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What is Research?
1. What is research?

2. Definition of research

3. Why is research necessary?

4. Knowledge about research and managerial effectiveness

5. Types of Research: Applied and Basic

6. Internal versus external researchers

7. Ethics and business research 



What is Research?

• Research is something we all do in various capacities.

• We analyze a problem at hand and come up with a conclusion or workable solution to 
address the issue.

• Research is simply the processes undertaken to find solutions to problems that we are 
facing. 

• The word problem does not necessarily mean that there is an issue at hand. A 
problem here is used to indicate that there is a phenomenon which is worthy of 
attention for analysis. 

• A series of steps carried out in an organized, inquisitive, and critical manner to 
investigate a phenomenon.



What is Research?

• Research builds knowledge or solves business-related problems or issues and 
assists in effective decision-making. 

• Research is a step-by-step activity carried out in a critical, organized, logical, and 
systematic manner to analyze a problem or issue and find effective ways to 
mitigate the problem faced at work.

• Research is all about carrying out research within the organizational setting. 
Hence, the activity of research is still the same, however, the context is confined 
to organizations, their stakeholders, their processes or their customers. 



Why Research is Necessary?

• Organizations can be faced with a multitude of problems ranging from financial, 
operational, strategic, customer, and employee-related. 

• Research is a mechanism to gather data or information, understand the issues at 
hand, and derive logical solutions that can mitigate problems.



How Does Research Help Managers 
in Effective Decision Making?

• When investigations into an issue are carried out in a critical, organized, and 
systematic manner, the solutions proposed will help decision-makers make 
informed decisions.



Types of Research
BASIC RESEARCH APPLIED RESEARCH

Main purpose To discover or expand knowledge
To find solutions or understand 

problems faced by the organization

Generalizability

The knowledge uncovered can be 

applied to a wider setting – can be 

relevant to a wider scope

The solutions outlined address the 

problem at hand and are localized in 

nature 

Who interested?
Research usually undertaken by 

academia

Research undertaken by practitioners 

or within academia 

Timeline
Timeline can be determined by the 

researcher

Timeline is determined by the decision 

makers



Ethics and Business Research

• Research is conducted morally without compromising the rights of any parties 
(especially the respondents of the research). 

• Researcher has a key role to play. 

• The researcher has to exhibit and practice good conduct throughout the research 
endeavor.



Reading Sources
➢ Index and Non-Index Source
➢ Peer Review and Non-Peer 
➢ Impact Factor & Cite score 
➢ Impact Factor & JIF
➢ Predatory Journals 
➢ Intellectual Property 
➢ Plagiarism 
➢ Writing Style
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INDEXED/NON-INDEXED SOURCES

INDEXED

• Books

• Journals

• Conferences

Non-INDEXED

• Books

• Journals

• Conferences

• Newspapers

• Thesis

• Internet

• Website

• Reports

• Magazine
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BOOK TYPES

A module is a set of pages tied together in a hierarchical sequence, perhaps with 

chapters, sections, and subsections

A textbook is a comprehensive compilation of content in a branch of study, 
produced to meet the needs of educators, usually at educational institutions

Book with ISBN: The International Standard Book Number is a numeric 

A monograph is a specialist work of writing or exhibition on a single subject or an 

aspect of a subject, often by a single author or artist, and usually on a scholarly 
subject.
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Example of a book with ISBN 
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Example of proceeding combined in a 

book with ISBN 
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PEER REVIEWEDARTICLES/BOOK

➢INDEXED SCHOLARS

➢NON-INDEXED SCHOLARS
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LEVELSof
PRESTIGE

INDEXEDJOURNAL

NON-INDEXEDJOURNAL  

CONFERENCE
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INDEXED
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https://www.scopus.com/sources?zone=TopNav 
Bar&origin=NO%20ORIGIN%20DEFINED
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Scientific Journal Ranking

(SJR)
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Why impact factors and
all?

2.5 million  
publications/year...  
Reading publications is  
impossible!

IMPACT
FACTOR & CITESCORE?
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FACTOR & JIF?

*Only references in articles within
the journals  indexed in Web of Science 
are counted; does not  include 
citations that may cite the articles in
JIT  from book chapters, proceedings, 
or other journals that are not indexed 
in Web of Science

IMPACT
33



34



Impacts metrics
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Calculation for journal impact factor (example)

A= total cites in 2014

B= 2014 cites to articles published in 2012-13 (this is a subset of A)

C= number of articles published in 2012-13

D= B/C = 2014 impactfactor

Quartile Scores (Q1, Q2, Q3,Q4)
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Essential Science Indicator (ESI)

Science Citation Index Expanded (SCIE)-JCR
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Potential predatory scholarly  
open-accesspublishers

https://beallslist.weebly.com/?fbclid=IwAR0pVy6WgZ8ASoztd0FMfZNcSEJgwflYVGBBgvW97sFmpZzNLRG4f0Sl2yg
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PLAGIARISM  SELF-PLAGIARISM

“Plagiarism is not a victimless crime”

“It is a serious offense”

Plagiarism is an opposite of novelty
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Your research has begun….
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You
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