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Request for Undergraduate Course Addition

1. Prepare one paper copy and obtain signatures from the Department Chair/Head, Librarian, and College Dean. 2. Submit the form to your College Curriculum Committee.
3. After attaining the signature of the College Curriculum Chair, send the paper copy to Bernice Bullock in the Faculty Senate office. 4. Send an identical (sans signatures)
ELECTROINIC COPY and all supporting documentation in PDF format by email to bullock@marshall.edu.
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Katherine Karl 696-3466
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NEW COURSE DATA:

~ Green Management
New Course Title:
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Alpha Designator/Number:
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Title Abbreviation:
(Limit of 25 characters and spaces.)

Focuses on environmental sustainability and the practices involved in managing a green
business, including: eco-advantage strategies, supply chains, preventing the failure of eco-
initiatives and sustained competitive advantage.

Course Description (Limit of 30 words):

Co-requisite(s): First Term to be Offered: Spring 2010

MGT 320

Prerequisite(s): Credit Hours:

Course(s) being deleted in place of this addition (must submit course deletion form):

CHECKLIST/REQUIREMENTS
1. After completing this two page form in its entirety, include a complete syllabus and route through the departments/committees below.
2. A complete syllabus can be from when this course was previously taught as a special topics course or by creating a new, intended syllabus
to use with the course. The sample syllabus must at a minimum address the following areas:
a. COURSE OBJECTIVES
b. COURSE OUTLINE
c.  SAMPLE TEXT(S) WITH AUTHOR(S) AND PUBLICATION DATE
d. INSTRUCTIONAL METHODS (Lecture, Lab, Internship, Practicum, etc...)
e. EVALUATION METHODS (Unit/Chapter, Midterm, Final, Projects, etc...)
3. If this course will replace a course that is required by another department, please send a memo to the affected department and include it
with this packet, as well as, the response received from the affected department.
4. If this course will be similar in title or content to another department’s courses, please send a memo to the affected department and
include it with this packet, as well as, the response received from the affected department.
5. Send a copy of this completed form to the Marshall University Catalog Editor.
SIGNATURES: (If disapproved at any level, do not sign. Return to previous signer.)

Department Chair/Division Head: Date:
Registrar: Date:
Librarian: Date:
College Dean: Date:
College Curriculum Chair: Date:
University Curriculum Committee Chair: Date:
Faculty Senate Chair: Date:
VP Academic Affairs/VP Health Science Date:

University Curriculum Committee — Course Addition Form Revised 11/11/2007



Request for Undergraduate Course Addition - Page 2
Additional Information Required for Undergraduate Course Addition

LCOB Mgt, Mkt & MIS MGT 446

College: Department/Division: Alpha Designator/Number:

Provide complete information regarding the new course addition for each topic listed below. Before routing
this form, a complete syllabus also must be attached addressing the items listed on the first page of this form.

1. Identify by name the faculty in your department/division who may teach this course.

Dr. Margie Mclnerny

2. If your department/division requires additional faculty, equipment, or specialized materials, attach an
estimation of money and time required to secure these items.

None

3. If this course will be required by a department/division other than your own, identify by name.

NA

4. If there are any agreements required to provide clinical experience, attach details and signed agreements.

NA

5. If library resources are deemed inadequate, attach a plan to overcome this. The plan must include the cost
as stated by the Dean of Libraries.

NA

6. EQUIPMENT/SUPPLIES NEEDED TO TEACH THIS COURSE (this does not refer to additional

equipment/supplies that need to be purchased; simply what materials are needed in order to teach this
course successfully.):

LCOB classroom with powerpoint equipment

7. ADDITIONAL GRADUATE REQUIREMENTS IF LISTED AS AN UNDERGRADUATE OR
GRADUATE COURSE (please also submit to Graduate Council course addition for 5xx graduate component):

NA

8. PROVIDE A COMPLETE BIBLIOGRAPHY INCLUDING ALL PUBLICATIONS RESEARCHED TO CREATE THIS
COURSE AND WHAT PUBLICATIONS MAY BE BENEFICIAL TO STUDENTS TAKING THIS COURSE (separate
page).
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Management 446 — Green Management
Dr. Marjorie L. Mclnerney
Professor of Management
MWF 11-11:50 (3 hours)

Spring 2010

Course Objectives:

1. Learnimpact of environmental sustainability in terms of business opportunities and how going
green has become a source of competitive advantage.

2. Latest trends in marketplace for business- environment “interface”. Use of case studies,
business stories and environmental business leaders will illustrate lessons learned (successes
and failures).

3. The growing use of green supply chains (from Dell Computers to Wal Mart) will increase need
for business students to understand the environmental issues of packaging and energy use and
carbon footprints (B2B pressure to reduce environmental impact of traditional business
practices).

4. Increasing commodity prices (oil, corn, wheat, metals) have triggered supply/demand
imbalances. Efficiency is critical for consumers (fuel efficient small cars) and companies alike.

5. Explore the role of government in raising environmental standards: European Union created
carbon market to force company ownership of their environmental problems. Government
regulation of carbon emissions, green building codes and reduced water waste are other
examples that business leaders must face in the 21* Century.

Text (required paperback published with recycled paper and produced with carbon credits):

Green to Gold: How Smart Companies Use Environmental Strategies to Innovate, Create Value, and
Build Competitive Advantage by Daniel C. Esty and Andrew S. Winston. John Wiley and Sons, Inc.
Publishers; 2009 (revised edition).

Class Points:

Exams (3@50 points) = 150 points

Cases (2@25 points) = 50 points

Journal Articles and Class Discussion Points = 50 points
Green Project = 70 points

Class total points = 320 points



Class Schedule

Dates Chapters Topics

Week 1 Environmental terminology
and eco-infernet sites

Week 2 Chapter 1 Issues and opportunities for
eco-friendly business

Week 3 Chapter 2 Eco problems and how they
shape markets

Week 4 Chapter 3 Stakeholders and the green
wave

Week 5 Chapter 4 Eco-advantage Strategies:
reducing cost and risk

Week 6 Chapter 5 Strategies to drive revenues
and create value

Weeks 7-8 Lessons from Hot, Flat and | How to move forward with

Crowded by Thomas L. the green revolution
Friedman

Week 9 Chapters 6-7 Understanding a company's
environmental footprint

Week 10 Chapter 8 Supply Chains - greening the
design

Week 11 Chapter 9 Organizational focus on
environmental stewardship

Week 12 Chapter 10 Preventing the failure of
eco-initiatives

Week 13 Chapter 11 Sustained compeftitive
advantage

Week 14 Chapter 12 Carbon Traders; de-
packaging design; and other
green business ideas

Week 15 Presentation of green

projects
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