Learning Outcomes 
5 year summary 

 

Component Area/Program/Discipline: ____MA Communication Studies_____________________                                                                                                                       

 

3. Describe the major 
theories/research programs in a 
communication field 

04-06: CMM 606 Reaction 

Papers 

 

06-07: CMM 501 Reaction 

Papers 

 

07-08: Chapter Presentations 

           CMM 501 Reactions 

           CMM 606 Reactions 

 

 

80% of student earn A or B on 

CMM 606 Reaction Papers 

04-05: 80% earn A or B 

05-06: 79% 

06-07: 73% 

07-08: 100% presentations 

            86% 501 papers 

            85% 606 papers 

08-09: n/a 

 

4. Apply theoretical knowledge of 
communication to a particular 
context or situation 

Comprehensive Exam 

Added for 05-06 only: 

CMM 603 Reaction Papers 

CMM 603 Midterm Exam 

100% pass the Area of Emphasis 

section of Comprehensive Exam 

80% A or B 

80% A or B 

04-05: 75% pass 

05-06: 90%; 79%; 74% 

06-07: 90% 

07-08: 81% 

08-09: n/a 

04-05: Meet w/ grad 

students to clarify 

expectations for comp. 

exams 

Measures improve to 

beyond the benchmark. 

 

5. Demonstrate critical thinking 
and listening skills 

CMM 601 Midterm Examination  

For 05-06: 

CMM 603 Midterm Exam 

For 06-07 only: 

CMM 501 Midterm Exam 

For 07-08: 

CMM 606 Midterm Exam 

80% of students earn A or B on the 

CMM 601 Midterm Exam 

 

80% A or B 

 

80% A or B 

04-05: 84% earn A or B 

05-06: 79%; 74% 

06-07: 64%; 82% 

07-08: 71% 606 midterm 

           54% 601 midterm 

08-09: n/a 

06-07: more emphasis on 

strategic application of 

research methods 
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Appendix V 

 Assessment Summary 

Marshall University  

Assessment of the Programôs Student Learning Outcomes 
5 year summary 

 

Component Area/Program/Discipline: ____MA Communication Studies_____________________                                                                                                                       
 

6. Communicate effectively 
applying standards of the 
communication discipline 

04-05: Comprehensive Exam 

 

 

05-06: CMM 603 Papers 

 

06-07: CMM 501 Papers & Oral 

Presentations; plus CMM 601 papers 

For 07-08: 

CMM 501 Presentations 

CMM 501 Term Papers 

CMM 606 Term Papers 

CMM 601 Term Papers 

Comprehensive Exams 

04-05: 100% of students achieve 

effective communication on each 

answer of the comprehensive exam 

05-06: 80% earn A or B 

 

06-07: 80% earn A or B 

 

07-08: 80% A or B on papers and 

presentations; 100% pass rate on 

comprehensive exams 

 

 

04-05: 62.5% earn A or B 

 

 

05-06: 71% 

 

06-07: 100% for oral pr. 

            71% for 501 papers 

            60% for 601 papers 

07-08:  

100% on 501 presentations 

86% on 501 term papers 

65% on 606 term papers 

54% on 601 term papers 

 62.5% on comp answers  

08-09: n/a 

04-05: Meet w/ grad 

students to clarify 

expectations for comp. 

exams 

 

7. Explain major 
communication 
methodologies 

CMM 601 Midterm Examination 
80% of students earn A or B for the 

CMM 601 Midterm Exam 

04-05: 60% earn A or B 

05-06: 60% 

06-07: 64% 

07-08: 54% 

08-09: 

06-07: more emphasis on 

strategic application of 

research methods 

8. Describe the validity of a 
major communication 
methodology 

CMM 601 Midterm Examination 

 

07-08:  

Comprehensive Exam 

80% of students earn A or B for the 

CMM 601 Midterm Exam 

 

07-08: 

100% pass rate on comprehensive 

exam 

 

04-05: 60% earn A or B 

05-06: 70% 

06-07: 80% 

07-08: 75% 

08-09: n/a 

 

9. Analyze/apply a 
communication research 
methodology in a particular 
communication field (e.g., 

interpersonal, organizational, 
public) and situations 

CMM 601 Research Proposals 
80% of students earn A or B for the 

CMM 601 Midterm Exam 

04-05: 68% earn A or B 

05-06: nd 

06-07: 50% 

07-08: 54% 

08-09: n/a 

06-07: more emphasis on 

strategic application of 

research methods 
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Appendix VI  

Program Course Enrollment 

 

Course 

Number 

 

Course Name 

Required/ 

Elective/ 

Service 

Delivery 

Method  

Location 

Year 1 

2004-2005 

Year 2 

2005-2006 

Year 3 

2006-2007 

Year 4 

2007-2008 

Year 5 

2008-2009 

     Su Fa Sp Su Fa Sp Su Fa Sp Su Fa Sp Su Fa Sp 

CMM 501 Organization 

Communication 
   11  13    4  13    10  6 

CMM 502 Rhetorical Theory        10          6 

CMM 504 Rhetorical 

Communication 

Criticism 

             3     

CMM 506 Interviewing     15     10 24      16  

CMM 508 Leadership & Group 

Communication 
      7  10      6    

CMM 509 Theory Persuasion 

Change 
        13      3    

CMM 511 CMM Study & Research     11   10   12   3   8  

CMM 513 Theories of Interpersonal 

CMM 
     14      4      4 

CMM 520 Communication & 

Conflict 
    24  3    17  7    11  

CMM 521 Gender & 

Communication 
        26       5   

 

Indicate all program and service courses.  Please include all special topics courses offered as well as independent studies.  When listing Independent studies, 

please list the number of independent study students enrolled, but DO NOT include individual names or the titles of the independent studies.  Please use the 

following codes: 

 

Required/Elective:  Required = R; Elective = E (Please indicate all that apply; e.g. E + S, if the course is both an elective and a service course). 

