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https://tinyurl.com/4ppcnwz3
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“The heart of Carnegie’s expectation for community engagement is 
reciprocity or mutually beneficial relationships. By utilizing service-learning 

as a pedagogical approach in my integrated marketing communications 
course, students have developed their skills and expertise by applying 
textbook concepts to address local businesses’ real-world problems. 

Partners have benefitted in numerous ways, including achieving business 
objectives, developing stronger capacities for communication and problem-

solving, and developing stronger relationships with XYZ University, which 
means that these benefits accrue long after my students’ work is complete. 

Having an “external learning laboratory” has significantly enhanced my 
teaching by helping me stay up-to-date with current trends in the discipline. 
It also has significantly impacted my scholarship, as I have several scholarly 
outputs in both the SOTL and community engagement realms. I really can’t 

imagine teaching, serving, researching, and creating any other way.”



•

•

•

•

•

•





"Students have an extraordinary opportunity to work 
within the court system with Mountain Mediation 

Services, coordinating cases with the prosecutor, and 
advising disputants about the benefits of mediation. 
Students have gained real-life experience mediating 

criminal cases. These experiences transcend textbooks 
to move learning from only being in these students’ 

books to being in their faces."
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“While I spend a great deal of time thinking about how to 
design learning experiences, I feel the ideal way to achieve 

authentic learning is through working on real problems that 
come from outside the classroom. In this, students grow 
academically and personally sometimes in ways that are 

difficult to measure, but fulfilling and critical for progressing 
their career goals. As co-educators, community members 

connect with students for important and sometimes out-of-
the box ideas and assistance to aid their organization. As a 

faculty, it is a win-win-win relationship for all that also propels 
and quenches my love of education." 
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VIRTUAL S-L VIDEOS
https://youtu.be/YUTuzpGw03w
https://youtu.be/iXCzA4T6EdM

mailto:laneperry@wcu.edu
https://youtu.be/YUTuzpGw03w
https://youtu.be/YUTuzpGw03w
https://youtu.be/iXCzA4T6EdM










• Serve a specific purpose and may take on new goals over time. 

• Agreed upon mission, values, goals, measurable outcomes and 
accountability for the partnership. 

• Builds on identified strengths/assets, needs, and increases capacity of 
partners.

• Dissolve and need to plan a process for closure.

CCPH Board of Directors (2013). Position Statement on Authentic Partnerships. Community-Campus 
Partnerships for Health. https://ccph.memberclicks.net/principles-of-partnership

https://ccph.memberclicks.net/principles-of-partnership


• Partner relationship characterized by mutual trust, respect, genuineness, 
and commitment. 

• Balances power and enables shared resources. 

• Share benefits of the partnership's accomplishments.



• Clear/Open communication is ongoing priority by understanding partners’ 
needs/self-interests. 

• Processes established with the input/agreement of all partners (decision-
making/conflict resolution). 

• Feedback from stakeholders, with a goal of improving the partnership and 
its outcomes. 
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