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Marshall University President Jerome A. Gilbert has announced that alumnus and Intuit Chairman and CEO Brad D. Smith and
his wife, Alys Smith, have made a $25 million gift to the university’s Lewis College of Business.
Gilbert said the Smiths’ gift—one of the largest in Marshall’s history—is “transformational” and will provide new and dynamic
opportunities for current and future business students.
“It is with great excitement that the university announces this magnificent gift from Brad and Alys Smith,” he said. “Their
generosity will provide a strong foundation for the redesign, reorganization and reenergizing of our college of business.”
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In announcing the gift, Gilbert said the university is proud of its alumni, like Smith, who have built outstanding careers with the
education they received at Marshall.
“The commitments Brad and Alys have made to Marshall over the past five years are changing the lives of our business students
for generations to come,” he added. “They are setting a prime example of career and philanthropic goals for our students.”
Brad Smith, who graduated from Marshall in 1986 with a bachelor’s degree in business administration, said he and his wife are
enthusiastic about aiding the school and its students through continued education and academic expansion.
“Alys and I are passionate about education and economic empowerment in West Virginia, Ohio and the surrounding Appalachia
area,” he said. “We believe in supporting programs that are strategic, enduring and making a lasting impact on students. We
appreciate the opportunity to continue to work with Marshall leaders to bring new insights in business programs to reality.”
Dr. Avinandan “Avi” Mukherjee, dean of the Lewis College of Business, said the gift will allow Marshall to rework its business
curriculum and build new facilities.
Mukherjee said, “In addition to redesigning our programs through experiential learning and close industry-academic
partnerships, we will build new facilities with spaces to nurture collaboration, creativity and entrepreneurship. In appreciation
for the Smiths’ vote of confidence, we will name our new business building the Brad D. Smith Center for Business and
Innovation.”
“In this new building intended to promote teamwork and hands-on learning, students will find creative ways to apply problemsolving strategies, which will be invaluable to them in the workforce,” he continued. “The new iCenter space will allow our
students’ and community members’ dreams to come to fruition. This generous gift is truly a game-changer for our business
programs, as we can now aspire to the next level of excellence. Today will be recognized as a pivotal moment for the university,
as well as for the entire region.”
Mukherjee said the location of the new business building will be announced at a later date.
In recognition of the Smiths’ gift, the college of business also will name its undergraduate and graduate schools the Brad D.
Smith Undergraduate School of Business and the Brad D. Smith Graduate School of Business, respectively.
Dr. Jaime R. Taylor, Marshall’s provost and senior vice president for academic affairs, said, “Upon meeting Brad and Alys, I
understood why everyone at Marshall values their friendship. Their vision to help our students lies in the belief that, with a good
education, anything is possible.”
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The Smiths previously established the Brad D. and Alys Smith Family Scholarship at Marshall for West Virginia and Ohio
students, with preference for first-generation college students. Their past support was recognized by the Marshall University
Foundation Board of Directors in 2015, when the board named the foundation’s building the Brad D. Smith Foundation Hall.
Brad Smith has been intimately involved in a number of Marshall projects over the years, including 2017’s Design for Delight
challenge, which included Intuit leaders visiting Huntington to help Marshall students create business plans. The program
culminated in a competition judged by Smith, actress and West Virginia native Jennifer Garner, and former Marshall and NFL
quarterback Chad Pennington.
Dr. Ron Area, chief executive officer of the Marshall University Foundation, said he hopes the Smiths’ leadership gift inspires
others.
“Brad and Alys are caring individuals who fervently champion the success of students,” Area said. “The fact that Brad believes
Marshall prepared him for the business world and is willing to allow us to propose that our undergraduate and graduate
schools be named for him truly represents the quality of our curriculum and our programs. We are honored this fine couple
continues to invest in Marshall students and are excited for this new phase of educational excellence.”
Brad Smith, who has led Silicon Valley software giant Intuit for 11 years, and Alys Smith, an attorney, live in California. They
have two daughters, Payton and Devon. Brad Smith was born in Huntington and grew up in the nearby town of Kenova. After
graduating from Marshall in 1986, he received his Master of Business Administration degree from Aquinas College in Michigan.
Alys Smith graduated from The Ohio State University with a Bachelor of Arts in biology and then graduated with a law degree
from the University of Akron School of Law.
During Brad Smith’s tenure as CEO, Intuit has grown and thrived, while consistently being recognized as one of the world’s best
places to work. Intuit has placed on the Fortune Best Companies to Work For list each year, ranking #13 in the United States in
2017, as well as being ranked the #1 best place to work in India, Singapore and Canada in 2017. He is ranked among the top
executives in the United States by Fortune, coming in at #6 on their list of top CEOs.
In 2011, he was inducted into the Lewis College of Business Hall of Fame. He was inducted into West Virginia’s Business Hall of
Fame earlier this year.
Marshall’s Lewis College of Business is among only one percent of business schools worldwide to be accredited in both business
and accounting by AACSB International. The college boasts more than 12,000 alumni around the world.
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