Delivery Method: Traditional = Td, Online = O, Hybrid = H 

Location: Huntington, South Charleston, Point Pleasant, etc. 



 
42 

Appendix VI (continued) 

Program Course Enrollment 

 

Course 

Number 

 

Course Name 

Required/ 

Elective/ 

Service 

Delivery 

Method  

Location 

Year 1 

2004-2005 

Year 2 

2005-2006 

Year 3 

2006-2007 

Year 4 

2007-2008 

Year 5 

2008-2009 

     Su Fa Sp Su Fa Sp Su Fa Sp Su Fa Sp Su Fa Sp 

CMM 541 Dev Appr Film Since 

1930 
           14       

CMM 556 Computer-Mediated 

CMM 
        10      3    

CMM 574 Health Communication      24      11      2 

CMM 580 SpTp: Family 

Communication 
             17     

CMM 580 SpTp:Scholarly Literacy            10       

CMM 601 Prob & Methods 

Communication 

Research 

     20     12    13    

CMM 602 Comm Consult 

Strategies 
       20          16 

CMM 603 Nonverbal 

Communication 
       19         7  

CMM 606 Study Communication 

Theory 
    21    22     18    13 

CMM 656 Seminar in Public Com     9            12  

CMM 673 Seminar Interpersonal 

Communication 
       14      16     

 

Indicate all program and service courses.  Please include all special topics courses offered as well as independent studies.  When listing Independent studies, 

please list the number of independent study students enrolled, but DO NOT include individual names or the titles of the independent studies.  Please use the 

following codes: 

 

Required/Elective:  Required = R; Elective = E (Please indicate all that apply; e.g. E + S, if the course is both an elective and a service course). 

Delivery Method: Traditional = Td, Online = O, Hybrid = H 

Location: Huntington, South Charleston, Point Pleasant, etc. 
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Appendix VI (continued) 

Program Course Enrollment 

 

Course 

Number 

 

Course Name 

Required/ 

Elective/ 

Service 

Delivery 

Method  

Location 

Year 1 

2004-2005 

Year 2 

2005-2006 

Year 3 

2006-2007 

Year 4 

2007-2008 

Year 5 

2008-2009 

     Su Fa Sp Su Fa Sp Su Fa Sp Su Fa Sp Su Fa Sp 

CMM 677 SpTp:Propaganda           23        

CMM 677 SpTp:Ambiguous 

Political CMM 
              28    

CMM 677 SpTp:Cross Cultural 

Comm 
           15       

CMM 677 SpTp:Rhetoric of the 

1960 
     13             

CMM 681 Thesis    1  2  1 1          

CMM 685 Independent Study     3   3   1      1  

CMM 686 Independent Study      3   3      1   3 

CMM 687 Independent Study    1   1   1         

CMM 688 Independent Study    1               

CMM 689 Internship    2 1  2 1  2 2  2 1 4  1  

 

Indicate all program and service courses.  Please include all special topics courses offered as well as independent studies.  When listing Independent studies, 

please list the number of independent study students enrolled, but DO NOT include individual names or the titles of the independent studies.  Please use the 

following codes: 

 

Required/Elective:  Required = R; Elective = E (Please indicate all that apply; e.g. E + S, if the course is both an elective and a service course). 

Delivery Method: Traditional = Td, Online = O, Hybrid = H 

Location: Huntington, South Charleston, Point Pleasant, etc. 

Expand table as needed. 
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Appendix VII  

Program Enrollment 
 

Students 
Year 1 

2004-2005 

Year 2 

2005-2006 

Year 3 

2006-2007 

Year 4 

2007-2008 

Year 5 

2008-2009 

New Students Admitted 20 18 17 4 8 

Principal Majors Enrolled 

Area of Emphasis 1: 
33 34 29 24 18 

Principal Majors Enrolled 

Area of Emphasis 2: 
     

Principal Majors Enrolled 

Area of Emphasis 3: 
     

Principal Majors Enrolled 

Additional Areas of Emphasis 
     

Second Majors Enrolled*      

Third Majors Enrolled:**      

Other Areas of Emphasis (i.e., education 

specialization majors) 
     

Minors***       

Grand Total of Students Enrolled in the 

Program 
33 34 29 24 18 

Graduates of the program 11 11 14 10 2 

 

*If known.  This information is not completely accurate at this time, as students often do not declare a second major until the junior evaluation or the student 

has her/his primary major in another college. 

 

**On occasion you may have a student enrolled in your program who is declaring your program as a 3
rd
 major. 

 

***If known.  This information is not completely accurate at this time, as students often do not declare minors until the junior evaluation or senior application 

for graduation. 
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Figure 1. Trend Line for Total Enrollment and Program Graduates 
for MA in Communication Studies
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Appendix VIII  

Job and Graduate School Placement Rates 

Fall 2004-Spring 2009 

 

Year 

# of graduates 

employed in major 

field 

# of graduates 

employed in 

related fields 

# of 

graduates 

employed 

outside field 

# of graduates 

accepted to further 

graduate study 

# of graduates 

not accounted 

for  

2004-05 4 3 1 1 2 

2005-06 1 4 1 1 4 

2006-07 1 6  1 6 

2007-08 2 2 1  5 

2008-09 1    1 

Five ïYear Total 9 15 3 3 18 
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