Short Paper Instructions 
The content of your submission should be written as a short paper.  It should contain a brief introduction that sets the stage for the research, brief overview of the literature used, short description of the methodology, major results and implications, and conclusions, limitations, future research and references. 
Please use these instructions and paper template to meet the formatting requirements for submitting your short paper to the ARBS Conference; the template begins on the next page.  Papers accepted for presentation at the ARBS conference will be published in the proceedings; therefore, author(s) are asked to use this template so that all papers published in the proceedings are consistent in appearance. Please note limitations on length: your paper should be at least 750 and no more than 2000 words, excluding paper titles, author(s) information, and references. 
Please note the following formatting requirements, as relevant to formatting using Microsoft Word:  The entire paper should be written using Times New Roman font.  The paper title should be written in all caps using 16-point font, and the author(s) information and remainder of the paper should be written using 12-point font. Page size should be Letter (8.5 x 11), with one-inch margins all around.  Margins should be justified (right margin should not be ragged).  Any tables and figures should be placed close to the text where they are being referenced.  Tables and figures should have captions and be numbered sequentially, for example:
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Table 1.  Place Caption Here
This paper template should be used for both the initial submission as well as the camera-ready version. In your initial submission, include author(s) information on the cover sheet only.  Author(s) information should be included in the main paper on the final camera-ready version which will be published in the proceedings.  Authors invited to present their work at the conference will receive feedback from reviewers and should incorporate author(s) names into the main paper before submitting their final version for inclusion in the proceedings. 
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TITLE

Introduction
The introduction should briefly set the stage for the research, describing the research problem and stating the research question(s).
Literature Overview
Include a brief overview of the literature consulted in the development of the research.  The literature review should identify the major pieces of work used and should identify the main points gleaned from the literature.
Methodology
The methodology section should describe the research approach, such as quantitative or qualitative, and describe the method used – case study, survey, experiment, etc.  A description of the study’s setting, participants, and data collected should be provided, as well as the data analysis technique.
Results and Implications
The results section should provide a brief statement of the major findings of the study.  This section should also describe the research and/or practical implications of the study.
Conclusion
The conclusion should provide the implications of the study, describe any limitations, and offer suggestions for future research.
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