Purchase Marshall University Ol‘der #
Office of Purchasing
Change Request One John Marshall Drive MU19MEDIABUY
_ L Huntington, WV 25755-4100
FY Buyer Date Account P.O. Date Contract
2019 TB 6/7/2019 1/7/2019 MU19MEDIABUY
Document Document Action } .
™ Requisition (Cancellation only) I Cancellation 1 Error in Total Amount
™ Regular Purchase Order I Increase/Decrease IS Change of Account
[ Contract Purchase Order [C Unused Balance [~ Change of Vendor Name/Address
[~ Open End Contract Purchase " Freight [ Other
[T Agreement I Renewal
T Extension Error
Vendor Name, Address, Phone #, etc. | Vendor Code 541315078 J BOG Unit Name & Address
Seventh Point Inc Marshall University
; Office of Purchasin
4752 Euclid Road g
One John Marshall Drive

Virginia Beach, VA 23462

Ph# 757-473-8152

Fax FEIN#

Huntington, WV 25755-4100

Ttem#

Quantity

Description of Change Unit Price Extended Price

Change Order # 1_

To amend the contract according to all terms, conditions, and specifications
contained in the original contract and all authorized change orders, as per
information below and on page 2.

MEDIA BUYING SERVICES
Add new items of estimated charges:

(1) TV Spend

(2) Out-of-Home Spend

(3) Production Cost

(4) Digital - Display (Banners & Native)
(5) Digital - SEM

(6) Digital - Social

Effective Date of Change: 6/7/2019

Reason for Change: Add estimated charges for TV, Out-of Home, Production, and Previous Total $ OPEN-END
Digital. Increase $
Decrease $
New Total 3 OPEN-END
WSy .‘--_'_.--_- -
Approved: W W b /Z \ﬁ
Authorized Sigdture AR 'Date
N/A
Attorney General if required Date

BOG 79



MU19MEDIABUY col page 2

UNIVERSITY. 2019 Integrated Media Tier 1 - Estimated Charges

2019 Toun 2619 al 2019 “Aug 2015 Bep 2019 Total
v MARKETS n| 7 (20727 31027 = 1| 8[25[22[20] 5712157 26] 2] 9 [16] 25
Charfestons Huntington 546,660
Blucfield-Beckley-Oak Hill $12,580
Clarksbiurg Woston $15,760
TOTAL Estimated TV Spend El SIR.70 537,500 $18,750 E EY 30 ) 0 75,000
Total Estimated TV Impressions| o 1,263,710 2,527,421 1,263,710 3 a 1] 0 5,054,841
Jamary 2019 _un 3015 i 2015 A 2019 Sep X9 |
|Out-Of-Home* mlzlulnjs] 3Jw0[[2]1]8[15[2e]»]|s[ufw|[2w]2]9]1]n
Charkaston Tawn Canter Mall
Yeager Ajrport Signags|
Tri-State Airport Signage
“Includes OOH production |TOTAL Estimated OOH Spend $0 $12,79118 $13,617.65 $6.808 82 $0 50 50 50 S0 $33,217.65
Total Esimated OOH Impressions: 0 252.510 505,020 252510 0 0 0 [ 0 1,010,040
_ 2019 Feb 2019 Mar 2015 209 r 2019 2019 al 20019 A 2019 019
Production Cost/Extra a7 nla ._u__..u_uh ._H 18| 25 .-._u GB_E a_ﬁ B_H u_Bmeu—Hu ._G_N_ﬁ m_ﬁ_ﬁ_k_ u_o 16| 23
Campaign Reporling
SEM Crestive|
Contingency Budgell
TOTAL Production Cost 0 $0 50
Target Audi 3| 7114 Sj2l9 el
Digital - Display (Banners & L =
Native) Target 1: Prospective HS Stutdents $39,735.39
Target 2: Parents of Prospective 15 $9,698.61
Target 5 Graduste Students $18,210.66
Target 4: MBA Students $5,000.00
Terget 5: Datn Analytics Studonts $5,000.00
Tarjet f Levidernhip Stadiis Program Studenta ) [N | ) N e S0 [ i | $5,000.00
Total Digital Cost <000 6.99.15 S13 18366 ERFES S19.614.07 $15,08771 315,037 72 $0 00 $82,644.56
Total Digital Impression Estimates| 0 1,253,198 2,506,396 2,855,494 2855494 2.141,621 2,141,621 0 0 13,753,824
Digtal - SEM (Search & Youtu| Target Andience nl7l1eln : sinlwixl2]9l16]2
Target 1: Prospeclive H5 Stud: $54,352.00
Targel 2: Parents of Prospective 15 Students, $16,578.00
Target & Graduste Studonty $25,028.66
Targel 4 MBA Studemnis $0.00
Target 5: Data Analytics Studonty $0.00
Target & Leadernbip Studies Program Studonts | | $0.00
Total 1 Cont 000 $942T6% S0 S15,617 00 S19.201.98 $14,82009 31381876 5000 3000 $95,058.65
Total Digital Clicks Estimates 0 3,141 6,282 6,282 6.282 4712 4,712 0 0 3Lmi1
Target Audience Al7lulnjxw]lelujsls]ejnisisislslsiolelslajaolw)siofiz|uli]slsieislsiijw|xs|2]o/16]2
Digital - Soial { ) Target 1: Prospective HS Stud $10,598.00
Target 2: Parents of Prospective HS $10,584.00
Targel 3 Graduato Studs $3,614.68
Target 4: MBA Students $0.00
Target 5: Dala Anilytics Studs $0.00
& Lendership Studies ram Studonts | $0.00
Total Digital Cost 50.00 $282204 5,695 40 35,599 14 $4,11115 S39 0 S92 B 50 00 $24,796.68
Total Digital Impression Estimates 0 377.5% 635,992 655,992 655,992 491,992 491,99 0 0 3,279,960
Total Estimated Spend $0.00 $50,286.00 $92,073.85 $60,047.37 $42,927.20 $33,007.53 $33.275.70 $0.00 50.00 $311,617.65
Total Estimated Impressions (1} 3,100,555 6,201,111 5,033,988 3,517,768 2,638,325 2,638,329 [} 0 23,130,076
NEW Budget Breakdown 311,617.65 Total Campalgn Budget - $:
Digital $203,400.00
Traditi $108,217.65




MARSHAILL
UNIVERSITY.

www.marshall.edu

Office of Purchasing
May 22, 2019

Valerie Dazey

Seventh Point

4752 Euclid Road
Virginia Beach, VA 23462

Re: Clarification on budget amounts for payment

Dear Valerie,

Per the attached budget spreadsheet, please confirm the estimated totals for 2019 Integrated Media Tier 1 by signing
below,

If you have any questions, please fee! free to call me at 304-696-3157.
Sincerely,

Tracey Brown-Dolinski
Assistant Director of Purchasing

| agree to the 2019 Integrated Media Tier 1 budget from January 2019 — July 2019 under the same terms and conditions
as the MU19MEDIABUY contract.

g[ Yes No

Yes, subject to the following changes indicated below or in the attached letter.

D—){M Nﬂ M) 6{/4;5 9

Signat &

mc;‘m\, MaadasAO]

Prinfed Name

Cocneaa\\oR

Tltle

Comments:

Wi ARe.. MARSHALL.

One John Marshall Drive + Huntington, West Virginia 257554100 « Tel 304/696-2821
A Stale Usiiveraity of West Virginla * An Afrmathve Action/Equal Opportunity Employer




