
Pathway Program for Students Planning to Transfer to
Marshall University's College of Business

MARKETING
BridgeValley Community & Technical College Associate in Applied Science

Marshall University, BBA in Marketing

Π RST YEAR

Fiぃ t ttlnester

ENGL 101 English Composi」 onl cNG 101)… ……………………………3

NIRKT 173 Profcssional Selling Gν lKT 231)…………………………………3

MRKT 175 Advertishg(JMC 245)… ………………………………………… 3
BUSN 106 1ntroduction to Busincss(MGT 100).… ………………………‐3

いヽ TH 130 College Algebra(MTH 130)¨ ………… …._   ・…・・…・・3
TOTAL CREDI「 S.…………………・……………………………………………・…・15

Second Semester
ENGL 102 English Composition III(ENG 201)....-...................-..--...
ATEC ll5 Fund of Bus Computer Apps (MIS 200).........
MRKT 205 Fundamentals of Marketing3 (MKT 340).......
ACCT 215 Financial Accounting (ACC 215) .................
MGMT 202 Principles of Management3 (MGT 320).......
TOTAL CREDIIrS

SECOND取 電AR

Third Semester
ECON 202 Principles ofMacroeconomics(ECN 253)_… ………………
MRKT 220 Sodd Mcdia Markedng(MGT 2XX)… ……………… .

Fourth Semester
ECON 201 Principles of Microeconomics (ECN 250)......-.-..-............ 3

MRKT 2,50 Marketins Mana.sement (MKT 2X)O...................-........-..3
BЮL 101  Gcncral Biology oSC 103).  _..¨― ―̈‐̈ …̈…… ……・・̈ 3
BIOL 102  Pnnciples ofBlology Lab oSC 104D..… …... ..¨―‐・………1
RIISN 201  Busincss Law`LE 207ヽ ¨̈ _ ..¨ .̈_・ ・̈ ……………・・・――・‐…・̈・ヽ・3

ACCT 216 ManagcHal Accounting(ACC 216)… ………………………・‐・3
BST 263   Business Statistlcs(MGT 218)_...…  ._.¨ ・・・・‐̈・‐̈・ …̈・・3

BST 298 Business Studies Seminar (IJNC2)O().......
Restricted E|ective............

Transfer to Marshall University College of Business after Completion of Associate Degree
Requirements

Fifth Semester

NIKT 371 1ntemationd Marketing(“ C"Or betterD¨ _……………… 3
]ヽKT 341   Promotion Management._¨ ¨̈ ・̈ ‐̈ ―̈ ―̈―̈ ―̈̈―――̈ ・̈・ 3
ENG 204 Writing for■ e Workplacc(WI)… ……………………… 3

MIS 290    Principlcs ofMIS¨  .  ̈_.  ¨̈ _¨ ‐・̈  ・̈・・‐――・ ・̈̈・3

PSY 201   Gcneral Psychology(CT)__.・ ・………… ……… ・̈…・̈・ ・・…3

Sixth Semester
NIKT 350  Supply Cham Logistics… …………………・…‐・‐‐…・̈… ・̈・・………̈ 3

-――一一一 Matethg Elect市
c4.… _……………………‐…………………………3

F]ヽ 323    Principles ofFinancc _¨ _¨ ¨̈ ¨..‐・・̈ ―̈―‐̈ ―̈ ‐―̈ ‐ ―̈ …3

cMM smdies Elcctive… _. …… .¨ _…… …・・̈ ¨̈ … …̈…… 3̈
Fine AIts Elective  .̈._¨ _¨ _・・ ―̈ ・・ ―・  ̈ …………………………3

TnT▲ I rpFnrrs________一 一……^…‐…^………Ⅲ……‐…‐…………15

Seventh Semester
MKT 437 Consumer Behavior......

Eighth Semester
MGT 465 Marketing Management5..............-. .....-.....3
MGT 460 Stmtesic Mana-semenf ...........-.. ...............3

口ヽKT 442 Markcting Rescarch¨ ¨̈ ¨̈  ¨̈ _―  ̈…………………………‐・̈  ・̈‐‐・̈ ―・・・3 MKT Fledive4  _____一……………………………………‐3
Humanities Elective......-........
Fren Elmtive

TOTAI.CREDITS 5

l  Must have a grade of“ C"or betterln ENGL 102(E■ lG 102)
2  MRKT 205 must be validated to rece市 c creditfor MKT 340 by taking MKT 371 and re∝ 市ing a gradc of``C''or bettcr;or by passng a MKT cxarn provided by

thc COB:or by re‐ taking NIKT 340 at Marshall for upper di宙 sion credit
3  MG剛 202 must be vdidated to rcccive crcdit for MGT 320 by taking MGT 422 and rc∝ iving a gradc of“ C'or bctte■ or by passing a MGT exatn pro宙 ded by

the COB;or by re■ aking MGT 320 at Marshall for upper d市 ision credit
4  MKT Elcctves can be any 300 or 4∞ lcvel MKT courscs that arc not already rcqu“誠
5  月miS is the capstone course for」 I Markcting m可 o“ .■ Can only be taken during thc senlor ycar atcr Jl prercquお itcs are mct

6  Th、 is■ c capstonc∞ urse for」 l Collegc ofBuslness mttOrs_■ is nomJly taken in the graduatlng semcster_
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